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Abstract

In relation to the environmental analysis system of social marketing, this study has analyzed the responses made by the
future users of the integrated apartments for the elderly that are currently under development as an alternative for the
housing of the aging society. By studying the comprehensive social benefits, individual benefits and the implied factors for
conceptual and behavioral changes in terms of the integrated apartments for the elderly, some important study results were
obtained for the practical application of the new alternative. The major points are as follows: Firstly, from social aspect,
the respondents wanted to know in detail about the integrated apartments for the elderly, the new alternative was evaluated
to be helpful in elderly life, and it was expected to be effective for supporting the elderly people from psychological
aspect. Secondly, from supply aspect, it was revealed that an alternative for the integrated apartment for the elderly is
required to be developed in details reflecting the diverse needs of the elderly people and to be developed with
differentiating strategy, but its applicability may confront some difficulties. Thirdly, from private aspect, the respondents
showed they would feel economic burden if an integrated apartment for the elderly is introduced actually.
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Table 1. Housing Prototypes for Aged Adults

(D Common detached house (2 Common apartment

Common detached house in Korea with front yard or garden that is Common apartment comprised of multiple units of households and
managed by individual owner managed commonly

(3 Detached house with separate buildings @ Shared house

Two houses in one compound with one y Wi Multiple units of family live in one
/ﬁ_ 0ol gate where two units of relative building while using living room,

'”E E W families or non-relative families may bathroom and dining room together

r live independently except for individual bedrooms
Housing  (® Villa type detached house © Welfare house for the elderly
prototype T
for aged o - d
adults A cluster or group of independent House for the healthy elderly with various
houses where each family unit live and convenience facilities for leisure, culture
houses are managed independently programs, health and household services
(® Community for the retired
T— TN, T—
Small community where diverse houses
Hous§ W,h ere we.ak eflderly people who T for the elderly people are provided
have limits in daily life and have health = ; ¥ together with convenience facilitics
P roblerr}s can receive conFlnual @Eﬂ\ : leisure programs, household services and
professional medical service SIS 2N . .
nursing care services
(9 Independent apartment for the elderly 10 Shared apartment for the elderly
House for indep er}dent and secure life : Each elderly family live independently,
of the elderly family where threshold but six family units on the same floor
barrlfers are eliminated, Wlde aISI?S are share the same health center and theater
provided and a veranda is comprise a ~ on the same floor
garden for enjoyment of nature
1) Community life house with shared common space (@ Care service type community life house
. Many elderly people live together in one
Elde.rly B(})I:(guelﬁj:;;useetr};z 161 zlrd:géramlis: e house but each elderly person uses his or
housing where elcerty perso Y coup & her own individual room while all the
integrated use their bedroom independently and .| other facilities and rooms such as living
apartments living room, kitchen and dining room ..

and other facilities are shared
commonly by the users

- all and medical care for the elderly is
provided

@ Independent care service type elderly apartment

HEEES

Elderly residents live independently at their own house and nursing
service facilities are provided in their neighborhood.
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Figure 1. Concept of Social Marketing
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Table 2. Properties of Social Marketing for Finding the Consumers’ Responses on Integrated Apartments for the Elderly
Category  No. Properties Abb Explanation
1 Emotion Emo This is a desirable alternative to develop our society in preparation for the aging society.
This is believed to be an effective alternative to solve the diverse residential problems in
2 Confidence Con . .
the aging society.
Aspects of 3 Expectation Exp This will be supported as an effective alternative to solve the residential problems of the elderly.
society 4 Feeling-motivation Fee This alternative will be helpful to soothe the loneness and health problems of the elderly.
5 Learning-motivation Lee We want to know more detail about the characteristics and operating method of this.
6 Motivation for relying upon Mot Family or relatives of the elderly will be psychologically relieved by the protection and
other people support of their elderly.

7 lefezig;iztois‘:f the Dif This alternative is a differentiated housing product that can be strategically developed.

AspecF of 3 Testability of the alternative  Tes This alternative has ‘hlgh probability to be applied in the existing apartments and
supplier apartments to be built in the future.
. . This alternative deserves to be developed as a market segmentation strategy by reflecting
? Complexity of alternative Com the diverse demands of the elderly.
10 Cost Cos This alternative will contribute to decreasing the economic burden of residence in my later years.
11 Self-expression Sel I will choose this alternative to maintain my health continuously even in my later days.
. If I choose this new alternative, the residential environment for the elderly in Korea will be
12 Social-acceptance S-Acc
developed further.
13 Perceived risk Per I will ease my anxiety about the residence suitable for my aged years.
Aspffcts of 14 Situational factor Sit This alternative will be a good solution when my anxiety increases regarding my later life
private and support of my aged parents.

15 Social visibility S-Vis If I.choose this residential type, it will be a wise choice in consideration of changes in
social trends.

16 Unharmonious recognition Unh I have not known about this alternative so far but I think it is a good residential alternative.

