oty YHRB(MBTI) X N 3 UE FAANA #H

st 4478 (MBTIH) & 2y /&0 2
YR 29 &

% Qo
Boaveld geae 47 49 % A% 0T f30l 0 FAAg%e wAE
St shaith 43S 4SS 59, ASIAA Wt GlEA 1 MBTI 22490l

A e Fo 44699 Bt BA e %f& RPAAE F3 A
g A QNS AT A3t deae 4AgYe %‘?MXM] %

HAFA 0 Fd, MBTI, T4

LM &2

P. Druckere “Fdxst vl WH3lE X8k
W3S 7] &2 o] &sh= A= Ao Ao WHIlE 7V42l§ Abgrol el Q -/F AN
7o shak Qloh AGRE] AxA e g8 5
ot Aol S FAATIL FEA A A3 IES %31%127]”1 ’\}ﬂz—i
@ Abs) A s #este @S s ol 2% Eoltt (I ek, 2007).
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Tk FAAeE FAS Toll o] FYEs FEACE Astn FAe, ol B
< AEA FEH S AdAE AR Y A 45 HAL o Hg
Qs A vk AR AHRE V1EF A, A A, A AEE v
H 7 Qe olyst ARl Ad & FGAA T AL Al wet thEA
2geto] A & 9 Y Aol dFE v AEA ] I gEs 2a # dATE =
sk Al ghek

FHdE sEHoE A Aess Eetan Al 73 ARl Adst A=
TS0 7bHA] BARoke] AS AFA o 7T NHE £ gl Fxolw g FH|A
2ZAY ggAES A7 E5HH A8 AFe AGE 7HA L AR He F
T =

=49 e Y FAol T g Azhst Addy 5d AR Fx7 W 4
84 T dueld dEer s A 2 d Atole] XS Ao FH #AHUAIR
st Sl olFrolth. gk m o8] Abg|shato]x} A A ekl FH H (Schumpeter)
T AU V7P AdE AR BReE A e Ao Es Fo FE
U 271315 A Fete FHoEA AMERX B AMGES AlFEe xR dFolet
a Fow, IEgA @ﬂ]%%yf@.?ﬂ—?/\(OFCE)ﬂ] =9 71939 Sk 53] A4
e 7 719 e g XV} ZtAow Fold d Q&S At AA=E

Lo o r

X L
Y *’

20079 = A3 2 7] 2 (ACCRE) & ﬂ%f& @x}% FAashst Fol -7

A7} AIsted 0% frels

5 20070 2 40 A R A 2 o 42 e
SUIAE 25 277 Al AERe e dee BdanE A9 8 s
L 200iES FEAS of 4 4AW ARAR dFHL Aok old A

MM g £ F AdS

Holu ASHE FPe £ Fhalt nl&o] EolAa Ed, 2 $42719H
A 7N ANEANAFE SAse v GEMo] AAl 43707 Ao ® 2717199 7]
A7 EAAF(TEA) S 543 23, 10.02 7153 v=r3 ofo]&tof o]0 395
248 =, ole 7199 Ees AR 23, Adel dist TR, FEA Ao
U 7E B T8 A% A0R A7t 2555 Aol st AS 9
soh, vk 717 A nS - FE S s fElveit BE FEefA Hirtt
Azs Aoz vey 717 AAw AEd ws Z3rh AFE Aow A HEo] o
of tist tigte] Fast AlFolrt.
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oty YHRB(MBTI) X N 3 UE FAANA #H
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&.000 1300
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oo
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1,000 4 -30.0

o -40.0

18 |28 (3% |4% | 5% [6% (7% |23 |[9% [10%W [11%° [12%
Emtldd Helg 52080 820 MGT0 |4 FA004 113466250063 71303 671[3 87513 ,331)3.797

