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I 1) Any abuse by one or more undertakings of a dominant position within the common market or in a substantial part of it shall be {
prohibited as incompatible with the common market insofar as it may affect trade between Member States. Such abuse may, in
particular, consist in’ (a) directly or indirectly imposing unfair purchase or selling prices or other unfair trading conditions

2) Ritter, Lennart and W.David Braun, European Competition Law: A Practitioner s Guide(2005), 425-27
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| Case 27776, United Brands v Commission (1978) ECR 207

4) “charging a price which is excessive because it has no reasonable relation o the economic value of the product supplied would
be such an abuse” (paragraph 250)

5) “the questions therefore to be determined are whether the difference between the costs actually incurred and the price actually
charged is excessive, and, if the answer to this question is in the affirmative, whether a price has been imposed which is
either unfair in itself or when compared to competing products” (paragraph 252)

6) “other ways may be devised — and economic theorists have not failed to think up several — of selecting the rules for

determining whether the price of a product is unfair” (paragraph 253 it FAMI= FH L) th2 HPEE A Tt
7) UNITED NATIONS CONFERENCE ON TRADE AND DEVELOPMENT OF 10 FEBRUARY 1975
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(i) Ak, the A AelA T ARIAE Algohe FARE 3T AHlA 7HA & Blaste
ol EolM e BT F79 2 Mul 71A T ulad 4 ok, 2y A2 P
£ A%7T B8(State—owned)3t B A4S 7A7MZE 81 gfod 3 Qzalyl FA R
FHo @ deEo] glo] fAH o] ArjHeR Zom WA= ‘?FrLQ} g7 AYE g
< U £87)(Water Steam) & HAIShe FAE 137] Wil F 379 ulgF27t 3A &
2} 7S vl a4 gloka dehslglch

3 AA 7HEE BT A9 ECe A9 FAA 7}?‘]’ £ Wrlsh=d AE AlFol 485 v
& ol9of FAH o= vrgE]z] ¢F & ejstofof gtkal A A5}, o
£ 5o 3 o ugE 1235 93 ?JEI EH%FE,] ELEH]R(Sunk Cost)& & & Ytt.

B2 ARAAA AT el AR Pt Aujag AFeh] el FAE 8- 7H HE-S
B7ke7) el Zfele vlgETh G A £3 g A9 e gl S22 AT o WREhe
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T 13) ECe= H3F A7t=ag10] #Ag ROCEE A&l EBIT(Earning Before Interest and Tax)2hi A 25Hsict. [
14) “other prices charged by the dominant company on a market different from the relevant market, - two profitable prices that
the dominant company charges for the same product/service, respectively on the relevant market and on another market,
may be compared.” (paragraph 171, 172)
15) “prices charged by other firms providing similar products/services on other relevant markets” (Paragraph 171)
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B ECe A9 ZAIA 7138 Ags] Tdsly] Yeibe 333 £8 SHE BE s}
of szt ATt=elele] AL 3 Sk 1esigtty A)Fs ), ARREL AAIE0] 7}
A7} QAekaL FHEE gl WAE SA0 disl Fu A28 28K Willingness to Pay)& 714
7) wzoll &9 BAA 7t} gobltt, ] Ak g 714 - vg oplo] g
A9l wpART 3cka 7HFo] AAF 7tA g zxTbete Byet 7tFolgan B 4 gl
(Paragraph 225~230).

w2hA ECe A& AAA 71l Atz B2 E AR A8k uhat A4 E ojof si u]
& A 89 AE Fo] FEY £aE Teistoiof At WA YL ZA9] A4S AARE
7= HE A7 A s ke QA 24& BESIT Qi) FARE] = o9} 4km Hol
goiA| QA ot &3 3k BT A vl g LA Au|A AFo] 7R3l AR A
e 7T m2oh Hrelo] AAAE Holuhy| o] dAE e e gE 375 Hig o

=& 7S 7Tl adsoit,

T 16) “The economic value must be determined with regards to the particular circumstances of the case and take into accounts also T
non-cost related factors such as demand for the product/service.” (Paragraph 232)
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