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2002).
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B7ol| mA & G F7td e, & 1 =7 AA
B AEIF 2 I7IRI7E ofyH W w71el 7t

utg} g2gEs AL AT
FE(2000)9] ATl E A AW SFAAG S
o] 74 G} sl Anat oA FH A
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2 HA=S ToE o nejshe Ui FR Fo
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3.2 gi7pde| MY

3.2.1 YAl o|m|A| o} Fuf o] o] F3F #A

HAA] oju]A] = BE A FH BAlES] THA 5L
1374 9 vAH (Erickson, Johansson and
Chao 1984), AlFF4 A7t 3 &8z} Fuj o AbE%g
o 433t 92 W th(Bilkey and Nes 1982).
%27] Schooler(1965)2 A|&Eo] Z7] T4
Gzt o B AAA] ZAHTL EATE BT o] %
% O FAHCRE theket AlEF (Bilkey and Nes
1982: Cordell 1992: Han and Terpstra 1988:
Hong and Wyer 1989)o| = Qrkx] g 3}o] gk
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g2 A, ole da T ARt A A Ee 744 Gt A 9= 7 AL
ot Bale A tigk A zkd ofm|A] 7} :IL“]H 2 didEo] 7Hd 28 4@5}9513}.

Tof FEAATY = Aelga 72 ska o
7Hd 1& A3 7Hd 20 BEAlE iaA|olm|AE BAlE A4
o F(+)9 FFHA7} AL Aot}
7Hd 10 Bale diiRoln|A = Fefefze] A (+ 7 2-1: =an|Ate] A7 HalE A4k
o FFHATL = Aot ojmAl= BHE ARA e A (+)
7Hd 1-1: gan|Abe] A2 Bale d4kA] o JEFAA} sl& Aotk
oljAlE Fujeld] & (+)e] G 7Hd 2-20 FEAHIAS A Z4E BAE U4
AL b Aol ojn A= BHAHE AFA A A (+)
7HE 1-20 oA A7 BalE d4kA] o JEFAA} A& Aelth
olujAlE Fujol ] & (+)¢ F
AL 9= Aol 3.2.3 Bale AGAA 3} Fujofwete] F i
Aaker(1991)& Bil= 94 0 HA=wHS
3.2.2 A oln]x| &} HAE ARA| 2] & B wjstal AbgshE ol fE UEMIFE AIFY Ao

A AR e Bl Es A4S o W o 2H7p o] E Eeta glon ol dAke
e 9% T okl gQlor Halsd ik HA wjAH oy BIE oskd] gk 2SS ATt
2ol A4n oz 4, /M4, B, AEF 52 3 opTh Ee ol Hals A Bl An|A
A AL BAleo] sl 719 &l AAete]  7F Balso i) zbe AAIZ QL Q131 BAlE ofn]
2L B E tig BEE 2A AU Fuje] AR A HAlsd S Y, FHEE 2
e AT o HA] GFE A, o] Bl 31, 28R Y3 APAF Sl BAsE Al

o tat JRE g5 o @A oldlstAY, Bl=  gAA 719g3itta By webd B ggk o
Ao B soHo|AY HlZ A A 2l o] THA W BHAE Fujold® FAHA
e (M4 &3 JRIga ek e 4 2 A Aolgks P o s 7MY 33 AR skl
FEE &4 JH9 dRE Ads|EtE AFS
goeted Felag sl YakA o|mAE ALES 7Hd 31 BRlE AR A HAlE oz 4
of, AFY] vhFe SR el B} 2-e ol (+)9 daFs A Aotk
£ o]Zoj itk (Hong and Wyer 1989)1 &}Sit}. 71 3-1: SZAH|Ae] BT AgxAe 3
TS Chao(1993)& YAAHEIL AlF 4 of ol o B (+)9 FEFAA} U=
g AEE B AR AFe] i HEd Aot}
ks PG siginh. o] & wiEo R g 4| 7Hd 3-20 FoAaH|Abe Bl AR
ey T oA BE A Z4E QakA] olnjA s B ol o] A (+)9 FFAA} A=
e AgH A9 shte] 247 Halsd it 2% Zolth,
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3.2.4 2H} AREFAFO| Qo] dsxA g
2HR AR EFAFE Al Folv =
A da F7ht Fejelzel] o] Sleel
Ad2yA Jth(Shimp and Sharma 1987: Sharma,
Shimp and Shin 1995). ¢]& <AZ & AT
Ae A YA EAO ANEZAFo Ak
Ao wet LH A BAEd dis) 133 de
AR AR EFAIFO Aol HAlE gk B
o} Gt daFe nA oz it 3,
H27F Bale AR Ao] el mX|= %
o Al U Aolgke 7 32 7Nt
/\317*}9] ARNEFAFY o] =& AT e
g gt Bals AdA|A o] Fujolkel] mA|=
JF/AZE Az Aot dezA TRl WAA
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S Re F2 AE|A B
= ARt AME FAF0] Ak Hrd el
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of A= é%klﬁloﬂ Fezxd 73t
71 Aol

7Hd 410 g anape] ARIETA
Ao mep Hile %*&XM‘O] T
el o] mA = JEFRA A F5x
7<4 E_.j].::‘—_ 7].11 74011;]_
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&g A& A9 glon gadoer FAEHE Ae
£ ARGt B A e o aHjAEe] dAs)
3 e YA emAE SA3st7] gt A ET
wdg kA ojwA Y Y4 s TR dYdte
Aol | Holga "")r??}oﬂ‘ﬂr Parameswaran$
Pisharodi(1994) & HAEZ w7to]n| 2|2} oA A

HEAQ] Z7to]n|A| é?‘"é General Country Attitudes:
GCA), &HFQ1 A4/ (General Product Attitudes:
GPA)#} E4A1%4:2 (Specific Product Attitudes:
SPA) & HdH 407 FES 7| ROR slo], £
Ao HHo] UEE HHsA] 2 5 A<t
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TE8AE A=
2| 2k rER LR S
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A Comparative Study on the influences of COO image
and Brand Association Knowledge to customer’s buying

intention between Korea and China
- Focused on the moderating effect of Consumers’ ethnocentrism -

Park, Sung-Young®* - Na, Woon-Bong**
Abstract

This comparative study conducted to examine the differences between Korean and Chinese
consumers. The specific goals of the study were as follows: First, It was to investigate the
influences of COO(Country of Origin) image on the customer's buying intention through the
brand association knowledge. It is also aimed at analyzing the moderating effects of consumer’s
ethnocentrism on the influence of brand association knowledge on the buying intention. To
test the hypotheses, 117 questionnaires were collected from university students in Korea and
119 questionnaires did from China and put to the test with SPSS 17.0 and AMOS 7.0. The
results indicated the followings: For consumers in both countries, the COO image had not
influences on the buying intention. For Korean consumers the COO image had positive impacts
on the brand association knowledge, which in turn had positive impacts on the buying intention.
For Chinese consumer, COO image did not have influences on the brand association knowledge,
but the brand association knowledge had positive impact on the buying intention. In addition,
the consumer’s ethnocentrism had moderating effects on the influences of the brand association

knowledge on the buying intention.

¥ Key Words: Country of origin, Brand association, Ethnocentrism
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