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A Study on Service Quality of Mobile Internet Affecting Customer
Satisfaction

Min Heot -+ Jun-Woo Kimt* - Yon-Soo Kimtt+t

ABSTRACT

Mobile intermet has been emerged as a key IT infrastructure while mobile internet service
equipments such as smart phones have been introduced in this mobile market. These mobile
internet services would be more widely spread in shorter period because the wired internet services
are already popular in our life and mobile internet services have the typical characteristics that
ubiquitous has. This study investigates the research model for mobile internet services bhased on
previous researches and tests it via questionnaire. The findings are that some of features such as
joy and sufficiency are statistically significant as expected.

Key Words :  Mobile interne, Customer satisfaction, IT information, Smart phone.
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