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Understanding the Relationship between Value
Co-Creation Mechanism and Firm’s Performance based
on the Service-Dominant Logic*

Kichan Nam**, Yong Jin Kim***, Myung Seong Yim****, Nam Hee Lee***, Ah Rha Jo*****

Aln the advanced - economy, the services industry hasbecome  a dominant sector.  Evidently, the services
sector has grown at a much faster rate than any other. For instance, in such developed countries as the
U.S.. the proportion of the services sector in its GDP is greater than 75%. Even in the developing countries
including India and China, the magnitude of the services sector in their GDPs is rapidly growing. The increasing
dependence on service gives rise to new inifiatives including service science and service-dominant logic.
These new initiatives propose a new theoretical prism to promote the better understanding of the changing
economic structure. From the new perspectives, service is no longer regarded as a fransaction or exchange,
but rather co-creation of value through the inferaction among service users, providers, and other stakeholders
including partners, external environments, and customer communities.

The purpose of this study is the following. First, we review previous literature on service, service innovation,
and service systems and infegrate the studies based on service dominant logic. Second, we categorize the
ten propositions of service dominant logic info conceptual propositions and the ones that are directly related
to service provision. Conceptual propositions are left out to form the research model. With the selected
propositions, we define the research constructs for this study. Third, we develop measurement items for the
new service concepts including service provider network, customer network, value co-creatfion, and con-
vergence of service with product. We then propose a research model to explain the relationship among
the factors that affect the value creation mechanism. Finally, we empirically investigate the effects of the
factors on firm performance. Through the process of this research study, we want to show the value creation
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mechanism of service systems in which various participants in service provision interact with related parties
in a joint effort to create values.

To test the proposed hypotheses, we developed measurement items and distributed survey questionnaires
to domestic companies. 500 survey questionnaires were distributed and 180 were refurned among which
171 were usable.

The results of the empirical test can be summarized as the following. First, service providers” network which
is to help offer required services to customers is found to affect customer network, while it does not have
a significant effect on value co-creation and product-service convergence. Second, customer network, on
the other hand, appears to influence both value co-creation and product-service convergence. Third, value
co-creatfion accomplished through the collaboration of service providers and customers is found to have
a significant effect on both product-service convergence and firm performance. Finally, product-service con-
vergence appears to affect firm performance. To interpret the results from the value creation mechanism
perspective, service provider network well established fo support customer network is found to have significant
effect on customer network which in turn facilitates value co-creation in service provision and product-service
convergence to lead to greater firm performance.

The results have some enlightening  implications for practitioners. If companies want to fransform themselves
info service-centered business enterprises, they have to consider the four factors suggested in this study:
service provider network, customer network, value co-creation, and product-service convergence. That is,
companies becoming a service-oriented organization need fo understand what the four factors are and
how the factors interact with one another in their business context. They then may want to devise a better
tool to analyze the value creation mechanism and apply the four factors to their own environment.

This research study contributes fo the literature in following ways. First, this study is one of the very first
empirical studies on the service dominant logic as it has categorized the fundamental propositions into con-
ceptual and empirically testable ones and fested the proposed hypotheses against the data collected through
the survey method. Most of the propositions are found fo work as Vargo and Lusch have suggested. Second,
by providing a testable set of relationships among the research variables, this study may provide policy makers
and decision makers with some theoretical grounds for their decision making on what to do with service
innovation and management. Finally, this study incorporates the concepts of value co-creation through the
inferaction between customers and service providers into the proposed research model and empirically tests
the validity of the concepts. The results of this study will help establish a value creation mechanism in the
service-based economy, which can be used to develop and implement new service provision..

Keywords : Service-Dominant Logic, Service Science, Service System, Service Value Network, Value
Co-Creation, Product-Service Convergence, Service Innovation
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HE ol th 1A 3?7} geFa ol e} 1
Aol Yate Mu2E AFer] YslAE sy
o] FEATt olE BT ‘ﬂé— A F7E §7] W&
o FFAELAE AZ Aol AZE F Ae
ZHA7E FQA A, A FESE B
4 9l gy YEJAE A& r 7
FHog Mo aFtE /HAE FUSAE F
A

