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Abstract

The purpose of this study is to search the characteristics and strategy of sales promotion in on-line
fashion SOHO (Small Office Home Office) shopping malls, 87 of these shopping malls have been selected
through a ranking service called 100HOT (http://www.100hot.co.kr), and 906 cases of sales promotion
activities have been executed on web-sitcs of these shopping malls. The cases have been analyzed by
descriptive statistics and chi-square analysis.

The results are as follows: First, on-line fashion SOHO shopping malls have frequently used sales
promotion tactics such as demonstration, display, viral marketing, sale, event, customer compensation,
community marketing, experimental marketing, coupon, premium, reserve fund and delivery service.
Second, there are significant differences between shopping malls for men and women in sales promotion
tactics such as demonstration, viral marketing, sale, and community marketing, but there is no significant
difference in tactics such as demonstration, event, and customer compensation. Third, the shopping malls
have used various sales promotion strategies such as maximizing the sales, characterizing product features,
procuring new customers, preserving existing customers, enhancing customer loyalty, improving customer
relationship and controlling retums.
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