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Abstract

Despite a number of previous studies about cultural tourism festivals, studies on food menus in the cultural
tourism festival setting have often been neglected. Considering the importance of food menus, identifying
major selection attributes that satisfy visitors in a festival setting is vital. Using conjoint analysis, this study
demonstrated that price was the most influential selection attributes to attract visitors. The time required
between ordering and receiving food was found to be the second important selection attribute, followed by
menu and place. Cluster analysis identified two distinct segments that take different sets of elements into
account when making their selection decision. Conjoint simulation estimated the most preferred foodservice
form in cultural tourism festivals setting would have 21.18% potential market share. The implications gained
from this study provided an important starting point for determining key selection attributes in establishing
strategies to enhance visitors’ level of satisfaction.
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Selection attribute Attribute level
Menu" General menu Local menu A Local menu B

Time of required from order to receive

Price Below 4,999
General booth

Sales booth”
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10~19 min.
5,000~8,000

More than 20 min.
Over 8,001
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{Table 2> Sociodemographic characteristics of sub-
. 1)
jects

Fre-  Percentage

Section quency %)
Gender Male 56 47.1
Female 63 52.9
Martial Single 41 34.5
status Married 78 65.5
Under 19 5 42
20~29 years old 32 26.9
Age 30~39 years old 40 33.6
group 40~49 years old 21 17.6
50~59 years old 18 15.1
60 years old & over 3 2.5
Alone 2 1.7
Couple 10 8.4
Friends 24 20.2
Companion Coworkers 7 5.9
Schoolmate 6 5.0
Family 65 54.6
Social meeting 5 4.2
Family & relatives 60 26.8
Newspaper/magazine 7 3.1
TV/radio 17 7.6
Information
sources? Homepage 12 54
Internet sources 21 9.4
PR brochure 9 4.0
Others 21 9.4
Corporate workers 39 32.8
Self-employed 12 10.1
Government workers 13 10.9
Agriculture/fisheries 1 0.8
Students 22 18.5
Occupation Housewives 16 134
Technical expert 2 1.7
Travel agents 1 0.8
Professional jobs 3 2.5
Sales/service 3 2.5
Others 7 5.9

" Due to the no-response questionnaires, the total may not
be 119.
P AREAE BF SHEN) 23
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01
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005 —
01 L
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<Fig. 1> Importance about selection attribute in festival menu.



102 =z 8ks|A] Al 163 A 33(2010)

Hlgo] 3L3% 9 A VBRI glol, Al RVIE 929 SA9e) 297 2we
DAL B e FA) 24 el Bl ohle} EdE wizbh B AolhEEA KUY
TR RS =3 ok shAs) B 4 Aok 2009; 239y ke eI, BARAZAY BS

S ) G4 £AS FEAL OE B B B AUE B 4 e e 2R
d Aels Azl iste] 10~10% AlolE 7P BFEETL ohlel, Wom AFe] BEolA ¢
dsfe A02 dstor] R0 UR HE A & v 3 AR Roslon, g

r

T BAH Hog b shale] 29719 2 s T AAHESASG T
J8be] 2 Alzke] S BE 2009; 2509 2ol AFaL Yk o]Hat

A B o] wjEE g2l o] vHEolx Wyt B4 ARE 1P & o, Br} Jagol=
Ve 25 7Pt AT 7] wWiEel " FAVEEY] HEiAe 54 ol F28 o
238 ol Ax &4 FE F AZto] 2aHE  # OE F o Rax EA9 FAU OE FH
AL O dsgvia sfds) & 4 Aok 22 2 AR Fe Aol AV
9 olate] AIZETE 202 o) ALFHE BE
O A53lA e Aog BEAgy gle-S 9l 2 24 =X oiwel MEf 49| B2 JA|
3 & 4 Uk = 0|83t AIZAMIEst

Al JA a8 849 vl tisiA 7 AE A AT ukel o] FAXIE #£4]9 54
e e s 7ISES A HE F de T ohe SERPE AYE a8s viEeE Al
W Fejom, ofd 2hEe] o] HY) JE E31E F ke Motk o] st AAEsE At
HrRohs 93] X9 5L vhdslA] B3k WA AlEste] S Heksl & 4 Qlth ol &
HwE Adsshk= ﬁzi Uehytth ol &Aool ME SPSS 15.0 EA SRS B8 viAZ
Folehs Aol FE 71 A Fefdithe A Y WY T SRR kHaa e A

H
b H
HAA A 24 wﬂ 2 YT U= A G ST THEAS AT ), ARUE 2t

Aggal B 4 ok ol U g aoiE ARSSHAl HW 7 kel |

A4 5 A= vTE
TIAGAFT] AL AFlNE 4 TFd AF ZHEA ] Aol atE wgo] 7] o
HEL 4399 BHAFE e (s 2ol P2 7RIS REstete] A A
ALAFE 2009), o= &4 7H4 8903} o] @llof FTHHIA 5 2005)
Wb 84 F vlald Y H7bE A gle et = Mg Ashs Al glof & Al
% 5 ATk A AR ASH SRS AAlst] |l
PRARRe 2 vl ga FEjel tidk 8 o ERIMS SRIF A9 ) Ao FEEHe
E SRt 2 nlge] A RAESEE, o] Aol 7P Adsital ddEglon, e 3
= #FAS0] ALY & 5 Sle T sm FHOIA AATSRE BAREA Aastel A fofe
o] A w2 Fejrehs A9 =AY B = 00594 BAHOZ Fofu]E Zog Kol
BHE 24 £ =S A% Fes v Aed AAE E=9 asiolrk old £ At 2749
e A & Atk old ajlx Adsle] o] EEHem, A 19= 370, A 20
TEAEAFH2009)0] FFUHESA gk = de7le] SHOE TEEU:

