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Analysis of the Domestic Consumer’s Preference and Consumption

Behaviors on Pork
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Department of Animal Resources Science, Kongju National University

ABSTRACT

This study was carried out to investigate consumer’s preference and purchase behavior of pork including perception of
brand-pork in Korea. A total of 504 respondents were surveyed and collected from December, 2007 to February, 2008.
Among total respondents, 62.55% (n=314) responded that they liked the pork and respondents who were higher education
level showed higher preference (p<0.05). Majority of consumers (61.16%) did not like imported pork. In addition, one who
had lower education level and living in rural area disliked more the imported pork. Most consumers preferred to the belly
(58.57%) and results indicated that the people who were higher education level preferred a discount mart but who were
living in rural area preferred a butcher's shop. Among the purchasing area, a big discount mart was the most preferred
(44.64%) and this was also different among the education level (p<0.001) and living areas (p<0.05). The consumers
preferred to purchasing a 600 g pack for a single purchase. Among total respondents, 42.71% of consumers responded that
their priority was reliability of meat quality on choosing the place for purchasing the pork, and the significant difference
was highly found in living area groups (p<0.001). The perception of carcass grading system was common scores with the
average of 2.79, and there was highly significant difference among education level groups (p<0.001). The average of 3.50
among 5 points for branded pork were evaluated by a total of consumers but the significant differences were not found

in all three groups.

(Key words : Consumer’s Preference, Consumption Behaviors, Pork)
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Table 1. The consumer’s preference of pork

Unit : N (%)
Very like Like Moderate Dislike Very dislike  Total Statistic-test
Male 34 89 66 14 1 204
(1667 @3.63) (3235 (686)  (049)  (10000) o oo s
Gender Female >3 138 88 17 2 298 df: 4
(1779) (631 (95) (570 0§ (10000 T
Toul 87 227 154 31 3 502 -0
(1733)  (4522) (30.68) (6.18)  (0.60)  (100.00)
Elem& Mid. 10 17 27 3 1 58
school  (17.24)  (2931)  (46.55) (5.17)  (1.72)  (100.00)
. 3 68 51 12 0 163 )
Education 181 Shool o 8 @172y (1290 (736)  (000)  (100.00) dxf. ;alue'ls'ow
tovel sty 45 136 71 16 2 20 T oso
(16.67)  (50.37) (2630)  (5.93)  (0.74)  (100.00) P Y
Towl 87 21 149 31 3 491
(17.72)  4501) (3035  (631)  (0.61)  (100.00)
Big city 15 57 38 6 1 117
(12.82)  (48.72) (3248) (5.13)  (0.85)  (100.00)
o 29 52 36 10 0 127 ) NS
Living  "H4 O 0h83)  (4094)  (2835)  (787)  (0.00)  (100.00) dﬁ 'galue' 6.465
area Rural region 43 112 73 15 2 245 ) ': 0.505
(1755)  (45.71)  (29.80)  (6.12)  (0.82)  (100.00)
Tol 87 21 147 31 3 489
(17.79)  (45.19) (30.06)  (634)  (0.61)  (100.00)
S . Not-significant(p>0.05), *: p<0.05.
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Table 2. The consumer’s preference of imported pork

Unit: N(%)

