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Abstract

This paper intends to increase the performance of export support programs for small-to-medium sized firms
promoted by Korea government. A research construct is suggested for effective government support program
targeted on the global marketing capability. The data is collected from the firms received the support more than
once by Korean governments. The results are shown as follows. First, it is found that those firms who have high
propensity to be involved in export business have shown high performance. Second, the firms with high global
marketing capability have shown good performance. To be more specific, organizational commitment, strategic
initiative, business differentiation, and market knowledge for target markets are found to be critical factors in
successful export support program. The business differentiation strategy in target market is very critical. Finally,
the degree of program management effectiveness is found to be important in high performance firms. It means
that for those firms, much more advanced programs need to be developed. The government should develop
diversified programs by considering the degree of global marketing capability.
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