—e—T W TWH (07 |60 |53 |47 [-88 [-14 [88 136 146 135240 06
| ] 247 [2F7 (220 |26 1410133 [74 P58 011 |83 [I62 |140
L

£X]: 2009.3 A7 (LA

<O 1> AA

M
i3
o
ol
ol
ol
3

A A9l HES 2008 12¢€ AT, wEW 12¢9 AAdHA
S 3,797ME WA a¥E Q3 20079 999 3,20270 o]F HAAES 7]=3%
2008.11€(3,33170) HUu= 14.0% (46671) F7H3t Aoz ey},

AT E gt A4 73 2 A9 T O AR et dAC ois)
Astazt stoh ol Fal Y-S A A AP 1S, Al gt A
S5 A8 A% A4 ®sh AR oS, sEAdTe] mE Y wS A3k 59
Weks 2 2 glth 2% oM e Y Felst £33, FFYA el #E o

=4 A
&, MBTI AA#Rel &3k o]&4 12ds Ay, 3ol d+ 29 244 ¥
7Pds AAsta, 4elM = Tl dist Al e B ASdT, 53 s dE

. O[EA HiE

2.1 849 do2 78

2 9% Ao 7123 ATE Zow AAE T A
EE dwko] Ak ofoltolE AT ALY BEE A9 AEE A 7]
9, gu), 93§ 49 A9 swetel Aol AN, EE g9, A
L 1de ARse 2 dath@Ye, 2002).
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2.1.2 Yo 24

A eaame FYAR, ofoldl, AZolzl: Al 7HAE o= Fh
AA, FdAs A FAIH AdAre] A EA x4
ABATH, ﬂvblf‘ﬂol’q s, s, AVIExE B, A

l

Eo] _LU]-QT;].
A, %4 otelt] W 71458, ololdl AWrbsd 9 71E%d, ofeld
o 54 9 344, A@@%a, 7454, AAFE ol 29le] gt

<
JIN
rUE

2.2 gYXof et OJEH NFE

el FEFS vA= a5l #e 7 E2AR] AT vlg T v E et
el G vAE T 77 A wutEl A ST, A S AR 9 A7)
T°r 7L(Se1f efficacy), 7NAUEN AL 7112 4 €A (Entrepreneurial intentions) 9}

HAE ke Aol Fastt (g9, 2008).
Gattner(1990)—L‘ Entrepreneurship® ##3 FAZ FA7F, 2549, =44
A, w54, 7HAEE, ol dE AF, VI A T 87HA 54 ?53: Al Al gk wp
stalct. ok FHoA et F 1+ A= Ajzen¥ Fishbein® o]&4 X

ArEd 4 Qled, o592 R wEd X= vy Hx Pz dst A
el I s AyARE P A cSeta At gt &

gt Bz, AR A iRl 223 A4E qesAlY T Al 7HA #AlA FF
s = grarAAAe] FolE Hxdsel JFAl71a, dHRHom Ao
s AR =@ }gﬂé‘ﬁ F+= HFEZE FEH3T A9 (Ajzen, 1982; Ajzen and
Fishbein, 1980) (%4 ¢1-%-, 2008).

FAgA = AR AYste 7o 27 5A4E AAdee 4 98
of ZAgA el stk olsl= AP TAE MRk A4S AWsted 4ol
(Bird, 1988; Crant, 1966; Katz and Gartner, 1988; Krueger, 1993a, 1993b;
Krueger and Carsrud, 1993).
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oty YHRB(MBTI) X N 3 UE FAANA #H

2.3 dA7YO et O|lEH 1E

ool Aol AR Y LS FAF wf F shele] FHeHA H= Gl A A

oJv A% e dthelET o, 1999). Arle] ol=eA= 4Ae] FAoltt W
e As Aol wRel thakshAl e H T glovl, YA W ol &Eo|

ot AsE AHEd 7 i?ﬂ/\(Carl Rogers)—t‘ Ml Axn B = 19 &
A AL o] Eo 7= Hol A= ‘1 oJ¥ A (Something)"o.Z2 g 2ls}H 011‘2. Sl
2] <= (Erick Erickson) <17k U Foto] st 101] w2 AgzaA 7pss A

