The Korean Journal of Culinary Research 28
Vol. 16, No. 4, pp. 28~42 (2010)

Jil CITRIOK QIXIZO TN QST J1 42400 OiXl= ¥
- 7 Riie Bplo= -

2071 &gz e

Jdigtz 948803

The Effect of the Recognition of Carving Decoration Purchase
Intention on Acceptable Price Range
- Focused on Daegu Area -

Gi-Jin Kim, Gwang-In Bymm’I
Major in Food Service Industry, Yeungnan University!

Abstract

The purpose of this study is to examine consumers' recognition, purchase intention, price acceptability of
carving decoration, which can be said to be one part of food-space presentation, food styling, and table
decoration. For this, a smvey was carried out to target adults in over 20 years old who use a bus and a
subway dwring moming and evening time in Daegu area from May 18, 2009 to May 22, 2009, and 296 copies
were used for the final analysis. As a result of the research, over 50% of the consumers know about carving,
saying they have come to know it mostly through TV. Carving was mentioned to be probably used the most
in buffet restaurants and other types of restaurants, and to be likely to be used the most in buffet restaurants
and Japanese-style food. Also, they responded that flower-butterfly carving & Japanese-style food, animal-
form carving & Chinese-style food, and watermelon carving & buffet are harmonized the most. In addition,
consumers with high recognition of carving decoration were indicated to be high in purchase intention and
price acceptability. Also, Consumers with low recognition of carving decoration perceive very low price
acceptability even if being high in purchase intention. However, when purchase intention of consumers with
high recognition of carving decoration was high, price acceptability was indicted very highly.

Key wonds: acceptable price range, carving decomation, purchase intention, recognition, two-way ANOVA.

I.M & 2] 87E FEAAFF L ov|ATHESA -

o]&73 2001; Kim TH 5 2004; 5~ 2006; Kim

A= winFE A7) 8 248 AP G 5 2008a). 2B|AEL v SR FnE H
A, dAdE YA &7 FES oA o stw, Z1Y93e Fas} 7193 Rk Favt
Ag B 37, AE, A4S QA @k o] gk FuE oo BoFu BHVIE w
AN A FEE AMElX(service), Y B0l WA, o)l =8 AFEe AL A
7|(atmosphere), 1Y 7}X|(value) & F3 2¥] < BEEo|t}l F Farx A AAdHoE 543

B d7E 200034 % Jgistn ATz gd o3 A,
9 : W8, 053-810-2980, big2011@ynu.ackr, A8 74 T 241-191A] Figtn A Fe| gy



7P wizdoldel 714 844 dF AT 29

of 3tk Zlo] A= WA vl kA
1997). BlR7IA 2 S48 BilAl Ho| =& sle
A AZAEA Fdol ek AlZHQ o
A 4ol Btle] Bol=E d&d 4 Qvde
ot} 28] Be F4E 248 9UA AR
=E gt 92 AR, 44 Re g7
o] dFojzke Aotk 829 93e LA}
+EES Hrleled 234 932 nxA 2
thze| A3 2002; 97 2006).
229 A4AQ Zdd) 3 Be ME dF
(FFEEAZETATA 1996; Hwang CH - Kim
YS 2004; ¥l 2006; 73] 2006; Kim G 5
2008a; Kim GJ % 2008b)o A% 2-4]o)| vt gt
&2 AAske 8%le] AlZolga F45ka ek
HZoe F= 28T, HolE "I, 1t
Bl 23 T vt AdTol AV, &40
3 A2 Fo] 18 Bzs| 5 gl o]
g AJTL 24 A Ay m 2aEA 8
71 918l 7P & ol gEe 870 EAY, A%
& o] &3t A&3tw, A5} 820 ERNE
g el S2lo] ofgHAl HO|EE e Ao
=20 AAAQ A E Bo] YolFtin & &
ATHERF-2 2006). T3}, M3l &n|zle] ER
=9 &78 ebdtn, 53l S48 93
HE Ao] opd AFYA|He oz Anjat
o Alzte ASol & Flojek3A1g 2009).
2 20~30tH H& 2HAE 92 aH) E
A= AWEQA, e AZ4HQ (L
A, 470l sl ARRlE Hol 02 7hzls)
AR 7] 2004) EY 3] A B9 E=
AN 2ol g2 gtk miAEe] A
Al Aol EEle 24 ARle AWNE 59 ¢
F4 ARENA 7 BEHE VU F Jon
2 2 0lA ARl ] $84L X%
Aoz AA Zeolth o7 &21lgie] Al
Q1 = 3l Kim GJ 520082y 714 d) =)
oldo] &H|ALY] AZHE Bl AFEta, EAE
I Al & Aol stk 71 s =oAL