Very like Like Moderate  Dislike Very dislike  Total Statistic-test
Male 4 19 60 63 47 193
2.07)  (9.84)  (31.09)  (32.64)  (2435)  (100.00) s
X “-value: 2.095
Gender Female > 21 76 104 71 277 df: 4
(L8)  (758)  (744) (3755  (2563) (100000 Vo
ol 9 40 136 167 118 a0 PO
(191)  (851)  (2894)  (3553)  (25.11)  (100.00)
Elem.& 1 1 7 19 21 49
Mid. school (2.04)  (2.04)  (1429) (38.78)  (42.86)  (100.00)
. 7 18 40 53 36 154 _— e
Education 18P Sehool o\ so) (1169)  (2597)  (3442)  (2338)  (100.00) 3(f-v;lue.25.417
level Universi ! 20 86 %0 61 258 ; 0.001
Yo 039) (775  (33.33)  (34.88)  (23.64)  (100.00) P
Total 9 39 133 162 118 461
(1.95)  (8.46)  (28.85)  (35.14)  (25.60)  (100.00)
Bia ci 2 15 51 30 17 115
EAY 174y (13.04) (4435 (26.09)  (1478)  (100.00)
o 3 12 31 41 30 117 _— -
Living Mid-city o560 (1026)  (26.50)  (35.04)  (25.64)  (100.00) ﬁffvglue' 29.202
area . 4 12 53 87 70 226 )
Rural region —\ 200 (531)  (2345)  (3850)  (3097)  (100.00) P * 9000
Total 9 39 135 158 117 458
(1.97)  (852)  (29.48)  (34.50)  (25.55)  (100.00)
NS, Not-significant(p>0.05), ***: p<0.001.
Table 3. Preference according to partial pork
Unit : N(%)
Tender-loin  Belly Picnic Shank Others Total Statistic-test
Male 2 121 43 13 4 203
(1(;.884) (519%631) (215.618) (6;;0) (1.27) (1(;(;.;)0) ovalue: 2,005
Gender Female (1605)  (57.86) (1873)  (602)  (134) (0000 94 1
Total 70 294 99 31 8 sp P 0718
(13.94)  (58.57)  (19.72)  (6.18)  (1.90)  (100.00)
Elem. & Mid. 0 32 17 8 0 57
school 0.00)  (56.14) (29.82)  (14.04)  (0.00)  (100.00)
. 36 92 23 9 2 162 2
value:30.672%+*
Education | 1h School 0 ooy (5679)  (1420)  (5.56)  (123)  (100.00) dzi;a“e
level . 33 163 57 13 6 272 0,000
Yo 1213)  (5993) (2096) (478)  (221)  (100.00) PO
Total 69 287 97 30 8 491
(14.05) (5845 (19.76)  (6.11)  (1.63)  (100.00)
Bie ci 32 63 13 3 4 115
ECY  2783)  (5478) (1130) (261)  (348)  (100.00)
o 14 80 24 9 1 128 >
value: 32.178%#
Living Y 1004) (62500 (1875 (7.03)  (078)  (100.00) d>1(°- ;aue
area 25 143 57 18 2 245 )
g (1020)  (5837) (2327) (735  (0.82)  (100.00) P : 0001
Total 71 286 94 30 7 488
(1455)  (58.61) (1926)  (6.15)  (143)  (100.00)

™S Not-significant(p>0.05), ***: p<0.001.
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Table 4. Kinds of market for purchasing pork
Unit : N (%)
. Internet
Butcher  Discount Super shopping Others Total Statistic-test
shop mart market mall
Male 79 90 30 2 3 204
(38.73)  (44.12)  (1471)  (0.98) (147)  (100.00)
2 . NS
Female 131 135 30 1 3 300 (i(f 'Zalue' 4072
Gende 43.67)  (45.00)  (10.00)  (0.33) (1L00)  (10000) 0306
Totl 210 225 60 3 6 504
(41.67)  (44.64)  (11.90)  (0.60) (1.19)  (100.00)
Elem & Mid. 33 19 6 0 0 58
school (56.90)  (32.76)  (10.34)  (0.00) (0.00)  (100.00)
Hioh Schoo] 90 50 23 0 1 164 )
Education £ (54.88)  (3049)  (14.02)  (0.00) 0.61)  (100.00) X -Value39.335%
df: 8
level 2 1 2 4 271
University 8 >0 3 3 7 p : 0.000
(3026) (5535  (1181) (L1 (148)  (100.00)
Total 205 219 61 3 5 493
(41.58)  (4442)  (1237)  (0.6]) (1.01)  (100.00)
Bie i 50 51 11 0 4 116
g cty 43.10)  (43.97)  (9.48) (0.00) (3.45)  (100.00)
Mid. ci 49 59 16 3 1 128 .
SO 3828)  (46.09)  (1250)  (2.34) 078)  (100.00) X -Value:r 19388
Living area df: 8
109 106 31 0 0 246
Rural ; p : 0.013
UL TCBION  431)  43.09)  (12.60)  (0.00) 0.00)  (100.00)
Total 208 216 58 3 5 490
(4245)  (44.08)  (11.84)  (0.61) (1.02)  (100.00)
NS Not-significant(p>0.05), *: p<0.05, ***: p<0.001.
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Table 5. The wrapping weight per 1 time at purchasing pork

Unit : N(%)