ATt olefst o] 7EA Aolst Fort UH A Yo dAolgt st sl Kt V]
=Aoa AHARL I o 2l KT (®IA, 2003).

|

2.3.1 MBTI(Myers—Briggs Type Indicator)? 4ZA_d

MBTI 44#3& v 7449 #eld AR PAED 2 A%E 7|25 4% 3
e A2 Ans $0a BeE] Ao iR e was Azl ZAe glo]
28E oftlel Frvbel wet gHAA NFFAA} PRAt 19 F guE
Asks VFel wet 24P Angor FEHI, FHH AR Bty AP}
S 9] TP AAFAAE FEE oYow Teg wws A4l 1
e oA YEeha o Whestel whet BHP ANFow PR 444 HE
B g 854S ecked the v RrH(RA, 2003).

i ®lel g s

QIZFE . Fo =g o =81
Extroversion i I Introversion
AY2)5E /

?:,*74_ s L. e i ZIgE N
Sensing Intution
7| s
AR T " = R . e F

Thinking i i Feeling

SHCEY G 2IA P
Judging Perceiving

|

<Oz 2> MBTI W7HX| MsZH &
olg} e U 7HH ME BB 2EsF] A7 A

A3t Fxol i 741} Fokeh o, Fost pEd Fo] (AP, A,
1995).
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<E 1> 471X 7|sde EF
T= ST SF NF NT
Folas EE EE Dl2i7ks 4 nl2i7ks4
o AlS} X Sh=
ol a8 x2lst i
e T | e ey B x| nl2i7ks 4 nj2i7ks 4
o
olof 2t N ERE ERE =2y
7l oixl= H s e Sa o
i = = . AtetE olsistal O|2Zo0|1
sae Wi © | sAM Awe | amsses | 05 U | O an
— - = — =
A 2o RS ISA | amE saeor | 5T S0 e
somer ae | 9T XASAL | Amlme ein &%,
sbset mopel | SEH L T n¥, 2=, 23, 2ol o1 2%,
2 , = ’ ) i
At i s | BREALAIRE, | BZDE4, elE, ZRE, o,
s s Tioy HelxlE, @y | dx|Yol, 7|2

JFY-WFYE-T1; 59 A5 A WF), A=A (S-N ; FEFF ]
WD, A=A (T-F 5 aabs dgaby), ae-o2J-P ; ol B2
e A% T 7 Jidde] Adzshe 474 Adw dor 16749 4AFIE

mlo H

T3
tt(Myers & McCaulley, 1985).
o] FFE oH A 7F s AMESIE Akt wet g yEideE 545
cdg @A, Asls, AAE, 1995).
2.3.2 MBTI 447" 1} 2
A R 2 A}

MBTIE Aol Hijitobs olsista Aolrbes ofwl 22 sof sh
FE3A A A% A Ay BEA of

_/,:
e 2ol Aleke uh %u}@% 2003).

Naz =|olofl Cfst 7|y
o|sb(E AIRIS T} Ei2i5l0] Ysln AL QoA Bl LC) AlRA
o
<) HlZolMe BES M5
T M =25 AEE 4 U U2 Ms
2218(s) Hsl Folol BiEte 2sle U Ms
X EE(N) MEe 2HE ZE & s U Ms
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CisHy AHSE(MBTI) X A 9% M2 AR B

AFIE(T) =& M, A, =X SE[H ojatnt 2EE 2 M
ZEHH(F) ARHSOIA SAlstn At ghdo] =3HED 020 E= o Ms
EHEFE () HAXo| EHARel d2 MS
HSlsl= Alsle] M2l LTI AtStS olslst= 7S
on_léléoi(P) nj-°-|'°|'|_ oséoﬂ —|:°H ;l'jl'—l—, Z%E O|°H°|‘|_ =
3_9_)\'0[":'1 A|_19_
AZ: shaplald A 1995

MBTI & €9 Aa§3o|&(ung, 1921/1971)& AR o7 AZste] g
o] &-3}17] A%H AZERe MBTIE &9 o]&& wlg oz sho] siute Zlolu) (vt
ANz, 2002).