AFY A2, F= 2819Y 9 Hol 2 yzeo]
Q9] @ $Eolet § 4 gk, obl, FUL of
g3l 229 AL nlBTh 7Py vl R ol

3] A} Ei ollE AN Al

=0} gl ARG AT dF AE7RL v
oA ARA AAEE AFslol o £}
AT Walter U 2008). =, E8)3] 373 T+
59 3¢ xiglo] 1A UE H % %o vlx|
T 9L Hebste Aol v a3ttt & ¢
JtHHwang KS - Kim YG 2008). ©]2{3+ oA
21 F3t AE, F= el HolE d=ZH oA
9] 3 REQ 71 " FZ |l g An|xpEe]
Tl o)Al 2 714 $8A43E Av Bzl s
£ A7 5ARE FAH R AW EW, AA,
2H|RES] 7P wl 2o tigk Q14S A
Kzt gk B4, AHAES] 7P /3 E 1A
T84 AFE A k. AR, LEREY 7}
W oAz ol Az wE 7HE 84S A
HE A ek LA, 2HAEY 7P dizg el
A QA =) wE Tl =8 AW Bzt it
AR, AH|zEe] 7P dlZEeld IR =}
Tl Qze] &l 714 £ v e IF
< AW H 2} 3ok

I. OI=A HiA

1. 312 ti=oKM

4 g U 2F5 A9, 229
A} 7E, AYA S 2342 Rt 549
4S9 AP H1 Ao 358
71e Aol ¥= gt FE 28l
A Tvell dee &4 AAH R 95/
F A=F Az, vipde] Soid 84 AR
< IS BOlEF vhee] AvlAlEe] 7 3%



30 =223 A Al 168 A 45(2010)

£ £8 dodA drt w8249 A=A
AE-L Ud] Fasl($97% 2006). g F
= 2eld P L gHlol & s ol W o] &3}
H(ul =2 2006), BlolE "2 ol 4t A
29 Y3 &3 drt. ofgE 1 szl
AL A3t A2 Hol & dzgeld, F= &
Bl Fo] iR 44 £9vtn & 4 Qo 1
olf& 7P d=Zalold 5 ok - HY& o] &3]
A FHYshe Eolut vEle) 739 HA] ol 22419
3 diZeolA =g Aol7] Wi F= 21
ol 33 &+ 3z, TE FH M
gt 7P ] ZAgoll= HolE Aol vizeeld & ¢
7] W&o ElolE dlzgoldo) &EThy &
T om, A3 4 oMlES] AL T8 ¥y 71
2 e splos Y E9V] dES 4 4
the FellA 2133t Aol ¥getiy & 4 itk
7P wl=Zeolde] ou|g AW B, 7P (carv-
ingel & 22}, £ZE, 2Zbg, 317] wiY], 4]
59 AHAQ ulE 7 A 3, dlZEelA
(decoration) 74|, F4F, A 5o vz
ARg-Ee). wheb 719 o) 38 o] A(carving deco-
ration) RZ4FE o] &8 FHFole & 5 3
ot 2EAEE FPEE A F 27, FE JPY, oF
A 7MY, e 7R, £ 7B, & 7P 59l 49
BAHoR ANt YUthKim GI 5 2008a).
il tigt A3 478 AHEH Kim GJ 5
20082y I+ A HH A& AHe] 55 3d 2
I d2EFe] ZEAE g 71 =4
ol mEol] ¥ ZJARES] IAE ATl
Kim GJ 5(2008b)& 3¢ 2 d2E% 2AHE
o] 7P dlZol o] g Fo= 2 FaA
Ao BT A2 At 21 2, 72.7%9
ZeAZ) 7S wl g 997 Qitkn SR,
a2t zErte} Aol & ZeAt 7P )
312} she &7t ° 2 A L2 Yelygr. o]
Y ZFAE ARBNA F1e] dado] gl
At AR, 5] A1 432 o) Eul 4N
A Fey AR o A LEAE Y

