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Abstract

The importance of User Interface (UI) in mobile phone has increased as the complexity of use increases due to
the new technology adoption. The complexity and load for user interface development has increased accordingly.
This paper discusses how to make a structured Ul development process based on the mobile phone Ul development
case. After the review of Ul development process and issues arising during the development, four levels of user
interface guidelines are proposed such as macro rules, action templates, application rules and interaction cases. The
importance of dealing various interaction case is emphasized which is not referred in the present industry Ul
guidelines. Most of research related to Ul development focus on the target product rather than how to make good
Ul process. Based on the good UI process, good UI of the product can be realized. This proposed process based
on Ul guidelines will help to step up the Ul development of mobile phone industry. Also, this process can be
applied to different products or services.
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3.4. Guideline Layer 3: Application Rule
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3.5. Guideline Layer 4: Interaction Case
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