AFY @) AFES T2 94 AAE AFHEE 25 Q4% BRE At
O E A A 9 agel 28 T A%l ol 94 4Pe WaE shu
WA gEow AR 4Tl drh WIH D AFEES T2 WA AAZ AT
Soz 59 Q4% we 44 Aot Ak 5 AN U AAY | 23E T
L APl Ak AS A% ] Aol WA A7 S£AA ol n it AP

o] Atk(o]x}, 2007).
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v O E0] o9 EAs=Tel Wg ARE A =, T w7 718
= 5 ARl e o)Este] Wolsol= Aol itk oY d AMRES AR A
= e JdE =713 Aol dgEiA AZskAl s e Uk 2w A A
Folth, A7) e (N) & ATk AFFES 3o o3& dofx AR AdS de
7beAdolyt By Hdest Sujel AAZAQ #AAE 7t &8 Wete Skl o5
of dojulitt. AMEE 7Hsd 9 AEE dAE WAS F6k EAsHA "tk

o] FofelA HIZEE wtFow Aol thsh AF7F s8] o] Folxa §lo] Al
2 4, F3sk deo) A glo]l Hol=Es Aol Ut

AFLE (T) & AdZshe AFRES of| S5 deojy g gk =84 A3
5 dSste] drE AA s WS #Ao] Ba AAlo] ARlF R 7=
ZHAEoh= Folo] &1 T8V sk ARl VIES TSk otk A (F) 9
AVEES Bl tE AlF A F9lo] FadA e v 2H8E FEE AL FHY
ZHA e 7125 F A4S A Ao JQABAE Folsta Tl gon e
AT = < AA7F = Aol

QUF-A A e 77 e A#E AREShE AFHEY BE 54> P(Perception) %
o] EAS wEt) J(Judging) 8¢ P(Perception) 2] HEolA 714 2+938t7] 48 A
S I8 P oW AAREE 7H AMgolE ztell 9% AAlel disl diA & Yot W
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oty YHRB(MBTI) X N 3 UE FAANA #H

2 ATelAE MBTIE $3) thaty A2 4449L sotsta, 399949 ol
WAE A ol| Ao} A @FdnA sgon oy A
Qe A Fo P tey 1608S thoR 24}

sel 1

3127 2¥

B A= gty AR wE o)A e ATolth oo thE w3
A ZAZA Holland® AAAA/FE I MBTI 42 /33He] A (BFA1 =%, 2002),
AAFE et JFHEete] A A, 2004), A8 EA AL MBTI A4 (33
s #gk AT (FA g 2008) 5 A7 A¥E vtR O R MBTI SHET
5 AQsta ARt #A S skaAk skt

ok Ao Ae gk WgEAE APAT 2 F(1988), FA5-(2008)2] AT
£ EO&E st HdEgES 107H4 FEo= **o}ML, TEHEWATE Aol dist #
A 2 A3V i AEHE F /A2 E73o] Taylor & Baker(1994) ¢

)
Ao BT FREE FEdo] T BHOE 57 AR AEE S,

MBTI HZSdE 28 Felolx]

S) 2SR} - Of| I O Ef| R~
= 7| & (ISTJ, ISFJ, EST),
ESFJ)

SP &Ql o=7t - C|aL TR0l CHEE ez
ARAN J|H (STR ISFR

ESTP, ESFP) T

NF 0| &7t - OZ2H 7| ol =220 £l 4E
= (INFJ, INFP, ENEP, ENFJ) E=

NT 22| 2X - == 0|
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3.21 7t AFH