o2 ke 77t ol FoiA oF FTHFAD 2009).
AL 2EAE e R Sk 7Py wi=E ol
Aol o A7 AR Aol

2. 708 A

719 oA 85 LR oudt 719
BEg Aoy Mulxd T g AR sertE
e 2oz 7|99 dsivt 99 ida &
FER Fo3Th aHAES 1S5S B €4
A AR} dha, ojdH oz dEA Agsta
2 8ie, 718A oz g ehde] 78 73
et HAEFE HEG LA 7 PF o]
I S e BUEE Age Hed, dAR
WE Al 7dE £3589 s, /g &
EA71A] F3tE ByrEsA] Brh(Woodside AG
et al. 1989; Cronin JJ & Taylor SA 1992).

B d7oiME ol d ST B 44 ¥
e AHjRlY o7l 5L AEH vl P52
oulghe Ao Ada} Hr) PEe] 8 FE0
2 & 4 $lE(Engel JF & Blackwell RD 1982;
Moon JH 2004; Kim GJ & 2009) 2] %(intention)<]
Wd-& ARSI &AL PEEelA] ol Y=
= e} 7R e AEoR olslsle] Tl 3
& d33le 383 dF U a3EHT ¢
THLee YG - Lee SB, 2008). Na TK-¢} Jin YH(2007)
£ vl AE 718 94Xt &8iA 7R A, T
o] 9%, &4 oxof v Gl #F AFE
Algsiact Wi 7t 93§39 2L beE
ofF] &ML A dT) geg Al vl 3F &
T =2 olojd & itk

et £ Apoide 7 SRE ARE B
AdF ¥ AAHE MR ALY AdH H
g 53 drie &L A vy 3%, F 7
=g ZFstuA it

3. 74 =8 d9|
aH|ARe oW HAEFA, o 4E, ¥
T 37 Bg AR 2T oA 1



7P dagolde] 7H4 84 #g AT 31

d

o Zli B AR aEe A
e
Py

3 ==, A3t HAEGlA A FE
o] 7Kl &3t t7kE &S BullFe
2006). 7142 S4olu Mu|2E st A8
g ti7teka & 4 slem, ol2jj 1A 9 71
T aHRe] P oAl Ao A A dES
A gt AF Eu Auag 71 AvAE
o A T A, 44, At Tl weby A
FE t2A4 AZ4E 5 da, olef we} A9
748 o] debd % UrkTellis GJ 1988).

7+ & H9(latitude of price acceptance)s
alaEe] 54 AF 9 Myl 714 L x]Zs)
= 3ol A FA] il 2} F58 ke Aolt)
5, 5% AlFel thsl 7= 718 4324 (upper price
threshold)#} }3F4d(lower price thresholdyrtolel
7L 7 8 H9(E9E - GHE 1999)e] T
2HIAFEY] 71 8 1S AT ET] A8 £4
7V (reference price)ol] tH3} ol&)7} Basich &
# 72 th3] Biswas A & Edward AB(1991)%
2FAPT £ AF 1A vl Al 71EeR s
7Holet HeJallaL, A4 71 F/E AA A
&M, T AR O, Ao A vl es R
Bttt =3, @7 b, A 71, Ak e
B 7FEMIE dtn, ERFCR JUE & Jde
74 F2 2uApt AEsE 3 d4dske 71l
21 x st Slth H7]A kvjrle) gy 7}
Zolvt ZldE ¢ e M FL A EsEn
ddste 7HA S B2 1 AlEe] vlE) 7k o)
g 7iE Z3Echan B 4 AT 2006).