17 My case My I will choose this alternative for my aged years.

18 My parents’ case My-p 1 will recommend this alternative for my parents.

A22A A6E (2011. 12)
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Table 3. Characteristics of Respondents (n=232)

Category F %

Male 140 60.3
Gender  Female 92 39.7
Total 232 100.0
Under 60 125 54.1
60~69 66  28.6

Age
Over 70 40 17.3
Total 231 100.0
Current  Yes 154 66.4
economic No 78 33.6
activity Total 232 100.0
Less than 20 million won 45 19.6
20~40 million won 90 39.1
40~60 million won 53 23.0
T"itizﬁl‘:“al 60~80 million won 27 117
80~100 million won 8 3.5
Over 100 million won 7 3.0
Total 230 100.0
Middle school graduates and under 8 3.5
. High school graduates 63 274
Edllzc\zll on College graduates 116 50.4
Graduate school graduates 43 18.7
Total 230 100.0
Very unhealthy 6 2.6
Unhealthy 27 11.6
Health  Normal 56 24.1
condition  Healthy 118 50.9
Very healthy 25 10.8
Total 232 100.0
Detached house 60 26.0
Row house 34 14.7
.. Apartments 123 532
Residential Super-high apartment 5 22
tpe Multipurpose house 5 2.2
Others 1.7
Total 231 100.0
Less than 30 pyeong 68 29.3
30~39 pyeong 100 43.1
Residential 40~49 pyeong 44 19.0
size 50~ 59 pyeong 13 5.6
Over 60 pyeong 7 3.0
Total 232 100.0
Single 15 6.5
Couple 63 273
Composition Living with unmarried children 129 55.8
of Living with married children 14 6.1
household ' Living with children and grand children 7 3.0
Others 3 1.3
Total 231 100.0
Less than 5 years 56 24.2
6~10 years 41 17.7
11~15 years 37 16.0
Living 16~20 years 46 19.9
period  21~25 years 22 9.5
26~30 years 19 8.2
Over 30 years 10 43
Total 231 100.0

cf) One pyeong is 3.3 square meters
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Table 4. Preference on 13 Alteratives Housing Types for Aged

Table 5. Responses on the Elderly Housing Integrated Apartments

Adults According to Conditions in Older Age (%, n=232) (n=232)
Residential type H/C H/S Ic /S Properties D ® ® @ ® Mean
@ Detached house 147 86 56 26 Emo 1.7 43 297 522 121 3.69
@ Apartment 125 112 82 43 Con 09 65 293 487 147 370
® Eﬁiﬁﬁg house with separate 73 73 59 4.7 Aspef:ts of Exp 04 73 297 496 129 3.67 376
society Fee 04 47 263 49.1 194 3.82
@ Shared house 30 30 L7 22 Lee 04 52 237 483 224 3.87
® Villa type row house 95 60 26 26 Mot 04 65 233 496 203 3.83
(® Welfare house for the elderly 9.1 9.5 5.6 82 Dif 13 52 272 461 203 3.79
(@ Nursing home 2252 233 263 Aspectsof 09 g2 336 444 129 360 373
Community for the retired 73 82 103 95 SupPly Com 04 34 297 487 177 3.80
iﬁgzl?(eigg;nt style apartment for 155 165 47 4.7 Cos 13 112 345 427 103 350
Sel 13 60 297 461 168 3.71
Shared apartment for the elderly 6.9 10.8 39 39 SAce 13 78 246 496 168 373
o SS;I:;ES house with common 22 22 17 22 A;‘:j;fe"f Per 17 56 302 448 177 371 3.68

(@ Shared house with care services 39 39 6.9 8.2

@ Apartment for the elderly with 6.0 73 203 207
independent care service

Sit 04 39 349 435 172 373
S-vis 1.7 52 293 50.0 13.8 3.69
Unh 22 65 284 453 177 3.0

Total 100.0 100.0 100.0 100.0
H=Healthy, C=Couple, [=Illness, S=Single
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Figure 2. Responses on the Elderly Housing Integrated Apartments
(Mean)
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Table 6. Gender-Learning Motivation. [t-Test, n=232, Mean
(Standard Deviation)]
Property Gender .
Male Female
Learning motivation 3.77 (0.82) 4.02 (0.81) -2.260*
*p< .05, **p< .01, ***p< 001
oo Hzkol 4.022 EAg 9] Hdgk 377 Bo =

el oA folw Jg&i}om e Ao

UEPJTtH<Table 7>.

Table 7. Plan to Move in Older Age-Expectation, Feeling
Motivation, Leaming Motivation [t-Test n=232, Mean

(Standard Deviation)]
. Plan to move in older age
Properties t
Yes No
Expectation 3.75 (0.83) 3.52(0.75) -2.260*
Feeling motivation 3.93 (0.82) 3.65 (0.75) 2.549*
Learning motivation 3.97 (0.85) 3.38(0.78) 2.533*

#p< .05, #*p< .01, **+*p< 001
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Table 8. Total Annual Income-Elderly Housing
Apartments (F-Test, n=232)

Integrated

Total Annual
Property oﬁalcommelua M (SD)  Duncan F value
Lessthan 5 5 893) A

20 million won

Differentiation ~ 2000~Less than

3.68(0981) A B

of the 40 million won 3211*
alternative 4000~ Less than  4.00 (0.707) B
60 million won
3.95 (0.66)1 B

6000 and over
*p< .05, *#p< .01, ***p<.001
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Table 9. Plan to Move in Older Age-Cost, Self-expression,
Situational Factor, Social Visibility [t-Test, n=232, Mean

(Standard Deviation)]
. Plan to move in older age
Properties t
Yes No

Cost 3.58 (0.89) 3.32(0.83) 2.210%
Self-expression 3.80 (0.86) 3.53(0.85) 2.264*
Situational factor 3.81 (0.80) 3.59 (0.79) 1.978*
Social visibility 3.77 (0.83) 3.53(0.85) 2.043*

#p< .05, #*p< .01, **+*p< 001
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Table 10. Composition of Household-Elderly Housing Integrated
Apartment (F-Test, n=232)

Property Composition of household M (SD)  Duncan F value
Only elderly family 3.56(0.89) A
mnicd chiren 368099 B
Cost 3.211%
Elderly living with
married childrenand ~ 4.00 (0.71) B

grand children
*p< .05, *#p< .01, ***p<.001
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