E

&

il

2

o

3.2 MH|A JIX| HIES|Z2t 19| JIx|
SSEEU9| 2

= AHl 2z A
= ®Alstl,
1AE VA EEREA R FAH[Vargo and
Lusch, 2004]. a174¢} 7kA s 5 3E0l@, 7HA 3
2ol lofA 7e] An A Aol Mw)
11]4_741.9} A Fosty, Z _77_7110] AH A8 &
2 st 7HAE
%5‘}5 A€ v, nZ 7HA e &F
FEe AdHe Arlz A JJrzqoﬂ 3t a7k
e A M Eofok gh[Vargo and Lusch, 2004,
2008a]. o]ol wet B AFo A= Ar| 27t A

Hol AFHZAA dd FAANM AR B
ol wet FE7HAF oA9A FEEEA Yot
Bzt Ml go] i Aol E& aystaat g
Tk A H| 2 o] Aol &2 A H[ 2 74X 7} AJZE
o] Aol wet ojEA WA E YolRE
52 <l /Hd o]t Nam et al., 2008].

0]316]- Hu]}\ a}o] /\}O]EV] %51:].74]
TG HZete wAol 254 tEd, Alter
[2008]= AlH] 2~ 2fo]Z Ato]2& z7], /W, T
d I8 LYFAGAZ FE3H9 3, Glushko
[2008]> A&, HAQl, &% 37HA %ﬁli a4
sk Qlth. E Hertog[2000]= AlH1 2 7, QI
Hojz, Aujz A/ Ao HIWHOZ ol
Ato] 2ol tish AAstGTh B AFoAE 7]
AFES st AHl2 gro]Z Ao] &S
497 F, )=/ AA, i)/ A, i) A/
9, v)H7H/ N GAE FEEY, ol 1A
o] 7K EFEZES AT SAANREE FEstuA
ot ZF @Al A dojube Al AR BEE <E

2>l A A ABEI 9l

Ho ofj rhl K

o

olg et 1A NAFFLEL U s
of FFA WEHIS v YEYIE 53 ¢

A 235248 u HA F th[Prahalad and Rama-

swamy, 2003]. Wt 1A NHAFEHEL F
A Y EYIE E3 A Au|~ 37w of
g, 14 YEYIE E3 4" 14470

M= &S w=. Cova and Salle[2008]
=9, FFA YES A 1 YEYAE 7}

2L Yo7 Yoz o]Eo] X EE
FE AAQ FFE Foa FASAT
ZA FEA UEYAY 14 YEYIE 71X
2EAZd FAZF gL nAYE AL
ARk

M 2: FFA MEAIE 349 AN FERE
of FHA JFe WA Hol

Hd 3 14 YEYAE D49 AR TERE
A e 1 Aolg
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<¥ 2> 2{0|Z AlO|E THAY J|Y¥el ME/MH|A &S

< A % 5 &
. FEE AED AN2E AsI1 GA AH A9E FPon
(Strategy/Design) TFAAQ B&5S A= &%
/A e - .
. . = —_= pu N=E T~ &0
2 (Production/Delivery) AEA AulsE sl ARS AR AEE dF
X #4/¢9 A/SE Este] AED MMt aAA ASHoE
(Maintenance/Operation) AFsE= &%

7 /‘\j . . o

i (Monitorflg;éﬁhancement) At Aulzel distel A&A 02 Brista AUAT = &5

) Hertog[2000], Alter[2008], Nam et al.[2008].

2 SEO| 2HA|

Vargo and Lusch[2004, 2008a, 2008b]7} A /\]
g el 2Awl =g 7| EHA Y wE2d, AF 744 5

— 1,

AMul 2 Alge A WAsEeR AF Z}Zﬂt

3.3 MH|A 71X HESTLt MZJ MH — 7HEE 2

o ol 7HAE AAskA et 3ok A

= °f‘ﬂ-‘4 AZES B uf 7}x7} A BTG
AABHATE, oJAE AF AAROZE 17

A e AYE 5 gom AR E %
B9l Aulzst 34 §EHL o8

74 42 FFA HEYIE AFF Aulx g3
FAAQ d&gL A Aot}
I VEYIE AFH Aul g7 T
A & v Aot

3.4 19| JIX[SSEED} MF1 MH|A

gafoio] 2y
1:1——5—]..‘:_ &=
o] AR NEE Aulae 4o date 7HXE A4

A W ZEA7E AR T 7/-\IO]E]'~ Howells A g Qe FHE AlEE o oF dt[Howells,
[2003]91 AFAME AFE Mulzo &3 F,  2003]. °ol & flel aLAo] AHlx Ao A RE A
o AFFH FF Aul27t A wf Ay TH7I7HA S AAA o FA FFoste] g