aHAES F4E Ve SRS AUl glg
Bgolle Aulx 7R & ABla E4e] X RE
Mgt F 7ol EE4E EHold £2 A
22 Aztshe A2 HA9 AH o3 714
o #& AFL FHol ¥ F£ Ao sk
Ao v FHT] ol& M)At B3 A Fo 7}
Aol i} Fertet aRrkE TRl E 7HE 4
e A7gvhe Aok /M4 +4 Hele &
A 7 & 2t AR 8 M M &

HEA 7 7MY E(HE 8 F9)l 9
3] A2)& 4 UriLichtenstein DR et al. 1988).
RIS AT Au 28 Fefshad ot 7t
< TR Zlo] o}t 4 WY JHEES &
£33, °1& 48 7Fs 7F4 % $(acceptable price
range)2tiL 3L, 1o} 71Ae] fE 7FA(reserva-
tion price) 22 # §& 7HFolg} 3, & 7
T 7H8 8% WellA A9 7F(lower end of the
acceptable price range)°lg} @t} AH|AE FE
7V o)L U F- vt Adsta, A< k4
& FA] Yg BN 7AA AT 1999).
ol g 714 8ol g A3 AFE AW
™, Kim 18(2007)2 =3 L& An|pe] 2 F<t
Aol gt A& oA} FAE A3 bk gl o]
ATl E A A vlAAle] AlE (R 23,180
9, DE: 21,700€) 20} A BA] AA] AEHZ
= 24,7809, L 23.4609) UiEl] o & 4%
714e Hgirh AT2008)2 2] Lnjzle] Hal
= 30 BE 714 78 U] A AFE A
Pk olHY 71 AL AA AF B
o}, Algelaal sl AAIE, 914, e T
FHME 2E F slvke AL 7R3 ok
upela £ Aoire 7HE 43S QAR
B Al P dlZdelde] 23 dA ATE
o, 2218 AT ok - Hd TPl AR EH=
7149 Yoz A3 ole duie] 714 He
oA 88 AWE Aushe Ao, A&
4 7F5 7H4 #elgta gk &, anAt 7
o X Eg3stazt she Hulo 8 7HE T, i
F& 714 A E A g Hve] #4 7)
A& 23 7182 AHRE] YR vt
sz, Ha 7Hg vvtd Aole AFE F
ol o2t M dlolth

o o+ &

1. 917 2XIQ &3
2 A7olre ol - A Tl g aviAbs



32 #=zE 834 A 164 A 43(2010)

Carving decoration

recognition
Carving
decoration
Acceptable
Carving decoration price range

Purchase intention

<Fig. 1> Research model

9] 147} 74 89S A ET] 93] A7 £A
& AR 7Kg AFsrlele A3 a7t
AF3le] FHE o] 80| gI7] Wil A7 EAIE
AHgE] Ao R AFE APstaz} ek

A ARAR 2SS 7P g Q14L& o
wER] A ET, 7HE 843 disl] AW En
7 e, 28|29 7P QA Eo| wE 7}
A #89S AW A ek B8, 71 A
Tol| e o =& ARy, F A=
T O x ¢Fo ME 713 $84L oJudA|
A B ok

AT FAl 1. &8RES] 7P wl =@ olAdel o
g A2 o 3trl?

AT 24l 2. AH|REC) 71 dl=dleld /3
d 718 842 oy

AT B4 3. 2822 71 d =gl Q1A
o W 71g FEAL oju e

AT FA 4. 28R 71 wl=EolA A
Tof g ) =& ouir)?

AT BA 5. &H|AFES] 7P dlzZEo]l A Q1X]
= 7o oz FFo] 714 F8Ad uX]=
P L ojmrl?

