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Abstract

Despite the attention regarding the effects of brand extension, there is limited research focused on brand
extension in the beauty industry. This study discusses whether the similarity of extensional types and brand
fit has any effect on the brand attitude toward beauty brand extension. This study examines the changes in
the brand attitude and finds the effect of the similarity of extensional types and brand fits on brand attitude

toward beauty brand extension. In the experiment, 4 description type factorial designs were performed. A
total of 114 females participated in the experiment that had an experience of visiting a beauty salon. The
results are as follows. First, the similarity of an extensional product-type has a positive effect on attitude
toward parent beauty brand, while the similarity of extensional service-type does not. Second, there are
significant independent and interaction effects between similarity and brand fit, which reveal differential
influences on attitudes toward an extended beauty brand. Attitudes toward parent and extended beauty
brands were affected by the similarity of extensional types and brand fit.
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AAEL FH2HR A QA AA AT HE AL
oln&l= Z1(Bush & Loken, 1991y 2.2, 8} A|EA|
el A F EA=EgS g AFANFAE
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HElpe) A2y} dFHAT FYNE HElEY
gy oz A FEIFAFY iz 2 REs
S92 goFst @4 o= HEAQ] HAsA
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2 71tho} A3k B4l el 7
& 433t} (Fiske & Pavelchak, 1986; Sujan, 1985).
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ARA|HAHo R & F ow, A
3 OEEL FE HAMINE
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FEo) AEFXYY FAS BH=E
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oA WHEE FHoE Hrisie Wiy 4%
FTHOE Wrtshs WHOR FEE F 3 2 09
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HAEgo] AAH 7S BRS T A2} 250]
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9l 714k @ ok R ST SRBA=RA
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53 Hoj2Frior Y S5 A2 4FE )
2ol ek o]l Azol “FUE BASE AT A
Wilol= 4R B3 H5S EA50E Bosl rln A,

o) YA, HEBAT “§» 24 7oz T2 AR /)
& ANty .

3) o =& Y &Y

2 AN T AA Aol oluz AUl E &
& FEAY] HE-S AR e Avees
By g2t dge] SEANA dALUA tirtet
of 3R 2 AU e Aol tiaf SEA}F == 8
A& Feick and Higie(1992)2] A-Fo|A A& &
55 ARt ARl Asiluy e £ de A
A7, YolAl Aol = e 7FsA T 71A1e) A
e ddA o2 Y. wEA=) g
&v|zte] BEXle)E & o a3 4HRry) Y3 &
F7IAHE AAE] Aol REAEE DA Yrtsls
A& &AL, 7IAME BYFT b Fof i) 28

o g AIFHEE 3. REA=9] g
T Higle AR RN AFHEESE z}ﬂz A
£ Bl E RUTHAYA, Y43, 2005). 2R
LB == Holbrook and Batra(1987)7} AM&-3l 5 &
HEF st ‘U o] BIlEr) Frn AZso)r, «
£ o] HA=E TAH o2 yzgitye) 7t 2838
el 78 A=A A 28 g}, 74 v 28
thE AHE3te] 33T 2Ed =9 8463 9]
FAME 2 BEAE9} APs)A A 2g Aujart &
HA=o A@Ao] gleA], “N2e Mulart rB
HES} FARA(AA R, U8, 2006; A2, w5
9, 2004; °)-¢-&, o[WE, 2002)F o] &3] 74
(13 A3 218X °‘E}, 74 wg a2¥gthz 23
3kt E B A =8| = Holbrook and Batra(1987)
7t AMSS HEE ?Z* Bt s Nz e B
E7F Foha Az, “us Q2L HAsE 3
Heog QztdthE 73 A= ¥ 284 g,
74w 2HhE AMg-ste] 29T}