N

A= A AAE T, 71QE o2 A HOE

AETH Aulzzl §HE7 JAAE olg 4 AW W A¥2 AAE UL 5 A A

Al Abgste 1ol ZRACR Ysk= THA| 7} FH A 2719 o] o] Fo]d & YT How-
FRIAE ghotgof g}, o] & 93l 14 WE ells, 2003; Vargo and Lusch, 2004]. 3 1.79]
HA delA BAsE TG ARl AEE 7] A 25 At FaAdte] daes olE
WO g A FH AH| 2319 ﬂ}O] o] o] 2 of o, 1A 9] AMujx 7t E FHSAZE F AE Al
$tth[Basole and Rouse, 2008]. T3 112} ¢] s} F4 §FE AulzvE Aot ol E EYE 1
= 7HE 7ol AEH Hﬂl*«l J FHE Ao M gEFEol AFHR Au2 g%

A

&3] AMe sEA MEHD 4

=

s AdES &8 F dojok
A FEFA VEYaY 14 YEYI
H AH 29§ AR FFE T

pol 24 A4 4P WATE e R,
@, o

EAE M6 1Y SNFEREE AFS AL §
Arke ol 3449 G A Zolt
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3.5 19| JIX|SSEED} J|PHnizto|
n

Bendapudi and Leone[2003]¢] Aol @24,

A9 M FEREE o] LAY Aulx &
ol AR Fofste] 710l "F@LH_‘: g5 Z2
Ao & RES Lol 7HAE
3l 71gel AHE FATI=
A 719 1A o] AH] ’\3
s, o & B3l 7HAE
Aot 29 d 73 AL IKEA«]

H, IKEAd M= AFHA 3FA
< AZwste] Aol AF &xt
FAE FETOEN 79} TEoE A E F
o] & 1 A, vl § Aiolete 7]
G 3HA = A tH[Prahalad and Ramas-
wamy, 2003]. = of EA] ofo] F(iPod)2 iTunes
= 2ZE{o] AdS T nA ] @6l of
o|3t mp3 Zd ol E TFujdte FTolA Hlo]
°] o] ¥3t= w9S Mg i A,

FUHE T3 e 5o

s O}O]-’J’ RS g A
Yol = A5t
aA] oS A A

}
dee FXAM7I AA 2

tlo m‘lN' of
ol
K
o
it
f

M
et
£
k)
o

o ON’

)
o2

>£—1>
N o mu o ok

o

off oft &

om

o

d

A
ol

HHN'

- o ot

= o>
oy
tu

ot fo g = X o

ox
B
i

i

OHHL

i o i iy I rlo o}n Jo &

o mN

rir “‘

ol
—-

Gl
SRR
g %3 oo

O A
M

::[U_
:L

tlo
N
|

=
AENE ¢ AEF A5

AN o] & TAE
9

-
fr o ox L

Moo B b e
L

ol N
ofr
o
8
o

3.6 HIZzt M|
ZHA|

I >
[[oll
_‘:__I
N
Q
0x
|
~
1o

ARl 221 =] o whet, Aul 2ol T’ 7 o]
kst AFH Aul 2o Foo] THAE A

AA7E 83 9902 I EHI gt Vargo
and Lusch, 2004]. wetx] AH| 25 A A 57
%A Ao Yte 7kA7E FAJAA Tetetal,
7140l o] & 9 Weks nFst, AFH AH
27k9] g3 oUW, 1A AEEE 7t

278 U3k d3, 9 Yol 71983 E &
A = T Howells, 2003]. Al A 291 b+ H
AT Y IL(LEGO)S AHE AHEH, guE o
=% F99 B2 Adge s AdA ¢
Uo7k 7129 AlFel F¥e LZESOE 2
FAZ AFE, v E2E(Midstorm) < Al FFC

2N ANZE A E AEINAY. ol AFS 7}
242 S0z 7YY AEFHO MuA
W3k AZHS upe] AED Al 2E s §
g8 Aoz vets o Aze Auz 7427}
AT FHHA YFE vA e