2. XA MOo| ol &K 7

E ApdA AMgshe 71 dZdelde 22
AFE©] o) - AU L o] B3l 2AF FES &
& g FA BE Holgd A AL
Belg) 7ol =t d7E ZL AYd v
PEL oujste Aoz AdI Hmr) PEo|
2 g2 Aot S A4S T AS, oA - F

d 71 FFo] FHol & S4o] YvhA oF
7t o B ek ol E oAl did i AF
oz Fogt) oled 713 F84L T
oA &4 FE A 7Y dizmelAde] A AlF
gobd, 248 AQg 7P d=Zgolde A%
He 7H9] E92 ot

B a3 48X e 71 <1l oig 7l £3
(A=, A AL, 788 diZ#eldo] 7 ol
AgEE 28T 53, 7Pl 7Rt 2 olgdle
24 2812, M) 3 E & ole 24 2ER)
< 95 J=E A3 S48, o€ Kim GJ
5(2008a; 2008b)2] AT-E Farslel AT =
g, 7 /8 E(E@W FP, 58 P, gt
W) 718 8498 E3sl7] A18 30 AR A
B 238 A3l 718 39 glo] &RRpt A%
she FFM AFEA F4 A8 73 Hd A
B 71EE 47 rlesies dsla, ol AT
(1999), F7391(2003), ¥1-2(2006) 5] ATE F
wsled At olge Fofl oxof tigk A&
32 53 A =e] dAEIFAMAE 242 &
735 ok Hd zzho 7 FaE o] = 340 Sl
o, ozt o vidc e Fes AeU7 R
Z438193.0M, ©]+& Engel JF & Blackwell RD(1982),
Jang MH(2005) 5¢] A7& Fasi] HA3%ch.
oRR|ete 2 QIFEAISE AL A, A& o,
A 5, 9%, A, 4 B A5 F6EYES T

2 Huo} 4 HES ol8sld P

3. A2 =& A S 24

B ATE B3 A7 A5 78 HIds
gAA AFE AN, FHY] i Aa 4
FE 39 2 17 2] ZAE e
2 A3 Kim GJ $42008a, 2008b)o] HL &
o2 Vet 2vRE o dFe AR
o2 Jeiyth wgt & dfdM e $BAE
A Az g 439 P FF AR(FE- ]
7hY, B8 g 71, 8t Py A7t e
Fh AR)E BEA AR SHIES 3l A}

o |



7h dadelde] 7Hd 84 % a7 33

3|73 A zAle] A4S 7o

HE AL 717H2 20093 59 18U RE 2009
59 29717 FaAE A1, 24 AL Ol X9
o} FaES o] 83l= 20th o]de] oIS At
28 AAsith A 18-S B2 108 2
Aol o] o] Fo)FaL, Y oFd A17H07:00~
09:00)3F A9 AIZH17:00~20:00)0] WA T X
BE L o|&3le AHIAE Yo R FAME HA|
SRon, LAt AN e d /3
H 7P A ARE BEA A7) 71 whae s
SHIATE F 3008 v) £l 72 71AE 4
2 A3 29675 HF Ao ALt
BARAE SPSS 17.0 B4 71X Tead-g
olgat] AFEA A EAF F1 vl ol

Aol #AZ FEL AR Y3 WI=FH S 4
AlEI 3, 71 784S AR Y9 7IsBA
g AAH) =3, 7P AR =] e 7P #
4 71 #8437 7P dzZdeld Az
g ol o5 AW R A3 EYEE restE
ArsAth ol 71 vl Edeld QA=
o o5 o] 71H T84 v FY¥HE
AW B 7] 93] Two-way-ANOVAE 4] &1sich

