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2000 | 2001 | 2002 | 2003 | 2004 | 2005 | 2006 | 00—05 | 05-06
1 o = 3.05 3.14 3.46 3.82 3.83 4.02 1.08 5.7% 1.5%
2 A== 0.39 0.32 0.34 0.51 0.88 1.08 1.35 22.8% | 25.4%
3 g = 0.84 0.87 0.81 0.94 1.02 0.98 1.00 3.2% 1.8%
4 = g 0.56 0.54 0.57 0.51 0.55 0.64 0.66 2.8% 3.8%
5 EEA 0.62 0.57 0.64 0.50 0.60 0.51 054 | -3.9% 5.1%
Hel57H= AA| 5.45 5.46 5.82 6.29 6.87 7.23 7.63 5.8% 5.6%
6 s = 0.01 0.02 0.10 0.18 0.29 0.41 0.52 97.8% | 27.3%
7 2| Al Of 0.08 0.10 0.16 0.21 0.27 0.32 0.37 | 324% | 17.4%
8 HEE 0.25 0.27 0.28 0.27 0.31 0.32 0.32 55% | —-2.1%
g g 3 0.39 0.35 0.28 0.28 0.22 0.25 030 | -85% | 17.8%
10 E3=2(g 0.27 0.23 0.26 0.27 0.29 0.31 0.29 24% | —5.3%
SH1071= 27 6.46 6.43 6.89 7.49 8.24 8.84 9.43 6.1% 6.7%
11 g4 =2 0.51 0.43 0.14 0.32 0.27 0.27 0.23 | -11.6% | —14.9%
12 Y= 0.22 0.21 0.23 0.18 0.16 0.17 022 | -49% | 271.7%
13 ofHE 0.20 0.21 0.21 0.18 0.16 0.16 018 | —3.8% 7.3%
14 | Eol/E8RES 0.20 0.20 0.17 0.14 0.14 0.14 016 | -6.7% | 15.2%
15 Bl or 3 0.13 0.15 0.16 0.16 0.15 0.14 0.15 2.6% 1.9%
SeN57= A7 7.71 7.63 8.06 8.47 9.12 9.73 | 10.37 4.8% 6.5%
7|Ef=2 7t 1.39 1.35 0.86 2.03 1.38 1.28 1.44 1.1% 1.1%
s A 9.10 8.98 9.55 | 10.50 | 10.50 11.01 11.81 3.9% 7.2%
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(2006 MIAl &< 1074 2 ®IZ) 291 11,0007 (14 = OLiter)

o - B 2 5 Z(%)

e AEe JE 1995 | 2000 | 2005 | 2006 | 95-00 | 00—05 | 05-06
1 HENNESSY Moet—-Hennessy 2,475 2,925 3,905 4235 3.4% 5.9% 8.5%
2 | REMY MARTIN | Remy Cointreau 1,850 1,500 1,750 1,790 | -41% 3.1% 2.3%
8 MARTELL Martell & Co 1,800 1,230 1,260 1,460 | —7.3% 0.5% | 15.9%
4 | COURVOISIER Courvoisier 1,000 | 1,000 1,120 1,145 - 2.3% 2.0%
5 CAMUS Camus La Grande Marque 360 225 275 300 -9.1% 4.3% 8.0%

570 MF 27 7,485 | 6,880 | 8,315 | 8,930 | -1.7% | 3.9% 7.4%

6 BISQUIT Renault Bisquit 230 160 150 150 | -6.8% | —-1.3% 1.0%
7 OTARD Chateau de Cognac 140 110 110 110 -5.1% 0.1% -

8 POLIGNAC Cognac Prince Hubert 110 90 95 95 | -3.9% 11% | -0.5%
9 RENAULT Renault Bisquit 95 95 80 80 - —-3.5% -

10 SALIGNAC L de Salignac & Co 75 75 75 75| -0.1% 0.3% -1.0%

1071 MZF LA 8,130 | 7,405 | 8,820 | 9,435 | -1.8% | 3.6% 7.0%

7|EtNIZE 1,420 1,365 1,155 1,140 | -0.8% | —-33% | -1.5%

Z A 9,550 | 8,775 | 9,975 | 10,575 | —-1.7% | 2.6% 6.0%
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(2006 MIAl &< 107 & &IZ)

o] 1 1009 AAF (1447 = 9Liter)