=2

=23l

~

ol Aol I4HA 92 v

A& AAskt

)
i)
e
N
N

7Hd 8 AlFE AEl 2 32 714 el T4

V. a7y

4.1 Xtz

B dTe MEE AFs] 98 5 719 s
S Ao AES FYGT AR wx 4
e A FE Tk s 7Idel AT
AR HES Tl FRHJeH, HE 2A 7Y
717k 2009 2€RH 597474 F € T
o] Foj Atk & 500709 719 LR 7IH%
g 5o dES MESY o o]F 180719 HE
S Y5 AU EHE : 36%). ©] T BEIE
e FEHoE s 24 A5E A7deA ¥
& 9RE A9 F 17132 B4 A&39
TH<E 3>, <E 4> F=x)
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<E 3> BE 7|g £4 4.2 X1=9| 24
T = AE He | HE&

Az 49 | 29 B d7dMe AAE d7Rds e A
=8/29Y 30 | 18 Sst7] Sl Ag #sE FA 371 A< SPSS v16.0
=/4m4 10 6 for Windowst AZWE 78t F2wA 2 2y
IT/ 544 1 6 (Component-based SEM) 41 ¢ PLS(Partial Le-

444 7 4 ast Squares)E 93 SmartPLS v2.05 AH&3FH

[y 2 St aTusd 9@ 4AT RHAAE S
PEyEE 1 5 v16.0< AHESHA L, 52 QR4S 72+ 89l

o 3 > of gk /id AE =, FHESA, BEEEY T
A7) 7k 1 1 < SmartPLS v2.0< &3t 45 9

71 € 46 | 27 PLSE 2483 olfre e 20 & dATlA

A 171 | 100% T A9 7HA gEFEe 24 2o P46
12 o)% 75 | 4 A= AlFTH =¥ (hierarchical model) $-& &

5000 eld~1= ®w | 10 | 6 9 2k 2<l(high order factor) 289 A% #

1009} w5t » | 15 = -71 Hko & sk AMOSH H?RELJ 78§ ollgt

= e B ghEALR o] golska] ¢ o, PLSY

78 o)k e WY o] §o]sttiWetzels

<E 4> B2 OjA £ et al., 2009]. =41, ¥4 =¥ (Formative Model)

) 3= I g o2 FAE 1AY M FEREY B WA

ERERpn 53 3l H <+ (endogenous variable)$1Hl|, #7372 =3 o

T % n 9] A 4= (exogenous variable)l 7§ FEAFS

2 9 447 41 24 7|40 2 3k= AMOSY LISREL®] -o]3ty

T el 29 17 AR A AEAEE 7|H o2 & PLST}
AL F 12 7 £o|3lth[Hsu et al., 2006; Petter et al., 2007].

A 171 100%

i 2 | B 4.3 M2|MI} EEY

EA: 30 18
U}T g 1(1) ¥4 B3 (Content Validity) & 58953 4

el 15 9 P AT B UIE o8 dAAe AUFor

TR FA A} 14 8 A T 53, 2 dpeh 2ol Aol A
TE R 12 7 d 34 FEES AHRskE Aol oflgt AEE
AFAL 12 7 & NLstofor st A W& BEA o] v