7M1 -1, gl AAFES FdAel F28 F(+) 9

7 T -2, AEtd 44K Fel dist =l F2
A o]t}

7bd 1-3. dgtd 4R3-S Y A
< v Aotk

7hHd m—-1. tigtgo] st AYdFde
2 Zolt}

7 -2, ggto] g4ste AYFd2 Aol st
FEFS vE Aol

714 I-3. digAe] dsts AdFES 3 Hvs
4 (+)] JgE A o

3.22 =% 4

MEA Y AR Wge Bt Ak

<E 5> M2x 7Y

FAgA T F(H) S dEF= 7

AT {238 4 (+) 9

S5 A Ee] §ow

o= e =3
L QB g A, o1, X/, S, YA Qi
Il. MBTI (NS 8) MBTI ZiA} Q1-40
- selol ot 2
- Eae yol 4BE st olz g at-10
3.3 B#=9 84
3.3.1 48, Uo|, std, s|YHYT =%
Fo 4 EAF 51.4%, oA 48.6%% T3 STk
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ooy HHRB(MBTI) & N 8@l G2 FUANAL 2

<E 6> MY

- & Frequency Percent Valid Percent | Cumulative Percent
=2 74 51.4 514 514
Valid 0§ X} 70 48.6 48.6 100
Total 144 100 100

FEE Agto] gEr oz AR glof, 21~254 22.2%, 268 ~30A4 34%, 31
A o)A 43.8% % FAE AL}

<E 7> Ll0o| 2%

Cumulative
- .
-2 Frequency Percent Valid Percent Percent
21-25M| 32 22.2 22.2 22.2
26-30AM| 49 34.0 34.0 56.3
Valid
31M0| & 63 43.8 43.8 100.0
Total 144 100 100
Shde T2 distw 1shdo® 7R e 1shd 91.7%, % tivkFolt,

<E 8> &Hd
&2 Frequency Percent Valid Percent Cumulative Percent
184 132 91.7 91.7 91.7
2st4 8 5.6 5.6 97.3
Valid
454 4 2.8 2.8 100
Total 144 100 100

REO AT AI7F 34%, 71EFAY 27.8, FFY 25% = FAME QAT

=
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&2 Frequency Percent Valid Percent | Cumulative Percent
AFRE] 13 9.0 9.0 9.0
S8 36 25.0 25.0 34.0
AT | SoHLE 6 4.2 4.2 38.2
Valid
AAZH 49 34.0 34.0 72.2
7|Ef 40 27.8 27.8 100
Total 144 100.0 100.0
>~ =
v. 485 24 Zi
41 29 =79 NEY U EIEY EHS
B o] #3% AEE SPSS Statistic 17.0 WA ZZaE o] §3ke 48}
Atk BA/YorE miEe) 548 detely] dd WEg MEgs AEeod
Aol Bl 7 AEde HAEetr] A8l 2943 Cronbach o & AFESIGITH ®
o ot ARl wE FddA 9 APAATIS Aol B dAAE
Tt E7] 98 Regression(FHAEA) W @BA S8 ARG
411 FHAX FHety 2009 MEd 45
<E 10> M2 SHZ
Cronbach’s Alpha Cronbach’s Alpha Based on Standardized Items N of ltems
.636 .632 4
FdoAxe FARY 299 HEAR AHAES HSE] fdl adEH
Cronbach ¢ & At&E3d A3} 63602 AFHE7 $F3 Roz APy}

100
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ooty YHRB(MBTI) X M /%0 UE FHARA #H