Less 200g 400g 600g 1,000g over Total Statistic-test
10 26 119 49 204
Male
4.90)  (1275)  (5833) (24.02 (10000) 5 e
24 56 157 63 300
F 1 f:
Gender emate (8.00) (18.67)  (52.33) 1000 (0000 9F°3
p: 0.130
Totl 34 82 276 112 504
675  (1627)  (54.76) (2222)  (100.00)
Elem.& Mid. 4 8 16 58
school 6.90)  (13.79)  (51.72) (2759 (100.00)
8 31 34 164 2 NS
High School X “-value: 3.159
Bducation | 1gh Sehool ) ge) (18.90)  (55.49) (073 (10000)
level Universit 20 41 148 63 272 '
Y (7.35) (15.07)  (54.41) (23.16)  (100.00) P: 0-789
Total 32 80 269 113 494
648)  (16.19)  (54.45) (2.87)  (100.00)
Big it 13 37 16 117
g oty (11.11)  (31.62)  (43.59) (13.68)  (100.00)
12 19 32 127 2
Mid. cit X “-value: 43.206***
Living e ety (9.45) (14.96)  (50.39) (25200 (10000)
area 9 23 154 60 246 '
urat reg (3.66) (935)  (62.60) (2439)  (100.00) P 0-000
34 79 269 108 490
Total
6.94)  (16.12)  (54.90) (22.04)  (100.00)

NS, Not-significant(p>0.05), ***: p<0.001.
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Table 6. Sources of market choice for purchasing the pork

Unit : N(%)

Price Freshness  Reliability Near Partial -
. . . Total Statistic-test
cheapness maintenance of quality distance  leancuts
Vel 21 4 31 13 203
10.34 21.18 46.80 15.27 6.40 100.00
( ) ( ) ( ) ( ) (6.40) ( ) s value:d 284
26 84 51 18 298
F £ 4
Gender emale (8.72) (28.19) (39.93)  (17.11) (604  (100.00) O
p: 0.369
Totl 47 127 82 31 501
(9.38) (25.35) @71 (1637)  (6.19)  (100.00)
Hem & Mid. 1 16 10 4 58
school (18.97) (27.59) 2931)  (1724)  (690)  (100.00)
9 51 29 10 163 )
hool value:18.385*
Education g Sehool 5 oo (129 (3926)  (1779)  (6.13)  (100.00) ﬁfvgue
level i 26 58 39 15 270 i 0,019
Y 963) (21.48) 48.89)  (1444)  (556)  (10000) P Y
Tol 46 125 78 29 491
9.37) (25.46) @338) (1589  (591)  (100.00)
Bio 11 28 24 4 117
g cty (9.40) (23.93) @274 (2051)  (342)  (100.00)
, 9 29 19 12 128 2 Ns
value:8.441
Living Md cty ;o3 (22.66)  (46.09)  (1484)  (938)  (100.00) zfvzue
area . 27 68 36 15 244 - 0392
Rural regi (11.07) (27.87) 40.16) (1475  (6.15)  (10000) P %
Totl 47 125 79 31 489
(9.61) (25.56) @233)  (1616) (634  (100.00)
NS . Not-significant(p>0.05), *: p<0.05.
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Table 7. The mean and standard deviation of the perception on the grading system of pork

Mean + SD Statistic-test
Male 3.05 £ 0.849
t-value: 1.570™°
Gender Female 2.92 + 0.907
p: 0.117
Total 2.97 + 0.885
Elem. & Mid. school 328 + 0914
Education High School 3.01 + 0.823" F-value: 4.858%%*
level University 2.89 + 0.910° p: 0.008
Total 2.97 + 0.889
Big city 3.03 + 0.922
Mid. city 291 + 0.840 F-value: 0.654™°
Living area
Rural region 2.98 + 0.905 p: 0.521
Total 2.98 + 0.892

NS Not-significant(p>0.05), **: p<0.01
**. Means with different superscript in the same column are significantly different(p <0.05).
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Table 8. The mean and standard deviation of quality evaluation for brand pork
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Mean + SD Statistic-test
Male 3.50 + 0.655 s
t-value: 0.015
Gender Female 3.50 + 0.626
p: 0.988
Total 3.50 +£ 0.637
Elem. & Mid. school 343 + 0.652
Education High School 3.44 + 0.649 F-value: 1,9O9NS
level University 3.55 + 0.647 p: 0.149
Total 3.50 + 0.649
Big city 3.47 £ 0.638
Mid. city 3.54 + 0.652 F-value: 0.312™°
Living area )
Rural region 3.51 + 0.657 p: 0.732
Total 3.51 £ 0.650

™. Not-significant(p>0.05).
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