=9 HZ 43 H E A 2os S &%)
2000 | 2005 | 2006 | 00-05 | 05-06
1 | GINEBRA SAN MIGUEL Ginebra San Miguel 27.4 25.6 26.1 -1.3% 2.0%
2 GORDON'S Diageo 5.1 5.3 5.2 0.6% | —1.0%
3 SEAGRAM'S Pernod Ricard 3.4 3.3 3.4 -0.8% 4.2%
4 BEEFEATER Pernod Ricard 2.2 2.3 2.3 1.0% 0.4%
5 BOMBAY Bacardi 1.1 1.8 2.1 10.7% | 13.5%
A5 HMF A 39.2 38.3 39.1 | -0.5% | 2.2%
6 TANGUERAY Diageo 1.8 2.0 2.0 1.7% 1.0%
7 LARIOS Beam Global Spirits & Wine 2.2 16 15 —6.4% | —-6.5%
8 BLUE RIBAND United Spirits Ltd 0.7 1.0 1.0 81% | -1.0%
9 GILBEY'S Diageo 1.5 0.9 0.9 —9.0% | -7.5%
10 BURNETT'S Heaven Hill Distilleries 0.5 0.5 0.5 -0.6% -1.5%
221070 MZF AA 45.8 44.2 449 | -0.7% 1.5%
7|EINIE 1.4 1.0 10.9 -0.7% | —0.9%
=z A 57.2 55.2 56.7 -0.7% 1.0%
% Genever(HEHE ) A9
- &X : IMPACT x| 20074 12835 (Vol.37, No 23)
(2006 Dl:'j-f g"l"‘l 57H II_I I‘"%} 9] 1 1009F AFRF (1A} = 9Liter)
=9 HZdH H = At 2o S &%)
2000 | 2005 | 2006 | 00—-05 | 05-06
1 SEAGRAM'S Pernod Ricard 3,130 | 2,965 | 3,090 -1.1% 4.2%
2 TANQUERAY Diageo 1,415 | 1,415 | 1450 - 2.5%
3 BOMBAY Bacardi 625 935 960 8.4% 2.7%
4 GORDON'S Diageo 1,015 865 850 -3.1% -1.7%
5 BEEFEATER Pernod Ricard 635 595 585 -1.3% -1.7%
A5 HZ AA| 6,820 | 6,775 | 6,935 | -0.1% | 2.4%
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2000 | 2005 | 2006 | 00-05 | 05-06
1 GORDON'S Diageo 960 | 1,230 1,200 51% | —2.5%
2 PLYMOUTH Beam Global Spirits & Wine 90 115 125 5.0% | 10.0%
3 BOMBAY SAPPHIRE Bacardi 75 100 125 5.9% | 22.5%
4 BEEFEATER Pernod Ricard 45 85 90 13.5% 5.5%
A MF a7 1,175 | 1,530 | 1,540 55% | 0.5%
7|EtNIZE 1,585 1,535 1,610 | -0.6% | —1.6%
£ 7 2,755 55.2 | 3,050 2.2% | —0.5%
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£ AA st A AAA 7P B2 JS At
= 3 =7t ZRER U, A= A AlA &
H]2ko] oF 4 8%Tko] Au|Qlo|A] AB|E| T Q)r},
Au|0l AH|RFEQ] A A4 Za¢01e 3
& 2HAE Atolo| A T2 H(Dark Rum)o] ¢
715 don, A AFAYAT] 5 AH QoA
2 A|7HEoF Algdlo}l o H 20| 218 E UF]

ahx 917] wholt

oloh 2 oH SN E A AEAEE W2k

27ke] vlofE, Hoq e BE S Ay

woljgpo] 2Fo Bt F7kT 9IgS Fu
el

a9l ?HE Ay 19 A AEY W 22

291 570 =7tel F1 AH| HIE)

ol 2.5%
= 6.4%

1991
100% = 4,640%F A=} (1444 = 9Liter)

(2006 Am|2! &2l 374 T HZ)

(Beam Global Spirits & Wine)Al¥ ‘Etgjes
(Larios) = A&ZH o0& w7} Hashy, A9l
W A o 19 ZAEE WE 9719 A3

AA A AS A HH, Aot o] HE
7t ZRARY BFER SASHE @ A B}
A JEHA = gk Aot 2y ARIES
BEZIY §WE A $IHEA vhdoly
(53] HErH= RA R Ree] 2Rz I E
Aol glof, /1717t e 7HA] & Aolzhs 93
of Wb, Fo] EET Yt o2 @Bk 4
o)A Alehdtol & tiE W Elo) o7l

2 thA] Bobe ol & Aole Fgska ik,

¢

™
_>‘i
A

9] : 10004 1A = 9Liter)

=¥ HEg M = A 2os S &%)
2000 | 2005 | 2006 | 00—-05 | 05-06
1 LARIOS Beam Global Spirits & Wine 1,750 1,200 1125 | -7.3% | —6.5%
2 BEEFEATER Pernod Ricard 780 900 900 2.9% 0.5%
3 GORDON'S Diageo 280 200 200 | —6.5% 1.0%
MRA37H ME AAH 2,810 | 2,295 | 2,225 | -4.0% | —-3.1%
7|EFHIZ 555 450 425 | —41% | —5.8%
=z 7 3,365 | 2,750 | 2,650 | —4.0% | -3.5%
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