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2007 MiA 29l 207 W FHIZEAL

ECRE R LR

29| 5 AF o SALSIA] ooy & 5 HIE(MAAE)
2006 2007 06-07 2006 2007
1 Anheuser—Busch Inbev W7 of 405.8 4230 4.2% 25.4% 25.3%
2 SABmiller | = 2164 2327 7.5% 13.5% 13.9%
3 Heineken Hgztc 158.9 166.8 5.0% 9.9% 10.0%
4 Carlsberg Breweries g ot 3 101.6 116.9 15.0% 6.4% 7.0%
5 Molson Coors Brewing al = 94.0 94.4 0.4% 5.9% 5.6%
A9 57HAL AA) 976.8 | 1,033.7 5.8% 61.1% 61.8%
6 China Resources = = 53.1 69.4 30.7% 3.3% 4.1%
7 Grupo Modelo WAl 3 499 51.6 3.4% 3.1% 3.1%
8 Qingdac Brewing = = 454 505 11.2% 2.8% 3.0%
9 Beijin Yanjing Beer Group 5 = 35.3 40.2 14.0% 2.2% 2.4%
10 FEMSA ol Al T 377 39.9 6.0% 2.5% 2.5%
A2l 1070AF AA| 1,198.1 | 1,285.3 7.3% 75.0% 76.9%

1 Kirin Brewery o 2 374 382 1.9% 2.3% 23% |
12 Asahi Brewery = 2 296 293 -1.0% 1.9% 1.8%
13 Guinness Brewing(Diageo) b = 20.6 21.0 2.0% 1.3% 1.3%
14 Efes Beverage Group E 7| 18.8 20.9 11.2% 1.2% 1.2%
15 Chongaing z = 17.5 205 | 17.0% 1.1% 1.2%
291 157HAF &A| 1,322.0 1,425.1 7.0% 82.7% 84.6%
16 Kingstar Beer Group £ Ex 16.6 17.6 6.0% 1.0% 1.1%
17 San Miguel Corp = 7 © 16.1 17.4 7.8% 1.0% 1.0%
18 Radeberger Gruppe = =2 14.7 14.4 -2.2% 0.9% 0.9%
19 Cerveceria Polar Hj =2t 13.7 13.7 0.9% 0.8%
20 Suntory = =2 13.1 13.3 1.7% 0.8% 0.8%

o 20744 A 1,396.2 | 1,4914 6.8% 87.4% 89.2%J

¥ XI& ! Impact Databank
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2007 MIAl &9 2070 M= HIZ

o] : gt sz el

2ol ey 2 ALY A oo & g HRS(MAAE)
2006 2007 06-07 2006 2007
1 Snow China Resources 304 51.2 68.6% 1.9% 3.1%
2 Bud Light Anheuser-Busch Inbev 48.0 492 2.4% 3.0% 2.9%
3 Budweiser Anheuser-Busch Inbev 395 384 -3.0% 25% 2.3%
4 Skol Anheuser-Busch Inbev 335 354 55% 2.1% 2.1%
5 Corona Grupo Modelo 317 323 2.0% 2.0% 1.9%
28 5 HE A7 183.1 206.4 12,7% 11.5% 12.3%
6 Heineken Heineken 25.1 28.0 11.5% 1.6% 1.7%
7 Brahma Anheuser—-Busch Inbev 253 26.6 4.9% 1.6% 1.6%
8 Miller Lite SABmiller 213 218 2.2% 1.3% 1.3%
9 Coors Light Molson Coors Brewing 19.7 205 3.9% 1.2% 1.2%
10 Tsingtao Qingdao Brewing 16.3 19.3 18.4% 1.3% 1.2%
o9 1071 ®E A 290.9 322.5 10.9% 18.2% 19.3%
11 Yanjing Beijin Yanjing Beer Group 15.0 17.2 14.5% 0.9% 1.0%
12 Asahi Super Dry Asahi Brewery 174 17.0 -2.3% 1.1% 1.0%
13 Baltika Carlsberg Breweries 1.6 15.7 35.6% 0.7% 0.9%
14 Carlsberg Carlsberg Breweries 12.2 12.8 5.0% 0.8% 0.8%
15 | Antarctica Pilsen Anheuser—Busch Inbev 12.2 127 3.7% 0.8% 0.8%
242 1590 ®ME LA 359.3 3977 10.7% 22.5% 23.8%
16 Polar Cerveceria Polar 127 12.7 —0.5% 0.8% 0.8%
17 Sedrin Anheuser-Busch Inbev 101 12.1 20.4% 0.6% 0.7%
18 Guinness Guinness Brewing(Diageo) 10.8 1.0 2.0% 0.7% 0.7%
19 Natural Light Anheuser—-Busch Inbev 10.6 10.7 1.2% 0.7% 0.6%
20 Amstel Heineken 12.2 10.6 —-13.1% 0.8% 0.6%
o 2070 HIE AA 4157 454.8 9.4% 26.0% 27.2%

