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Abstract  Satisfaction of computer internet user in Ubiquitous depends on characters which given from web
site. In this paper, studying about characteristic of internet web site that influence internet user's satisfaction.
Had a research by interviewing and e-mail for a month, at over the 20 ages person who has experience
purchasing S/W from shopping mall in internet purchasing site. The research shows the main factor of the
user's satisfaction are that communication business combine, information usability, interaction, personalization,
mailing list, over the web site characteristics. Finally, this paper suggest that special features and studying
limitation of the enterprise web transactions base on the result of the research.
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Table 7. The personification affects web site
user satisfactorily
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Table 8

The integration of communication and
transactions  affects  web  site  user
satisfactorily
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Rl el A 135 158 2,035 .043°
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R? = 355 F-% = 26913 p-3 = .000

* 1 p<0.05, ** : p<0.01
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Table 9. Affects for web site user satisfactorily
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Table 10. Web site feature

HrtolE EA 3AAS Beta t-3 p-%#
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R %= 355 F-% = 26913 p-3 = .000

# 1 p<0.05, #+ 1 p<0.01
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Table 11. Affects in wuser satisfactory for
repurchase intention
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Table 12. Summary of analytical result
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