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A prospect of woody toy industry for

physical, psychological and intellectual development'
Won-Hee Lee”

ABSTRACT

An investigation was conducted to know a prospect of woody toy in Korea for physical,
psychological and intellectual development. It was told that toys that stimulate cognitive
development are appropriate for the child’s capabilities, responsive to the child’s movements,
provide feedback when manipulated, and require imagination or fantasy. Toys particularly
useful in the development of these abilities include dolls, figures, cuddly toys, puppets,
costumes, and construction toys. Therefore, a toy is a wonderful object, indispensable to
physical, psychological and intellectual development, both for those who have the capacity to
integrate into society and for those who encounter difficulties. If we can replace a plastic
toys by a environmental wooden toys, we can contribute to child development that is
especially to promote creativity, artistic, problem-solving, language and social skills.

In addition, we can support the ability of wood toy manufacturers to market their products in
a responsible way and contribute to strengthen the competitiveness of our commodities on

international markets.

Keywords: prospect, woody toy, environmental wooden toys, child development.
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Table 1. Child's age - Play type
age class. play type
073 |baby - reflex action
36 Pre- - Simple plays with sand, wood piece, dolls, crayon
childhood |- Superior in individual desire, easily imagine, imitation
- Symbolic play, article collection, games, puzzle, riddle, footrace,
612 Post- physical development by exercise
childhood |- Competitive play, reading, observe to movement

- Group play, various kinds and types of play
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Fig. 1. Wood puzzle and animal type wood puzzle with Pinus densiflora for erecta.
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Fig. 2. A puzzle with plywood and paulownia wood and dog type puzzle for one’s experience and tie pin,

neckpiece, a mobile phone ring, and etc.
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Fig. 4. Puzzle combination test for children and exhibition of a small wood piece of key ring and

mobile phone ring.
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Table 2. Feature of toy industry

Feature contents market share
- relationship with entertainment business
- diversification of item by material, type, play method world
idea industry |- Large dependence on income flexibility for demand market
- short life span of goods 67hill. $
- influenced by the fashion and interesting toys
- development level of material, components industry
dependence of |~ Taw material supply: wood, metal, textile, chemical NA 36%
related industry, and etc EU 29%
) ) - components supply: wood, machine, electronics, Asia 24%
industries molding, printing industry, and etc SA 7%
- brand creation: character industry
- difficulties of perfect processing automation
- handicraft manufacturing type : advantage to manage
labor intensity |the business in case of domestic small production world’s ten
— labor intensity industry of small capital and small| largest countries
equipment USA, Japan, UK,
- relation with income level : increasing demand on| China, France,
developed countries Germany, Canada,
. - increase of demand class by the lowest stratum| Mexico, Brazil,
receptive feature . .
extension India
- seasonal feature : demand concentration such as a
festive day, Christmas day, birthday, and so on
- have no effect on company brand compare with the
others other goods Korea 0.1%
- importance of idea and items development
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Table 3. Change of toy market (2006)

country maket share expenses/child child population child above
(bill. $) %) (mill.) fifteen years

1.USA 22.283 290 60.8 21%

2.Japan 6.153 288 18.2 15%

3.UK 4.044 323 10.6 15%

4.China 3.174 10 273.9 2%

5.France 3.138 252 11.1 11%
6.Germany 2.662 190 11.6 17%
7.Canada 1.810 254 5.8 18%

8 Mexico 1.518 46 329 1%

9.Brazil 1.456 30 484 1%

10.India 1.427 4 357.3 1%
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Fig. 6. World toy market prospect (bill. $).

Table 4. Consumer’s common interest (Media research investigation, 2001)

1 2000 housewives for child below six years

object

above average 210,000 won

1st rank: educational toys (49.5%)

2nd: ride objects such as automobile, and etc (27.05%)
3rd: playing instrument such as sliding bed, and etc (25.0%)

the other play instrument (6.5%)

3. imaginative power

2. investigation ability

toy purchase expense

per year

Best toys

Key point of selection| 1. thinking power
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