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<Abstract>

This study investigated the differences in the effects of the perception of the internet fashion shopping mall
characteristics on satisfaction and loyalty of internet fashion shopping mall between Korean and American college
students. Questionnaires were administered to 251 Korean and 221 American college students. The results were as
follows. First, service and product diversity had significant effects on satisfaction of internet fashion shopping mall in
both group, while convenience had a significant impact on satisfaction of internet fashion shopping mall in American
group. Second, service, product diversity, and promotion had significant influences on repurchase intention of
internet fashion shopping mall in Korean consumer group, while service and reliability, product diversity, and
convenience had significant effects on repurchase intention of internet fashion shopping mall in American consumer
group. Third, service had a significant effect on recommendation intention in Korean group, while service and
reliability and product diversity had significant influences on recommendation intention in American group.
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