% XI& @ Impact Databank
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2007 MIAl &9l 1070 B AHIZ7E o) ;W) g el
a9l — A H| AHE HRE
2000 2005 2006 2007 05-06 06-07
1 5 = 223.2 300.3 339.0 381.2 9.6% 12.4%
2 0| = 230.1 2347 2379 240.7 1.3% 1.2%
3 H Al of 55.3 87.2 96.0 1101 10.1% 14.6%
4 1= 2t = 82.6 91.4 95.4 102.2 4.4% 7.1%
5 = « 1031 95.0 96.5 93.1 1.6% -3.6%
A9 5 =27t A 694.2 817.6 864.8 927.1 5.8% 7.2%
6 E| = 7.0 63.3 63.4 62.7 0.2% -11%
7 & Al z 504 56.2 50.4 61.9 5.7% 4.2%
8 = = 57.0 56.4 55.6 53.1 -1.5% -4.4%
9 2 g £ 223 30.7 325 349 57% 7.5%
10 ESE | el 29.2 34.6 35.0 33.2 1.1% -5.2%
A 1070 27t 27 924.0 1,058.8 1,110.6 1,172.9 4.9% 5.6%
ae| 27t 436.3 478.8 487.2 499.2 1.7% 2.5%
& 7 1,360.3 1,537.7 1,597.8 1,672.1 3.9% 4.7%

% A& : Impact Databank
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2007 M7 A2l 1570 Z2jojgd 2E=71 HE o) T (IAIKES Liter)
~o = oy EZH%)
&4 HES A=A 2005 | 2006 | 2007 | 06-07
1 SMIRNOFF Diageo 214 22.6 24.3 7.6%
2 ABSOLUT Pernod Ricard 9.2 9.9 10.7 8.8%
3 GREY GOOSE Bacardi 2.3 3.0 36 20.0%
4 STOLICHNAYA SPI/Pernod Ricard 26 30 33 8.5%
5 SKYY Skyy Spirit (Campari) 2.4 27 29 7.5%
N9 57H HE AA 37.8 41.4 44.8 8.8%
6 FINLANDIA Brown—Forman 2.1 2.3 2.7 19.5%
7 SOBIESKY Belvedere 17 2.1 25 16.0%
8 | RUSSIAN STANDARD Russian Standard Co 1.0 14 19 40.0%
9 KETEL ONE Nolet Distilleries 17 1.9 1.9 0.5%
10 WYBOROWA Pernod Ricard 0.9 1.2 1.8 52.1%
M2 1070 HZ A 45.2 50.0 55.5 11.2%
11 BOLS Bols Royal Distilleries 1.6 16 18 11.1%
12 GLEN'S Glen Catrine 15 17 18 1.7%
13 ERISTOFF Bacardi 14 15 17 13.0%
14 SVEDKA Constellation Spirits 0.7 11 1.6 46.4%
15 LUKSUSOWA Pernod Ricard 12 1.1 15 29.4%
M9l 1571 HE A7 51.6 57.0 63.8 12.0%
% A= @ Impact Databank
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2007 MiAl A2l 1574 REF} MZ

9] : WRTRARRL (1AKE=9 Liter)