4944 8 5 T T8, o] & S & AFoAE AEE

TH 8 5 Eat7] Aol 599 s #ok dEvtE FA4E

71 4 2 He tdoR 330 A 4% 54 3

HA 71| 100% ¥ AR % £4¢ B 4% 4E £3¢ /)2
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Stk ME Bgo] Fol@ ARIE U3 S A7 2@l AAD N Constructs) & %73
293 B RAF o149 ARt 1oz P SEd old =T AYHE AFdhE
Hoth AE AT £Fe < 59 2t Ae AtE AT 2y B AEL T2 1)
<E 5> dAFH o =R Holof EYE=
TR 844 Ao SAYE
AF/AR2E B3] 98 Ad B € AFE #3313, FAFA 2ES AA% e
e g5
”/ gk /A . Mol 2] F 9= W Ax ot
7 AZ/AA 1 18] AT = WY davt gl
= Ag/AA 2 AAES % 01/\]71 7] 93 Hdg =g
Ag/AA 3 IAFAE Y3 AFL dd Pe] BT 9
AF/AE2E A48T, o] AANAR ALt &5
AR, | A/ RS 1 380 FAE & gle BT dAt ¢l
A9 A | ARG 2 2AEE FAAA] Y3 HYF "3
N ES Asb/Ae 3 2GS 93 AF Oy Yo mAE 9t
e A/53F 2ol AFPIA LAAA A&H02 ATAE 25
FA/ | FA/EE 1 2o FAT £ Qe WY AU o
+9 %Zl/f%‘ 2 AAEE FAAI] A Hog =i
FA/ED 3 2AFAE Y AFL TGS Yo BAHT Tt
AFd AF/A B2 A3t A&H 02 Pristy AAA = &F .
B | HIAA 1 IAES FHAI] Y8 HUd g
A | BN 2 aAFAE QS AEL YT Yol 2R Tt
J47}/7H** 3: AANYTGE 2 $AY a1 Yol ¢l
A EY A d3 dA}e A= :
227 %‘T}X]' HYWEYZ 1: 7197 AI2AA)S 98 BAA JE7/7E & E65Ho gl
Lﬂ‘jEchﬂ FTEA WEYZ 2 : 7Fs3d 7193t FH(erad)s 9A 73% 3k Holth.
- FTEA WEST 3 2L 77T FHEFaA) 2dS ged g2 =88 ¢
1 FTFA HMEYJZ 4 71970 BAEFEAEA)S 5ot gddt FE/AMEIAE TEY Wh
TFA
YEYZ 174 HEYIZ g3 dA}E A= -
I YEYA 1: IAE ] ¥ WEHY I EAsE ] 9
74 | 34 WMEYA 2 aAELY nF WEHIE 9 FF/ AN AME Y5t HEA
HES = dasioh
A YESZ 3 : g IAETNY 1R/ LﬂE"JEJP A EE At
I YEYZ 4 $Y 34EDY IF LﬂE Aae 99 FF/AHB2E AESAIZIY.
AEFTG Hqulx izbﬂ b3 AR A= :
T 1: SN 739 FFH Y AH2E ME ZAFSte dujg.
PER % 2 Tiliﬂ‘” 12 & 3t o|Z lIste FrtH R #HHE FF/ANIEE TA
Hﬁlf o5t TojskAl Fokh
-7 FF 3 71E BE ARe FgHol 7Y Aul2E BEo] 24 Bjsin oo,
3 4 711 Mulzo] 2 e §3 AFS wEo] uAd Hnjsta Qo
S35 F3Y AEF T Au2E AFs 95ty B =S I
A4 € %Zﬂ*}ﬂ v wate] ZpAre] Ao ti@ QA A Pt .
7194 3 719485 1: $E719S A7 ETG £ E] =T
° 71943 2 SIS AAVIGEY A A4S S
719483 3 $EIHe AANHYEG AR Hfgo] =
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W

T T8TH, & dFAME ol Hstq FA & eoz sHeddY dEgIdS A5t
B9 424 (Reliability)$ EFE/3 (Validity)= 7 7] e 24 8 <1EA(EFA : Exploratory Fac-
Sotdth =g Jd el (Construct Validity) tor Analysis)= F33stATh 89 B4 A3 A
< 137 98 82 +4(PCA : Principal AEE 89l
Component Factor Analysis)< T3t 01, 2

Z A} F(Factor Loading) 7+ W
FHHA A=E UBo FE=

}:o
FE
[
flo fo r

HE} A (Discriminant Validity) < &E.317] ¢ 3] 2t HESS 8 AA T 7M=& &)l &
MNaE7He FBBA Aot BdEAF2(AVE) a7 "ok 8% AAFo] o] HET} FHojok
o A F %k (Square Root of Average Variance o HrE A9 F JdeAE 2Ase 4
Extracted)& Ml sto] 7}bstdnt. AR 7lEe floH, dutd oz g9l AAF

<E 6>9] ¥4 A4 Cronbach’s alphagt o] 040]olH Kot HEE rFea, 057
& AvEd BE gaol duty 71244 079] How ofF $a3 My E EH{Chae, 2008].
o #e T AR Uy UA a8 AN 8BNS FhF A FA/LF 3
FR3ggy B & 9t =3 EEQMQEQ} 7] 0.6953} H7k/7A 1 : 0653 50| 0.601%2] %
FAQ 078 BAFEAFZY VEXA 055 & 2 ZHe A0R YERon, o F 35S A9
T A8ske AR Yeyy ‘ﬂéﬂ%ﬁ%%«] A g o FEE 079089 @S e AR Y
T 9A A4 AR BE & R By mE ol AF JIEAE A
Ve (KE 7>, <& 8> #x)

