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Abstract

Corporate Social Responsibility(CSR) is considered recently a key factor for the firm's success and sustainable
growth in today's changing business environments. Discussions on CSR are extensively unfolding in various sectors,
public, civil society and business organizations, across the world.

Consumer in foreign markets have been insisted that multinational corporations and foreign supplier need to
adapt their business activities to not only the economic, but also social needs of the consumer. Therefore Korean
companies operating in global markets need their global CSR strategy, which will contribute to the improvement
of their international competitiveness and long term growth. Thus, the purpose of this study is to report on the
strategy of corporate social responsibility through the literature review and illustration of CSR activities of the
leading companies in global market. In addition, this paper is aimed to provide Korean firms the insight in
reinforcement of global competitiveness in relation of strategic CSR.
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7194e] AFs]A AlQ)(Corporate Social Responsibility: CSR)<= 19531 Bowenoll 9J&f “$-2] A}
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1) Bowen, H. R., Social Responsibilities of the Businessman. New York Harper & Low, 1953, p. 6.
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2) Maignan 1. and O. C. Ferrell, “Corporate Social Responsibility and Marketing: An Integrative Framework,” Journal of the
Academy of Marketing Sciences, Vol. 32, No. 1, 2004, p. 4.

3) Henriques, 1. and P. Sadorsky, “The Relationship between environmental Commitment and managerial Perceptions of
Stakeholder Importance,” "Academy of Management Journaly Vol. 42, No. 1, 1999, pp. 89-90.

4) Carroll, A. B., “Three Dimensional Conceptual Map of Corporate Performance,” "Academy of Management Review,, Vol. 4,
No. 4, 1979, pp. 497-500.

5) O'Conner, A. and M. Meister, “Corporate Social Responsibility attribute Rankings,” "Publics Relations Reviews, Vol. 34,
2008, pp. 49-50.
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7) Sasse, C. M. and R. T. Trahan, “Rethinking the new Corporate Phllanthropy, "Business HorizonsJ, Vol. 50, 2007, p. 30.
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pp. 102-103.
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10) Sasse and Trahan, op.cit, 2007, p. 29.
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12) Frederick, W. C., Corporation be good! The Story of Corporate social Responsibility, Indianapolis, Dogear Publishing, 2006,
p. 37.

13) Friedman, M., “The Social Responsibility of Business is to increase its Profits, "New York Times Magazines, 32/33, 1970,
Sep. 13, 122-126.; "Does Business have a Society Responsibility?, "Bank Administrations, April, 1971, pp. 13-14.
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14) Maignan, 1. and O. C. Ferrell, op. cit. pp. 3—19.

15) Sasse, C. M. and R. T. Trahan, op. cit., 2007, p. 30.

16) Renneboog, L., J. T. Hosrt and Z. Zhang, “The Price of Ethics and Stakeholder Governance: The Performance of socially
responsible mutual Fund”, "Journal of Corporate Finances, Vol. 14, 2008, pp. 302-322.
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-1 R84
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17) A& Rl-f-g 8ol qt, “719) ] Ak A Alel thek Hmoa» MmiAR AT A207 A2E, 2005, pp. 67-87.

18) ol FEUEL, V19l ANA AYEo] AE % AR AL G Az WAGTE FHoR MY
o1y, A4 ANZ, 2009, pp. 231-250.

19) Tang, Lu and Hongmei Li, “Corporate Social Responsibility Communication of Chinese and global Corporations in China”,
"Public Relations Reviews, Vol. 35, 2009, p. 199.
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