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1 SMIRNOFF Diageo 226 243 255 240 —45%
2 GREEN MARK CEDC 73 81 120 121 0.7%
3 KHLIBNY!I DAR Bayadera Group 15 36 66 102 539%
4 ABSOLUT Pernod Ricard 99 107 107 100 —6.5%
5 KHORTYTSA Khortytsa Distilery 81 94 95 92 | -30%
A% 57U ME A% 494 56.1 64.0 65.5 2.4%

6 NEMIROFF Nemiroft Vodka Co 78 91 86 91 6.5%
7 PYAT OZER Alcohol Siberian Group 24 6.0 65 61 -6.5%
8 Czysta de Luxe Stock Spirits Group - 01 21 54 | 2571%
9 PUTINKA Vinexim Group 51 54 52 51 -1.0%
10 ABSOLWENT Polmos Bialystok 40 41 42 39 —6.6%
21071 HE A 68.8 808 95.0 95.1 5.1%

il GREY GOOSE Bacardi 30 36 36 35 -3.0%
12 STOLICHNAYA SPI/Pernod Ricard 31 35 35 34 | -45%
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13 SKyy Skyy Spirit (Campari) 27 29 32 33 3.2%
14 Finlandia Brown-Forman 23 27 30 30 -11%
15 | Sobieski Belvedere 21| 25 27 30 85%
A 157 HE AAl 82.0 96.0 106.6 1.3 4.4%

VALS 264.3 2520 2468 2367 | -54%

g A 336.3 | 3480 3534 | 3480 3.5%
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1 o = 541 5657 568 20% 58.6% 583% 502%
2 g = 80 81 80 -15% 87% 85% 84%
3 R 56 61 65 6.0% 8.1% 6.4% 67%
4 e A7 50 50 -10% 51% 52% 52%
5 AHtct 39 38 37 ~40% 45% 40% 38%
A9l 572 A7 7.6 78.8 79.9 1.4% 82.7% 82.5% 83.3%
6 mRle 23 25 24 -85% 26% 26% 24%
7 mgA 17 20 20 - 20% 21% 2.1%
8 Holz 16 17 16 —55% 17% 17% 16%
9 2{Alof 16 17 15 -11.0% 21% 18% 16%
10 ENE 13 14 13 -45% 15% 15% 14%
A9 1074 A7 80.0 88.1 88.7 0.7% 92.6% 922% | 92.4%
7|Ef= 7} 62 75 73 —25% 7.4% 78% 76%
£ A 86.2 95.6 96.0 0.5% | 100.0% | 100.0% | 100.0%
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1| SMRNOFF Diageo ' 93| 93 95| 20%
2| ABSOLUT Pernod Ricard 501 47 45 | 5%
3 | GREYGOOSE Bacard ! 3 33 35 35 1%
4 | SVEDKA Consteliation 15 21 28| 305%
5| sKkyy Skyy Spirit (Camper) 23 25| 21| 6%
: A9l 50 NiE A ' , , S 25| 21| 29| 37m%
6 | MCCORMICK McCormick Distiling Co =~ 20 20| 28 08
7 | STOLICHNAYA | Pemod Ricard - v 22| 200 19 3%
B | KETELONE | Diageo Codiniie o gl B g s
9 | PoPOV | Diageo , 8] 19 180 -
10 | BARTON Sezerac Co N 17 17 7] 24%
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2007 2008 2009 | 08-09
1 SMIRNOFF Diageo 3815 3805 3750 -1.5%
2 GLENS Glen Cartine 1,705 1800 1850 3.0%
3 VLADVAR Mapxxdum UK 400 375 350 —£5%
4 ABSOLUT Maxxium UK 325 350 350 -
S A HE AA 6,245 6,330 | 6,300 | -0.5%
7[EHIE 1,780 1820 1725 1 -50%
& A 8,025 8,150 | 8,025 | -1.5%
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