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Abstract

This study investigated the correlations of five constructs -

health concerns, healthy eating practices and attitudes, food

choice motives, attitudes toward organic foods - in the formation of behavioral to the purchasing intentions of organic
foods. An instrument encompassing health perception, attitudes, habits and personal traits was developed through the

comprehensive reviews of the literature and the assured validity and internal reliability of the contents.

The

questionnaire was administered to the students of three universities at Daegu, Kyungpook province. A total of 288
questionnaires were collected for a response rate of 96.0%. The correlations of five constructs and purchasing intention
were tested simultaneously using structural equation modeling. Healthy eating practices and attitudes toward organic
foods were found to be the determinants which directly influence the intention to purchase organic foods. Health
concerns didn't show direct relation to the purchasing intention of organic foods. The hypothesized path from the
health concerns to the purchasing intentions was not supported. The results indicated that food choice motives and
healthy eating attitudes should be managed to achieve higher behavioral intention to purchase organic foods. (Korean

J Community Nutrition 14(3): 286~294, 2009)
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Fig. 1. A schematic representation of hypothesized model.
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5T U4 A Fetstr] f1ske] Cronbach's
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Table 2. Goodness of fit measures for the proposed model
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ATEF BAE fg mdo R A4 sEo] 9k o
SEE ARG O R Sl A AR |k
13.2%3} o13H4 86.8%2 TAE I, 204114 23417}
A 9] HlE0] 67.6%= 71 =9k (Table 1). &
AE] et AL 21.22 = 1.944] o]H, AP REE 18
AellA] 2842 Lrebstet.
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Zkel TAIE Elsh] 8l AAs Elz Q2leA Ay}
Chi—square =2 393.0160]32(df = 174, p = 0.000),

GFI(Goodness of Fit Index)+ 0.883=% YElt}. =3t
CFI(Comparative Fit Index)+ 0.942¢]311, RMSEA
(Root Mean Square Error of Approximation)<
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Table 1. Demographic characteristics of subjects

Variables Group N (%)
Gender
Male 37(13.2)
Female 244 (86.8)
Age
18-19 59(21.2)
20-23 189 (67.6)
24 -28 31(11.2)
N = 281

Overall fit Recommended values

The measurement model

The structural model

Chi-squares = 393.016

Chi-squares = 418.021

Chi-squares p>005 (OF = 174, p = 0.000) (OF = 178, p = 0.000)
A > 09 0.883 0875
AGFI >09 0.845 0.838
TLI >09 0.930 0.925
CFI >09 0.942 0.936
RMSEA <005 0.067 0.069
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0.789, AOF += 0.903, 18] 1 Pl 0.782% YEFRTH
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Table 3. The construct validity of the latent variables
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2] AT, A7l 23 it B2V R
o] 9o, ndlo] e} A2 4 7Fsst A ow 2
A=)t} Chi—square < 418.0219]31(df = 178,
p = 0.000), GFI¥= 0.875, AGFI¥ 0.838, CFI&=
0.936, RMSEA+= .069% YElskth(Table 2). Table 5
of ATRE AT e ANEleH, 7 i 1F AR
e 7S Aok ool eI (Fig. 2).
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1) H¥f O3t 223 (HC)

A7) digt 98 (HC) 7} 4735t 2 53kell it 8=
(HEA) ol A= dFHel| gt Az AEATE
0.425(t = 6.090, p < 0.001) 24 F-2]4& gelslo] 7}

Latent variables Measurement variables  Standardized Estimate Var. Cronbach's alpha  Construct Reliability
HC1 0.896 0.262
Health concems HC2 0866 0.352 0.883 0.839
HC3 0.813 0.546
HC4 0.680 0.875
HEP1 0.777 0.691
Healthy eating practice HEP2 0.682 1.162 0.789 0.669
HEP3 0.784 0.637
FCM1 0.734 0.596
Food choice motives FCM2 0.714 0.721 0.762 0.669
FCM3 0.708 0.680
HEAT 0.684 0.797
Healthy eating affitude HEA2 0.836 0.473 0.852 0.789
HEA3 0.828 0.456
HEA4 0.731 0.814
AOF1 0.933 0.227
Aftitude for organic food AOF2 0906 0.49 0.943 0.903
AOCF3 0.870 0.441
AOF4 0.883 0.373
Pl 0915 0.360
Purchasing intention PI2 0.947 0.219 0.869 0.782
PI3 0.651 1.179

Var.: the variance of measurement error

Table 4. Correlation results for perceived health concerns, healthy eating practice and atfitudes, food choice motives, and purchasing

intention measures

A"e'gx%rizggnce HC HEP FCM HEA ACF Pl
HC 0.568 1.000
HEP 0.403 0.508 1,000
FCM 0.437 0.348 0.160 1.000
HEA 0.484 0511 0.476 0.454 1,000
AOF 0.699 0.435 0.329 0.404 0.552 1,000
Pl 0551 0.253 0.440 0.080 0.369 0.562 1,000

HC: Health concern, HEP: Healthy eating practice, FCM: Food choice motives, HEA: Healthy eating aftitude, AOF: Affitudes toward

organic food, Pl: Purchasing intention
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Fig. 2. The structural model with path coefficients

Table 5. The results of hypotheses testing for the structural model

Hypotheses Standardized Estimate tvalue
H1 Health concermn ---> Healthy eating atfitude 0.425 6.090%**
H2 Health concem ---> Food choice motives 0.355 4.034%**
H3 Health concem ---> Purchasing intention -0.104 —-1.445
H4 Healthy eating practice ---> Food choice motives 0.008 0.090
H5 Heatthy eating practice ---> Purchasing intention 0.347 4.716%**
Hé6 Food choice motives ---> Healthy eating attitude 0.305 4,118%%*
H7 Food choice motives ---> Atfitude for organic food 0.193 2.719*
H8 Food choice motives ---> Purchasing intention -0.174 —2.478*
H9 Healthy eating attitude ---> Organic food atfitude 0.480 6.537%%*
H10 Attitude for organic food ---> Purchasing intention 0.585 Q.163%**

* p < 0.05 **: p<0.01, *** p < 0.001
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= 0.008(t = 0.090) 24 F-2l3HA]
17170, W 5714 Tl PD v
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p < 0.001)2A 23t IAIYD] HFE ] 7 9= A e
b=

5) FIAE 04O TSt B (AQF)
213 i3t Bl (AOF) 7F £714% Tolle] = (PD) o]
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