Iv. i€ 1t
1. A3o| =X

£ AelM e 7 e g 2237 (manipu-
lation checky& AAIBHATH 4 7 He] SAY=
7k AL R B A=) £ (0=0.88), #AM (@=0.91),
FAV A £ (0=0.862)F Ao AulFoz =
A VeERstth Atobe] om ) A A I Al FELA 4
9L gtz E%CH?@ olu) ] &} A E&A
o] fFALS A F AN AE sy A% AR
Po2AM, A7t Hﬂlcoﬂ rﬂf:f_ BI= olnR &
AfHEEe2 BBy HFEHom Hys=ojux]
£ AA s ol 98l %‘—*LW%H sk 204S
ge=z @%&A}% Arjste] AR AN AP R
uE Foj AR F o] Bz U o]
U A& ThA] ZJEH 67H77}11 71e3 =2 3t th. o1 FA
Zlegt g disl] A-7x; 28o] 2 gl ALE
ol B3l FAG o|WRE BFI, BH
olu| A& thA] tiito|mX|ef] ETAH T} uhE
Hojafre Bdzolnx 2AMAS 2UZ, ‘X
%ia%’, FAg, WEHLD ¢o2 Yegton,
FojafFr] e e thFolm A2 A4ty
t}. *d%t Wd Fo]ARr Qo Hl=olux)g)
SE A FAH|2oluA] Bl =} AN E S
=g 3Tt $HA, &7 A AjE A E 8| e A
FAzAbe] Ao mel FEA= AFZdE 4
F DR, MulAagdE dEAY 2 2T 20pAR]
£ AA s
FAE AFHA 27t &4 FH S A3EIA o
A= AFAE 73 A== 2 012 Y3
BHig FAHLE BA=HIA 2 HE N=25, A8
22 N=24YB A=A A A (A N=33, A8]2 N=33)
2 rgion BgE BA=HA Aol 2&H
A AHAE 93 5F ttestS AN G 2 A B
WA= o[mR|(o]w] 2] 2] A7 (aL): M=6.00 vs ©]T] x| &]
A (A1) M=4.60, 1=1.26, p<.05)¢} Bl =A4F /4
H) 2 (A FA 8] 22 9] A (GL): M=5.00 vs A E/41H)
29] AFA (A): M=3.80, t=1.23, p<.05)2] Z A
el Kot zol7t e Ao E Jeh} Ba=H%
A Aold] W2 Zzto] & o]FolH 2L & $ Ut
A=A SR N AEESY 2o 34
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T,

A 5 9o, 2uRelA BRAE} S9E BAse)
S GBS TR B2 8] ) B Aol
A BAE MR PYT 2R, 22T 33
A BAZRAY Aol o) 2H07 Aol o) 59
test A7 §I3 Aol7} Rl Ao2 UEhb@lRAk
M=2.50 vs f-A}: M=4.45 t=-11.674 p<.001), A =
oo whe Zzto] 2 ol RolHTh T WekwL,

2. 3R RAMO ME 2HSE = HE}

1) ZERH=S) Ej T 5}

ATEA 12 REEAE 37 A mHA=e B
=Rt oJw g L mXETtE Lolrr] 9
AR 4, REA= AbdE L} AR
o NEEE ttestE AT 2 A% <& 1>
ol REA= o] AbHEl 9} AT EE He7he] §9
& Apo)7F Ve oM (t=-2.068, p<.05), AHHE £
B2 417, AAFH RS HF-E 4382 Ve, FE
HA= 2 A RHA=o) HASHEs} FHH o=

ol

N 3 Al AFFE KA
HEo] APHE =X ALTE =
Fet 2ol thal ttests A3k HA =g =
At 2 A <F 2>9 <2F 1>eA
% A7 (1=-3.982, p<.001)E &3}
Aol wet BlEErt vehve A
& REJCs fAE AERTeR
o Ao avAY s HFAFE 057, &
=9 FAEHA] B2 AERIoE 4T AS
o] AuAE =S A 0352 Ve ol =2
BR=o fAIRE AFRPoR S0 e o AR
0] B 39For Hriditkes AL gu . H2
PB(Private Brand)A|&o thet &nx} Bl =7t T4 A
o2 Augolrta Yo, E3 PBAEL 4H|Ae]
253 2vdste] GHH0 R gate] Lujate] U
2 FENE UAEILE A Fotth ol @
A REJEA =] PBAF O 29 S| ti3t &
HAHE o] Bl = sk D3 g o) vk 2ok

T o jz dg go 2 fo o
@&‘

<E 1> RHc=9| EHE“’Is.}
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. 0] & Ed= F3F33 z
vzte] FBA=Ewo] HAS Hlws] B <&
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