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Comparison of 2D and 3D visual effects

Chung, Dong Hun

{Abstract)

3D stereoscopic exists. The present research aimed to
assumption of the importance of 3D stereoscopic and

as dependent variables. Using polarized stereoscop
watched 2D and another 30 watched 3D stereoscopic

The success of movie "Avatar’ make people be interested in 3D stereoscopic movie, and
government and 3D industry acknowledge that it is another opportunity to develop 3D
market since 1920s. However, despite much interest little research to evaluate the effect of

audience are exposed to 3D stereoscopic, many outcomes are supposed to be differentiated
from when to 2D. From this hypothesis, this paper examined mood, attitude, and presence

On conclusion, the two groups were not significantly different and this involved much

disclose 3D effect compared to 2D by
little evaluation to that as well. When

ic projection display, 30 participants
movie which were the same content.

insight.
Key Words : 3D Stereroscopic, Mood, Attitude, Ppresence
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