V. &S =4
1. SEAR| QFENSH S

L] AFEAEA EAJ2 (Table )7} 2t
Ao AMgE #AA BB 5 JH LS oA} 56.8%2

{Table 1> Demographic characteristics of the respondents

. Total 1 know carving. 1 don't know carving.
Variable Level

n % n % n %

Gender Male 128 43.2 78 60.9 50 39.1

Female 168 56.8 94 56.0 74 44.0

Marital Married 114 38.5 58 50.9 56 49.1

status Single 182 61.5 114 62.6 68 374

Child Yes 98 333 48 49.0 50 51.0

No 196 66.7 124 633 72 36.7

Under 25 78 26.4 48 61.5 30 385

25~30 92 31.1 60 65.2 32 3438

Age 30~35 38 12.8 20 52.6 18 474

35~40 36 12.2 18 50.0 18 50.0

40~45 22 7.4 10 45.5 12 545

Over 45 30 10.1 16 533 14 46.7

Company employee 66 N3 38 57.6 28 424

Professionals 16 5.4 8 50.0 8 50.0

Government employee 14 4.7 10 714 4 286

. Own business 26 8.8 12 46.2 14 53.8
Occupation L

Service industry 28 9.5 18 64.3 10 357

Housewife 32 10.8 20 62.5 12 375

Student 92 31.1 54 58.7 38 413

Others 22 7.4 12 54.5 10 455

Average Under 2,000,000 182 63.6 98 53.8 84 46.2

monthly 2,000,000~(Under) 3,000,000 44 154 26 59.1 18 40.9

income 3,000,000~(Under) 4,000,000 24 8.4 16 66.7 8 333

{won) Over 4,000,000 36 12.6 24 66.7 12 333

Missing value is not dealt with in this analysis.
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{Table 2> Recognition about carving decoration

Variable Level n %
Know 172 58.1
Recognition
Do not know 124 419
Closely people 18 93
Newspaper and magazine 18 9.3
Internet 12 62
A channel
Book .
of information 00 10 52
vV 96 495
Direct experience 22 113
Other 18 93
Hotel 114 413
The best suitable Famil . 6 58
re ¢ type amily restauran .
of carving Bangquet hall(buffet) 124 449
decoration General restaurant 22 8.0
Korean food 4 20
The best Western food 54 184
suitable food
fe X
style of carving Japanese food 90 306
decoration Chinese food 30 102
Buffet 114 388

Missing value is not dealt with in this analysis.
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{Tabie 3> Restaurant type by carving decoration n(%)
Type Korean Westernized Japanese Chinese Buffet
Variable restaurant restaurant restaurant restaurant restaurant
Photograph A
. . . 52(17.6 24( 8.1
(flower-butterfly) 34(11.5) 66(22.3) 120(40.5) (17.6) ( 8.1)
Photograph B :
7 . 2 120(41.1 58(19.9
(animal form carving) (2.7 50(17.1) 56(192) (41.1) (19:9)
Phot h C
olo8rap 60(20.3) 18( 6.1) 38(12.8) 36(12.2) 142(48.0)

(watermelon carving)

(Table 4> Acceptable price range by carving decoration type

Acceptable price range(miS.D.)l)

Variable Lower end of the . ) Aacceptable price
. Reservation price
acceptable price range range mean

Photograph A

ograp 10,469+13,614 18,08522,044 14,722417,397
(flower-butterfly)
Phot

otograph B 18,013£21,174 30,814431,564 24,413425,827

(animal form carving)
Phot

ograph € 24,90524,119 40,952434,394 32,029408 581

(watermelon carving)

Y m: Mean, S.D.: standard deviation.
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3 15,7549 Ho} s & Ao ekt
(»<0.05). B AR 7PE IA8ka Sl &H=}
o] A9 34877902 FPIE REE 4|2} A
A 25,1779 B} felsA w2 AoE et
thp<0.01). C A& 7HE Q1A 8laL Sl &)
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<Table 5> Acceptable price range by caving decoration recognition

=z E)A] A 168 A 43(2010)

- Carving decoration type(m:l:S.D.)l)

