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Abstract

This study- 1) identifies the distribution of customer equity in luxury brands, 2) identifies customer
equity dimensions of luxury brands, 3) identifies the properties that influence the customer equity of a
luxury brand, and 4) compares the differences in the properties of the luxury brands that influence
customer equity by brand type and relationship duration. In this research, the survey method was
conducted in Seoul and 500 responses were used for analysis. For the data analysis, descriptive statistics
(ie. frequency and percentage), t-test, factor analysis, and multiple-regression analysis were used through
the utilization of the SPSS 12.0 program. The results of this study are as follows: First, the distribution of
customer equity are found to be 50.8% of the customer equity distributes under 1 million Korean won and
34.8% between 1 million won and 3 million won. Second, the luxury brand dimension consists of 6
factors, ‘differentiated brand image’, ‘personal ties’, ‘qualitative trust relation’, ‘rational price value’, ‘store
value’, and ‘convenience value’. Third, the higher ‘differentiated brand image’, ‘personal ties’, ‘qualitative
trust relation’, ‘store value’, and ‘convenience value’ were related to a higher customer equity. Fourth, in
the case of the consumer group having a long-term relationship, the higher ‘differentiated brand image’,
‘personal ties’, and ‘store value’ were related to a higher customer equity. Also, in the case of the
consumer group of the traditional luxury brands, the higher ‘personal ties’, ‘differentiated brand image’,
‘qualitative trust relation’, and ‘store value’ were related to a higher customer equity.
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