e Alpha® CR® P Construct Correlation®
1 2 3 4 5 6 7 8
et/ 27 0.88 092 | 080 | .90
CRIEIR=y 0.93 0.95 0.82 .63 .90
TR /&8 0.92 0.95 0.86 52 | 57 | .93
H7+/ WA 0.87 092 | 079 | 56 | 50 | 59 | .89
TuA VESY A 0.86 0.91 0.71 33 .25 .09 21 .84
1A Y EL A 0.89 092 | 076 | 56 | 38 | 36 | 47 | 31 | .87
AE MEls 53 0.89 092 | 070 | 41 | 45 | 32 | 39 | 26 | 45 | 84
7194 % 0.84 090 | 075 | 26 | 18 | 22 | 31 | 20 | 29 | 30 | .87
) * : Cronbach’s alpha is computed with the formula : o= HI();E;f)l)r where p is a number of scale items,
and r is a average off diagonal correlation(Cutoff value : more than 0.7).

b . i . i~ EAZ

: Composite(Construct) Reliability or Composite Factor Reliability : S+ (5, (=)

(Cutoff value : more than 0.7).

c . Z

. Average Variance Extracted :
8 IS Z 1-22))

: Value on the diagonal represents the square root of AVE : VAVE.

(X, is a factor loading, Cutoff value : more than 0.5).
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A % 4] (Components-based
SEM)Q! -+ & AR5 (Partial Least Squares)
of 3 AFEE HFaAt dvrdos FE
A718E 2974 2] (Covariance-based SEM)
2o AFAS oA Wi B A
T A 47F N E At Lee, 1990, 2000; Lee, 2005;
Mulaik et al., 1989; Silvia, 1988; Tenenhaus,
2008]. ZL2ivk PLSS 7% WA ¥ < (endogenous

variables)®] AW &4H(explained variance)E =

fﬂi‘rﬁ}i Aes BRE 37| wjiol oje} #Hd A

T A9 FAF Aot AR H PLS
of EAS WY AwA HJE A4(GoF, A
Global Fit)7} A|¢+= 91 =H[Tenenhaus, 2008; Wet-
zels et al., 2009], ©] AE & &5 A4 (communality)
3} REZ 71wte 2 &t gtk o714 PLS =E 9]
communality$} B#E4FES s AL =
4 A Wetzels et al., 2009]. o] & 7§t g H
230 AIEE AASHE <& 9>9 2ok Fd
A E g ARl BE AJEI Al 7HA 2l

WES Ag uA YEYS 3t

AZASE 319(p < 0.001)2 Ve “FF AL v
EYaEs 14 YEYI FAHHYI dFE v

A Aot gte 7H 12 §YFE 99.9%0 A

<E 7> T8N A3
Component
Items 1 > 3 1
FTFA UYEYA 1 | 071 | 180 | .724 | 127
FTFA YEYA 2 | 068 | .083 | .880 | .061
FTFA UEYA 3 | 094 | .087 | .884 | .000
FTFA UEYA 4 | 149 | 107 | .809 | .079
A YEY= 1 | 231 | 807 | .04 | .051
A YEY= 2 | 088 | 851 | 143 | .140
A YEY= 3 | 305 | .824 | 128 | .083
A YEY= 4 | 200 | 820 | 222 | .155
AE/Au 2 g 1| 724 | 190 | 119 | 157
AE/ Au 2 g 2| 750 | 262 |-.055| .120
AE/Au 2 g 3| 868 | 119 | 123 | .082
AE/ w2~ g 4| 855 | 125 | 130 | .067
AE/ w2 g 5| 825 | 171 | 142 | 100
71947 1 106 | .091 | 108 | .870
71943 2 154 | 176 | 118 | .850
71945 3 125 | 076 | 017 | .816
) 1. Extraction Method: Principal Component
Analysis.
2. Rotation Method: Varimax with Kaiser
Normalization.
<E 8 FLOUEM A1} 2(1H | I3 SEE)
Ttems Component
1 2 3 4
A/ A 1 193 | 230 | .057 | .858
A/ A 2 348 | 208 | 271 | .780
A/ A 3 327 | 087 | 356 | .728
At/ HAE 1 783 | 344 | -009 | 312
A/ A 2 829 | 313 | 097 | .288
/e 3 848 | 165 | 265 | .280
A/ A 4 804 | .09 | 382 | 113
FA /%9 1 206 | 909 | 111 | .181
FA /&% 2 271 | 862 | 248 | 179
A /&9 3 269 | 695 | 465 | .185
B/ AA 1 106 | 400 | .653 | .374
Bt/ AR 2 136 | 227 | 823 | .333
Gk AR 3 252 | 129 | 859 | .030
F) 1. Extraction Method: Principal Component
Analysis.
2. Rotation Method: Varimax with Kaiser
Normalization.
Vol. 19, No. 4
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<¥E 9> AdAFEHol MEE EM Zuf
GoFa Criteri® Efffeg; ilzzes Average AVE Cut-Off Value Our Model Fit®
Small 0.1017 GoFsmall = 0.1 0.272
Medium 0.1198 0.7289 GoFmedium = 0.25 0.296
Large 0.2999 GoFlarge = 0.36 0.468