B7 AselA guiA Fe B 2 AHE  de AR A9 QTEAGH S )
Q4 A7k obd TiHELE FAo2 B, (Table 49} 2o] EHHEY, 22

2 9 o] 212
AAst AErEEe] £H71E 22 F AES AL JITEAH SR Filo] e



AZE 245 58 &3t A
{Table 3> ANOVA result by clusters
Items Mean F value
square

Ggeneral menu 12.341 7.460%***
Menu Local menu A 8.250 6.663%*

Local menu B 40.771  32.7749%**
Time of  Less than 9 min. 116.090 143.178%*%**
;esirzcrl 1o 10719 min 2032 1506
to receive More than 20 min. 87.407  77.929%**

Below 4,999 1.020 0.630
Price 5,000~8,000 2.546 2.390

Over 8,001 0.343 0.190
Sale General booth 39.006  56.320%**
booth Festival theme booth  39.006  56.320%%**
*#p<0.05, ***p<0.01.
ol gles A & = ok olHg A= oA
A5 vk} o] AR A AlRSE SalAE 1L
Mo ouw st FA| &2 wlwE Aesk=Aol o
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<Fig. 2> Selection attribute comparison between
cluster 1 and 2.
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{Table 4> Sociodemographic characteristics of each cluster subjects

Cluster 1(n=73)

Cluster 2(n=42)

Section
Frequency Ratio(%) Frequency Ratio(%)
Gender Male 37 50.7 19 413
Female 36 49.3 27 58.7
Martial status Single 27 37.0 14 304
Married 46 63.0 32 69.6
Under 19 4 5.5 1 22
20~29 years old 19 26.0 13 28.3
Age 30~39 years old 24 329 16 34.8
group 40~49 years old 10 13.7 11 23.9
50~59 years old 14 19.2 4 8.7
60 years old & over 2.7 1 22
Alone 2.7 - -
Couple 5 6.8 5 10.9
Friends 14 19.2 10 21.7
Companion Coworkers 5 6.8 2 43
Schoolmate 6 8.2 - -
Family 37 50.7 28 60.9
Social meeting 4 5.5 1 22
Family & relatives 32 38.6 26 53.1
Newspaper/magazine 4 4.8 2 4.1
TV/radio 14 16.9 3 6.1
Information ) page 6 72 5 10.2
sources
Internet sources 12 14.5 9 18.4
PR brochure 7 8.4 2 4.1
Others 8 9.6 2 4.1
Corporate workers 21 28.8 18 39.1
Self-employed 8 11.0 4 8.7
Government workers 9 12.3 4 8.7
Agriculture/fisheries 1 1.4 - -
Students 14 19.2 8 174
Occupation Housewives 10 13.7 6 13.0
Technical expert - - 2 43
Travel agents 1 1.4 - -
Professional jobs 1 1.4 2 43
Sales/service 1 1.4 43
Others 7 9.6 - -
T8 540l w2 AlTHr] dshe fHdolgta BowA ZAd sh= o] o} F&
& ok 7 29 B 24 AT AL ARES dwE wE o SAS] ohFgh 22
71 T4 AA7e JEom2A SANA 54S 713 ke Zkal 1S Blelgkar
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<Fig. 3> Utility comparison between cluster 1 and 2.
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{Table 5> Forecast of potential market share

Max

Card Menu Time Price(W) Sales booth utility(%) BTL(%) Logit(%)
1 Local menu B Over 20 min. Below 4,999  Festival theme booth 16.41 10.78 13.86
2 General menu 10~19 min. 5,000~8,000 Festival theme booth 15.97 10.01 13.36
3 General menu Over 20 min.  Over 8,001 General booth 1.85 7.22 3.32
4 Local menu A 10~19 min. Below 4,999  General booth 4.90 9.40 6.84
5 Local menu A Less 9 min. Over 8,001 Festival theme booth 1.96 7.59 433
6 Local menu A Over 20 min. 5,000~8,000 General booth 3.36 7.89 5.09
7 General menu Less 9 min. Below 4,999  General booth 6.05 9.71 7.97
8 Local menu B Less 9 min. 5,000~8,000  General booth 7.84 8.95 8.72
9 Local menu B 10~ 19min. Over 8,001 General booth 4.48 7.97 5.20
10 General menu Over 20 min. Below 4,999  Festival theme booth 21.18 10.53 18.25
11  Local menu B Less 9 min. Below 4,999  General booth 15.99 9.96 13.06
o 2 9u)y} gioka AekE o]o] B A7 V. 28 H ALK
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