<E 11> &= A SAHZE
Scale Mean if Scale Corrected Squared Cronbach’s
T ltem Deleted Variance if ltem-Total Multiple Alpha if ltem
Iltem Deleted | Correlation | Correlation Deleted
AN (S 11.896 2.695 .226 .230 .682
Al 2 (7]3]) 12.007 1.741 745 556 .307
FAZAIHE7h 12.194 1.976 421 .350 570
dE(EdA =) 11.965 2.425 .329 .234 625
41.2 AR MEEE ROl MY HS
< 12> Reliability Statistics
Cronbach’s Alpha Cronbach’s Alpha Based on Standardized Items N of ltems
.702 717 7
Foxe] AgEHE 2Qle gAY AHAS AT SdE gdiAw
Cronbach a & AFZ3 A3 70207 AFE7 $53 Aoz FH= T}
<I 13> &= ZH SHZE
b
Scale Mean if | Scale Variance (oLl Squa}red Cronbgc S
= ltem Delsted | if ltem Deleted Item-Total Multiple Alpha if ltem
Correlation Correlation Deleted
MEE = (HEFE) 20.60 7.795 169 .200 723
MEE = (2EA) 20.75 6.371 .366 .215 .688
A S = (A A E) 20.73 6.702 401 .289 672
MEE T (HSE) 20.67 6.741 491 .499 .650
MEEf = (KHAIZ 20.89 6.435 433 .315 .663
MEE] = (EX61Z) 20.81 6.713 .607 541 .630
HEE (A 2l 7]) 20.68 6.806 507 .380 .648
41.3 MBTI &8 =% &%

E(91®) #9d2 Hd A=

of

47.2%, T3 8-S 52.8%% T4 = A0}
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<E 14> 2g-Ug g 22
7= Frequency Percent Valid Percent Cumulative Percent
E 68 47.2 47.2 47.2
Valid | 76 52.8 52.8 100
Total 144 100 100

® AA T 63.2%, N(H)FH2 36.8%% T3 4A0

7R a 25w

<_E 15> (== B By Sy
T& Frequency Percent Valid Percent Cumulative Percent
S 91 63.2 63.2 63.2
Valid N 53 36.8 36.8 100
Total 144 100 100
T 8 %23 AA F 38.2%, FEFFHL 61.8%= 74 = St
<E 16> AD-2Y SHY 2%
-2 Frequency Percent Valid Percent Cumulative Percent
T 55 38.2 38.2 38.2
Valid F 89 61.8 61.8 100
Total 144 100 100

l % 36.1%, P(12)F+382 63.9%% T4 AT}

TS F3S B3 Az
<E 7> mE-QlA REd 22
T2 Frequency Percent Valid Percent Cumulative Percent
J 52 36.1 36.1 36.1
Valid P 92 63.9 63.9 100
Total 144 100 100
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41.4 Sl, SP, NF, NT &4 =%

et
of

SJ, SP, NF, NT &84 Z3xE2 A9E ZAx SJ(E3A3) 21.5%, SP(Fd<«
7}8) 50%, NF(©]%718) 11.1%, NT(Z8E223) 17.4% = T4 5}

I 18> SJ, SP, NF, NT 7a¥ 2=

= Frequency Percent Valid Percent | Cumulative Percent
SI(EEAE) 31 215 215 215
SP(ZEQl ofl=7Hy) 72 50.0 50.0 715
Valid NF(0|&t71E) 16 11.1 11.1 82.6
NT(E2| EXHS) 25 17.4 17.4 100
Total 144 100 100

4.2 714 43
421714 | A3
7 1 -1, gty AA5ES ZFodA o] F93% H(+)9 dFS v]H Zlojr}

<E 19> MARE-FH2[X| model summary

Model R R Square Adjusted R Square |Std. Error of the Estimate
1 .196(a) .038 .032 .37897
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- = A oX| 2| e-LH &k ZH k= 2 AtD-Z+Y EHEEOl Al

FAHolX| 1.000 -.339 -117 -.036 218

o|5f-Lifst -339 1.000 001 371 .335

Pijrﬂjon Zt2b-5| 2t 117 001 1.000 - 141 -.056

Apm-2bH -036 -371 141 1.000 302

EHEH-ol 4] 218 .335 -056 302 1.000

zholo|x| . 000 081 332 004

B 000 . 496 000 000

ﬁii? 252 .081 496 : 046 253

o ApD-2bH 332 000 046 . 000
EHEROIA] 004 000 253 000

batm, Fdex et AF-WFEDAH 54
3

© g =7
A (=) 9 AdIATE Qlon -1 UP)AE SAol F94 (+) Fad
A7 ATk 54 FolAE Q48 BAE AW A7 At B4 e,