A0 Tooj & BZH%)
= HEeE HEM 2005 | 2006 | 2007 | 06-07
1 SMIRNOFF Diageo 21.4 22.6 24.3 7.6%
2 ABSOLUT Pernod Ricard 9.2 9.9 10.7 8.8%
3 NEMIIROFF Nemiroff Vodka Co 9.3 7.8 9.1 16.5%
4 KHORTYTSA Khortytsa Distillery 3.9 8.1 8.3 2.5%
5 GREEN MARK Russian Alcohol Group 5.0 73 8.1 11.0%
9 57 ’ME A7 48.8 55.7 60.5 8.7%

6 SV Soyuz—Victan 6.5 6.2 6.1 -2.5%
7 PUTINKA Vinexim Group 6.8 5.1 54 5.0%
8 RUSSKIY RAZMER ZAQ Veda 38 44 43 -2.6%
9 ABSOLWENT Polmos Bialystok 3.9 4.0 4.1 2.0%
10 | KHLEBNAYA DOROGA ZAQ Veda 1.5 1.8 36 95.6%
A 1070 HIE AA 71.4 77.3 84.0 8.6%

1 GREY GOOSE Bacardi 2.3 3.0 3.6 20.0%
12 MEDOFF Soyuz-Victan 3.4 36 34 —4.5%
13 STOLICHNAYA SPI/Pernod Ricard 29 3.1 33 74%
14 FINLANDIA Brown—Forman 2.1 23 2.9 —1.1%
15 SKYY Skyy Spirit (Campari) 24 2.7 2.9 7.5%
A 1570 ME LA 85.8 93.0 100.2 7.7%

7|et ME 2423 240.0 2428 1.1%

A 328.1 333.0 343.0 3.0%

% Xt= : Impact Databank
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2007 ¥ 1070 =Z2|0|Y HETF} AH[=7}

o) WubAkRt (1AFRE=9 Liter)

agl a 5 aH F E &%) ANEERE
2005 2006 2007 | 05-06 | 06-07 | 2005 2006 2007

1 aj = 474 504 529 6.4% 50% 58.2% 58.5% 57.6%
2 3 = 74 7.5 8.1 1.0% 8.0% 9.1% 8.7% 8.8%
3 s g # 46 47 50 1.5% 6.5% 57% 54% 54%
4 Aobh o 3.7 3.9 4.2 6.0% 6.0% 4.6% 4.6% 4.5%
5 = o 2.1 2.3 2.5 6.0% 12.5% 2.6% 2.6% 2.8%
A 5712 27 65.2 68.8 72.7 5.4% 5.8% 80.2% | 79.8% 79.2%
6 B E 2.3 23 24 0.4% 4.0% 2.8% 2.6% 2.6%
7 2 Al Of 1.2 1.6 1.0 278% | 30.0% 1.6% 1.8% 2.2%
8 g & 1.5 1.7 1.9 13.7% 9.5% 1.9% 2.0% 2.1%
9 H o & 1.6 1.6 1.6 -1.5% 3.5% 1.9% 1.8% 1.7%
10 2 o 2l 1.2 1.3 1.3 2.5% 4.5% 1.5% 1.5% 1.5%
A 10712 AA 73.0 77.2 82.0 5.6% 6.2% 89.9% | 89.5% 89.2%
7|E27} 8.3 9.0 9.9 8.9% 9.4% 10.2% 10.5% 10.8%
&7 81.4 86.2 91.8 6.0% 65% | 100.0% | 100.0% | 100.0%

% X2 : Impact Databank
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2007 49 57 2=7t MIF (0)=)

o9 o gt (14R1=9 Liter)

o - T F2H%)
= HEs AZNM 2005 | 2006 | 2007 | 05-06 | 06-07
1 SMIRNOFF Diageo 8.2 85 9.3 4.4% 9.1%
2 ABSOLUT Pernod Ricard 47 49 5.2 3.7% 6.1%
3 GREY GOOSE Bacardi 2.1 2.7 33 28.2% 25.0%
4 SKYY Skyy Spirit (Campari) 2.1 2.3 24 10.2% 5.1%
5 STOLICHNAYA Pernod Ricard 2.0 21 2.2 5.3% 4.5%
N9l 570 MIE A% 19.0 | 204 | 224 | 75% | 9.5%

% AI& : Impact Databank

2007 &¢| 57 2=3} HE (2{Alop

e] - MubARR}E (1AXE=9 Liter)