Variable Level Photograph A Photograph B Photograph C
(flower-butterfly)  (animal form carving) (watermelon carving)
Recognition Know 12,36016,547 21,808+25,380 30,063+27,382
(Lower end of the Do not know 78462 7,209 12,750+11,479 17,750£16,251
acceptable price range) 1p)? 3.183(0.002)** 4.131(0.000y%** 2.712(0.007)**
Know 21,296+25,447 34,877+36,386 47,976+38,405
Recogniti
cogniion Do not know 15,754£15,722 25,177+22,220 31,209+24,939
(Reservation price)
1) 2.309(0.022)* 2.838(0.005)** 3.431(0.001)**
Know 16,828+20,635 28,343+30,470 39,02032,202
Recomit
ecognition. Do not know  11,800£10,913 18,063+16,047 24,479+19,842
(Aacceptable price range mean)
1) 4.834(0.000)*** 4.548(0.000)*** 4.793(0.000)***

D m: Mean, S.D.: standard deviation,
D #p<0.05, **p<0.01, ***p<0.001.

2ol A$- 479769 2.2 FPME RaE AH|R}
AAZE 31,2099 Bt feleA 2 AeE YEl
3 (p<0.01).

7H AR WE 714 84 el dis] A
HEH, A AL 7PE AR s e 2HR
o] A% 16,8289 0.2 7P RaE AU} A
AE 11,8009 B} sk B Aos e
tHp<0.001). B AR 71 & QA8 Qe &
H|zbe] A9 283439002 7S BE2E &M
7} ARG 18,9639 BTk R3] e Aow
et (p<0.001). C AR 7h& AR|3kar §)
£ 2jzle] 39 39,0098 /P REE &
U7} ARG 24,4799 B} 2314 & Ao
2 YERITHp<0.001).

7h ElRZg oA QAR 2ol wWE Tuf 58
43 A7 (Table 6)3 2t} 7P0-E AR}

W, e QA AR FPYE Be

H)2} W) ol $go] Eohe A2 o

5. 712 HIZAHO0IM QIXI=Q} 200 1D} It
2 =840l OIXl= 2%

7MY 2o Pl 97} 242 A, B, C AR
o] 714 #8409 VX e FEIAE AV EL, 7}
W x|z s} 7o) oE9] o] A, B, C At
) 714 48499 vXE FPE 2 Avin
32} Two-way ANOVAE AA ettt 4] ¢
A 7o oz te) BEE VIFESE ¥ T
o =(high)s} B} Tl & E(low)2 TE3I &
M.

(Table 6> Purchasing intention by carving decoration recognition

hasing intenti
Variable Level n Purchasing in b on t V&
(m+S.D.)
. Know 172 3.4440.962
Recognition 2.973 0.003**
Do not know 124 3.12+0.852

Y m: Mean, S.D.: standard deviation.
2 *xp0.01.
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{Table 7> Two-way ANOVA results of photograph-A"
Variables ss? df MS F P
A: Recognition 1.702 1 1.702 6.682 0.010*
B: Purchasing intention 6.643 1 6.643 26.087 0.000%%*
A*B 3.851 1 3.851 15.124 0.000%**
Error 7436 292 2547
Sum total 8.929 295
D RP=0.167 (adjust R*=0.159).
Y ss: square sum, MS: mean square.
) Dependent variable: Acceptable price range.
9 #p<0.05, ***p<0.001.
7H wlZgeold A= ol o =rt £ 93 GHp<0.001) A= A2 YEPETh
Bl A1l @t 80l DlAE FRE B oked T s el 4ERE ok T g
A% A3 (Table D3} 2ok 2] 7pgo] W9 714 #8490 KR 9TE€ vAE A2
e A=} 7MY P84l vlAE FAFAE 2 vyt

et AgHp<0.05)% X & Ao Z vElgda,
T o7} 7k 844 vlA e FagE F

Two-way ANOVA results of photograph-A

Recognition
25000.00 — 0w
e D not know

fts i kivg

1500000+

Acceptablie price rangs

18000.00::

T ¥
Low High

Intention purchasing

<Fig. 2> Two-way ANOVA results of photograph-A.