<IE 21> MAFHE-ZA (x| ANOVAD)

Model SS::;r:; df Mean Square F Sig.
Regression .816 1 .816 5.683 .018(a)
1 Residual 20.394 142 144
Total 21.210 143

7R T -2, e AAFES ol did kel fof F ()9 s A

<IE 22> MR- A model summary

Model R R Square Adjusted R Square | Std. Error of the Estimate

1 .165(a) 027 .020 639

ATAYN BF ks By AYASF R2=0.027 & & F . 59¥F A4 HF
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ooty YHRS(MBTI) X N /¥l UE B

CEREEE]

el dig #dEs AF-UFED, AA-AFON), FE-<14JP) 44 574
ol feHel (+)9 FABATL Uk o] F AFH, A, A4 47 o] F
Aol Bhet BHEs} Ao

42274 11| A4S
7 -1, digtge] sdshs Adad Al Fos 4 (+)8 &S 7
2 Aol
<3 28> 3| A AF-E2|X| model summary
Model R R Square Adjusted R Square |Std. Error of the Estimate
1 229a) .052 .046 .37620

Hedd R¥ecks Byl A475 R2=0.052 9& & F Stk gty ¢4
drell wE FFgA e BA ®Wlol F ok 52% FEE AWE & Avk I A
A EANA F—gb 7.8600]1aL ol thg-H+= p—#(FogE)> 0.00624
T 5%RY FHor g tgtge] 3get= AARES FAAA N vAE o] R
s Fan

<IE 29> 5| U A F-EH X ANOVA(b)
Model Sum of Squares df Mean Square F Sig.
Regression 1.112 1 1.112 7.860 .006(a)
1 Residual 20.097 142 142
Total 21.210 143
a Ol&gh (&), LA A
b E50: FHolX|
b -2, dstgel e AAR9e Bl g BUEd fol@ H(+) 9
QFS vd Zlolch,
<I 30> oA A -2 model summary
Model R R Square Adjusted R Square Std. Error of the Estimate
1 163a) .027 .020 46325




<FE 31> 3| YA AT-EL (X ANOVA(b)

Model Sum of Squares df Mean Square F Sig.
Regression .835 1 .835 3.892 .050(a)
1 Residual 30.473 142 .215
Total 31.309 143
a Ol Szk (A=), S|YRg2
b Z5E 4 Ed Al

A -3 el s A9 3 4TS A% AREEel Foa

< 32> A AF-dEEl = model summary

Model R R Square Adjusted R Square | Std. Error of the Estimate

1 .236a) .056 .049 41354

AZAY ZYPQS B AAAST R2=0.056 45 2 5 Qt}h. tjgtg e 3gag
ol WE FdaAAe B wol F ¢k 56% LS AWE £ k. mEdk BAMRA
EolA F-gk& 8.3570]a oo tg¥= p—#(F&E)S 0.00424 F+F 5%

A

Model Sum of Squares df Mean Square F Sig.
Regression 1.429 1 1.429 8.357 .004(a)
1 Residual 24,284 142 A7
Total 25.713 143
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The research on the Entrepreneurship's will according to
college students's MBTI personality type and Job's type

Kim, Hye Sun*

Abstract

In this research is The research on the Entrepreneurship's will according
to college students's MBTI personality type and job'2 type through Definition
and types of Entrepreneur, rely on the theoretical study of business, MBTI
personality type, on the theoretical insights. The relationship between MBTI
personality types and to the Entrepreneurship's will models for design
verification, and regression analysis, the reliability was conducted. Research
Results, Personality types of College students's in the Entrepreneurship's
will to significant minus (=) effected. Personality type of I / E of the type
of Entrepreneurship's will interest for the (+) of the impact and Attitude
for success in business life (+) does not affect the said. Extrovert
personality type, with two inbound students compared to students with the
type of personality to the Entrepreneurship's will, that Interest for

Entrepreneurship's on the side (+) can see the affects.
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