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ABSTRACT

Interpreting the phenomenon of Fast Fashion that is prevalent these days, this research is
meaningful in that it prepares the frame which suggests the vision to read the trend of 2000s
and analyzes the property of phenomenon of Fast Fashion in the connection with society and
culture. The socio-cultural property can be largely characterized by consumption orientation,
change orientation, efficiency, moment and multiculturism.

Analyzing the phenomenon of fast fashion that emerged after 2000 on the basis of such socio-
cultural background, it is largely classified into imitation, fashionability, disposability, portability,
transformation and convergence. Due to the bi-polarization of consumption, people tend to select
imitated goods, and people accustomed to speed get interested in the fashionability of all
phenomena. Further, society that is transient and changing rapidly makes the habit of purchasing
in disposability. The property of nomad society encourages to keep the habit of portability. Such
change-oriented society and rapidly changing life pattern make them adapt in diverse
transformation modes of Fast Fashion. Further, mult-cultural world integrates enterprises through
combination of all cultures and the convergence of all factors.
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