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ABSTRACT

Since emotion, creativity, and imagination has become the source of creating added value, the
purpose of this study is to grasp the concept of high concept which has appeared as a major key
word of modern culture and analyze the types of emotional expression found in modern fashion.
Study methods were focused on literature review and case study. The literature review was con-
ducted by news stories at home and abroad. The examples of case study were collected in fash-
ion collection journals and related Internet web sites with their focus on from 2000 S/S to 2009
F/W to analyze emotional expression found in high concept-reflected fashion. The concept of
‘high concept’ suggested by Pink, Daniel H. lays on stress on ability to creative emotional value
or cultural - artistic value hidden behind the functional value, to make stories, and to combine
ideas which do not seem to be connected with existing things. As a result of study, The forms of
emotional expression found in high concept-reflected fashion included: art collaboration and art
inspiration which were expressed through cross-category of culture and art; muliti-culture design
which expresses a mixture between western fashion and oriental costumes; funology design which
expresses efficient value by high technology and fun value through humorous elements; and emo-
tional digital design which can be transformed in function, shape and the use of materials repre-
senting light which is effectively used for fashion to represent fantasy or illusion connected with
digital technology.
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