) a : A Global Fit Index(0 < GoF < 1).

b : These value are calculated by GoF = VAVExR?.
c: F7F4 A EZ AIC(Akaike Information Criterion) = 428.6653/
BIC(Bayesian information criterion) = 585.7485/
CAIC(Consistent Akaike Information Criterion) = 586.0400% &}

EAAoE AAHE Ao Yt oA A A=A,
A4, 3FA VEY A N FERFE0 F
ZATE -0009 @ 7HAH oA ¥ A
o7 gy “FaA UEY e 149 7HAF
SAZ0) FAAH ¢S nA Aot g 7}
A 2e 717490 ol TEA MENIF A (s )omon,
HHog uAMe A EEHAET AAFHE Ao W5 o0z
olyel 12 Y EYIE AYste s A= N o
2EHAZ ZL3}7]) i Aoz Foldo ) 4 e

AR, ﬂ” HEY TS} 19 7t E2EHZE ]
AZASE 002p < 0.05)2 Ve ”17_1] Y E

R?=0.30

%) Estimate : AA® g2 BF3 B2AF #Y.

Aae THAFEHE SH8AL FFe wA Significance : ~ p < 0.05, " p < 001, " p < 0.001.
Aot = 7Hd 32 95% FoFFAA A A <32 2> AZEN A1)
2peies
WA, B MESIZS AF v g VU SRS SRR R vl
7o) ARASE 0892 UE} “TEa vy TUI ARAFE 32(p <0.00)E et il
3= AEZFH AU o] FAH YIS n Ao NAFEFES AFH Az g3l 73
A Aolthrats M 4= AT o= 23 A GFe P AoinHe M 62 9.9%
AV EY T nAe NHAEZEAZT nH}HA TFolFEolA AAH A,
2 FFA YEYA} AEFH Au 2z §3o o QuA, 249 HATEFER 719 A3
g9 nx7] RoEs 17 YEYIS AYste BEATE 188(p < 0.05)2 YERE “aA o] 7}
SR g rEYAE Z88ty] Wi AOR A EZEL 7198 T FAAA dFe 1
Foldth Aotk ghs 71 72 95% FoFFEAA AA
oA, 1A JES A AFH Anz g7 HA
Zte] A2ASE 261(p < 0.001)2 YRS ""wﬂ AGA, AFH A2 FT 7198 A3 A
YENIE AFH Avx §3o 34 9 ZAFE 213(p < 0.01)2 Yerd “AFH Al
& 1A Font e 7He 58 99.9%v4 F 2 FHe V9T FAEAL 9Fe HE A

192 Asia Pacific Journal of Information Systems Vol. 19, No. 4



Understanding the Relationship between Value Co-Creation Mechanism and Firm's Performance based on the Service-Dominant Logic

<E 10> AFItde AE Z3f
W 7} A= Path Coefficient t-Value |ZHAZ43
Hl | 33AHUEYZ > A EYA 0.319 5.4038" 7 el
=9 H2 | 35AUEY - 1A 733 = -0.000 0.1640 71z
% - H3 | IAYEY T - uAe A FE54E 0.002 2.2301° 2 e
H4 | 3FANEY I > AFH Avlx §3F 0.089 1.5588 712
H5 | 2AYEYRI - AFL Aulx &8 0.261 42185 A e
H6 | 149 7HAF53E —AFS Al §F 0.322 53724 22
W Ty [ wae AEEAE 98 0.188 24389 | A9
ST [THS | AR AN 59 o194 0213 28269 | A
A/ A — A NAFEAE 0.275 22.7498™ -
ﬂfﬁ A AD A9 I EERE 0.393 25.6104" ]
32 A/ &9 > 19| A TsEE 0.278 22,9328 -
Bt A — e TN EAE 0.267 211693 -
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