(Fig. 2>} #o|, A =7} T AH|xpe] o)
it B8 Al 78 2 B US 2
Al Vehd: 2] PSR B LA

= ‘I‘I

7} A8 € BA AXEE, Tl 5ot F& A
9] B4 w 78S EA AXSH Bt ofg

o) FPE G e AR} 7 oert
5 A5 /M #8464 v golRA Ent
7H dzgeld QA=Y 7o) =Tt TE

el 7Pyl tigt 71 #8440 vXE 9%

BA3 A3 (Table 8)3 2t} 5 38 71

3 AR =7} 718 #8494 nXe FER}

Frolg e p<0.05)2 A= A2 Ve

T} =7} 714 84400 rlXle FEAE

-_Q,F'l

1.
=
SL

{Table 8> Two-way ANOVA results of photograph-BY

Variables ss? df MS F 7
A: Recognition 6.361 1 6361 11.894 0.010%
B: Purchase intention 1.515 1 1.515 28.330 0.000%**
A*B 1.215 1 1215 22726 0.000%**
Error 1.562 292 5348
Sum total 1.968 295

Y R=0.206 (adjust R*=0.198).

Y ss: square sum, MS: mean square.

¥ Dependent variable: Acceptable price range.
B xp<,05, *++p<0.001.
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o3 FEHp<0.001)E WX Aoz Yehgrh
olge F Wi 2o A3ALAINE TE I
719 714 $8A feldt dgE v A
o2 Jepyth

(Fig. 3)3} 2o], AX =7} F& AulA}e] )
Aot £S5l 7H #8489 HEL Hs 3
A vepdth &, 58 3= 7PE AA SR 4]
2} 28 7S AXstE, T Q=rt B 4]
] ol 714 S B AASHA ot ol
5 3o 7S g1 Qe a8t ) oxr)
S A% 71 84L& oA dok

7h dlZ ol AR =} Fuf o) Sub
7Hdel tig 74 8700 X e JFgE B
g 23 (Table 99} 2t} $4t 7P oigh <1
A&7} 71 8490 Pl FEAE FolF 9
FHp<0.001)2 "R A2 e, o) 9
=7} 7 #8434 VA e FEAE /o3 9

Two-way ANOVA results of photograph-B

Recagnition

m—{now
«=+ o not know

Acceptable price range

Intention purchasing

<Fig. 3> Two-way ANOVA results of photograph-B.

Two-way ANOVA results of photograph-C

Recognition

g

Accaptable price range

:

Low High
Intention purchasing

<Fig. 4> Two-way ANOVA results of photograph-C.

Hp<0.001)& TIXE ALE JEIRtTh o}ed
T Qg 2ke] A3 AL ANE U 7P Y 7Y
T80 Fo3 G nRE AeE et
(Fig. ¢} 2o, QA =7} ¥ AH|Rte] ol
gxrt £& A5l /M #8489 HEL b%
A veRdtt. &, 4 7S AR S aH A
7t & M S AXEa, T vt & 4|
o] Bz 718 & A AASH dct ok
2 9 7S g3 Sle ANA ) dmrt
& A¥ 7 #8448 US =olAA drh

V. 28 % A

2 A7e 83 9g, FE 2EYE, HolE
tlszgoldel & FE<1 71 =l del tEt
aHZE] Tl dAL B 71 84S TR
aA sich 1 A, FAAA 28 R AL

{Table 9> Two-way ANOVA results of photograph-C"

Variables ss? df MS F P’
A: Recognition 1.607 1.607 24815 0.000%**
B: Purchasing intention 1.264 1.264 19.522 0.000%**
A*B 1.655 1.655 25.551 0.000%***
Error 1.891 292 6477
Sum total 2410 295

Y R=0.215 (adjust R°=0.207).

? 88 square sum, MS: mean square.

¥ Dependent variable: Acceptable price range.
D wxxp<0,001.
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