2ol HE A E A el - SU(%) AEERE

2005 | 2006 | 06—07 | 2006 2007

1 GREEN MARK Russian Alcohol Group 7.3 8.1 1.0% 5.0% 57%
2 PUTINKA Vinexim Group 5.1 54 5.0% 3.5% 3.8%
3 sV Soyuz-Victan 42 43 2.4% 2.9% 3.0%
4 | RUSSKIY RAZMER ZAO Veda 44 43 -2.6% 3.0% 3.0%
5 NEMIROFF Trading House Nemiroff 37 39 6.0% 2.5% 2.7%
A9 571 ’ME LA 24,7 26.0 51% | 16.9% | 18.2%

% X2 : Impact Databank
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fulY HE7ol AEFEE #AlotlolA 700md
W 25929 7td o2 wojEtar Qi o=
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Ao} o] 2F7AF kel A 2"
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2708 AAv @2 olth. ¥¥ CEDCe
Russian Alcohol Group® A& 42%E <3t
g o]0 AAFQ A FE FEE H 19 &
HFRe 27t BAE AYsta e A2 4
Aok, FHdol 27h& F3 3= CEDCE Aot
wol ol E2TE HesA AR H1o 2t

£ 7|2 Yrh. ALY ‘Absolwent’ & EHE
HEZRAA w1908, Z2jujy e
‘bols’ FA Zuld A AFE A7 Yok
598 REsAY & o E e B EW



2007 A¢ 471 BEEF HIE (FR)

k9] : WA} (1AFKI=9 Liter)

ZHof BLH%)
& AEe HE A 2005 2006 2007 | 05-06 | 06-07
1 SMIRNOFF Diageo 3.6 34 38 ~4.8% 11.9%
2 GLENS Glen Cartine 1.5 1.7 1.7 11.0% 2.1%
3 VLADIVAR Maxxium UK 0.4 0.4 0.4 -1.0% 0.5%
4 ABSOLUT Pernod Ricard 0.2 0.2 0.3 22.7% | 50.0%
oA 570 HE AA 5.7 5.7 6.2 0.5% 8.0%
% AFR @ impact Databank
(Brown Forman)©o 2 AALS]l ‘Heht] o} e 2 Y27E AZshe F7H0]
(Finlandia)’ B E7h= 2jAlote} ST ofA] 424 Ak Al 74]7} FEI= AT FRAAGA Hegt

Zulyd REvt F o waiEkE A7) gle
o, =, E7lejor, F7te, g Rotoldz £

< AAS AFL o

ARdolMe 54, 254 43 374 B
Stz @3] ojfojA 1 Qlh FFelA =
topx| o] Aunjle7t 20074 3827 AHR}e] #
e 7183t 4= AFAYE 7|1 9L
o ‘FA(Glen's) (171%F AMAh, 'Eaitiul=
(Vladivar)' (409F 4341, '}&FE(Absolut) (33
T AA) 7 2 HE Gl gl

% d o] 4 & Henkell & Sohnlein9
‘Gorbatschow' (1289 A2 b7l 29121 A&EFE
(32%F A4Ap) Hrh qufut go] Wi g 7|83k &
HAQ 19 A E A7) 9tk 1 FEE Ak
T (259 AR, ‘Moskovskaya'(23%F AR}
‘Boris Jelzin' (205t AApo] 242+ 3~59 =&
A7)aL Qlct,

g GA] F7HsHAL Yok 20079 QIEQ] BEFt
28R 4039 AAE Hde| v|F 27.5% 7}
stgom ol 20059 & W=k Fulol Zhrt
& ofoltt, QmoA= A= H FHAA A UB
Group(United Breweries) A8} United Spirits
o A} AAHEQl ‘White Mischief (1269 AAH)2k
Romanov’ 98% A2h)7F 242} 1, 2918 7153
I g9led 39+ Radico Khaitan® ‘Magic
Moments (61%F /gzpolc},

S| A 7H wo] Tl HEvkl AERE
7} 2007@ 4% AR A GgE A==
529 7% otz REFAFo] B43tEe] YA
e Agrolt, 18t 1396 Dk A9 B
=719 §AFE White—Spirite] Hlo]F(85) o)
3t ALY SFRFTE AT F¢ T
& HEgt ARARENA o] vtEA FEHok
g Aol
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