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Abstract

This study was conducted to provide the information necessary for the development of native local foods associated
with the "2008 World Insect Festival in Hampyeong" and to contribute to the efforts to market the festival as tourist
attraction and increase the income of the local community. To assess the local foods and restaurants, we investigated the
principal products, inclination for sightseeing and recognition of the "Butterfly festival" by distributing questionnaires to
local restaurant operators, employees and general tourists, The result was as follows:

1. The general tourists chose scenery as the most important factor in a sightseeing tour, followed by food, lodging, and

transportation.

2. The tourists enjoyed eating native local foods, and they indicated that the taste was important.

3. Regarding the cost of food, 53.6% of the respondents answer that 10 to 20 thousand won was a resonable price,
and they also reported wanting to eat seafood in Hampyeong.

Thus the Menu of seafood to be served at the Hampyeong festival needs to be developed first, followed by that of the

healthy food.

This result showed that individuals prefer fish to meat and healthy food to high-calorie foods.
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Table 1. The general characteristics of subjects

Variables

Frequency  Percent

Holrlob RATESATHE

2], 9EAg, s, AEAUELR Fasitiy gt =
& RE A JEAYE FaF 18 ARtez Ats)
I UAAIRE, 53] 7 B 94.4%, QH/A7) A Ho] 93.8%
E Fo8 AZske Aol Aslon, T
AYL 793%2 thE Ao v HeAE FasA A
Z¥ebe 7o) JatAl vl webd Agd SgRiEe
B34 A3 JeA elle FAFLR 798 B
o] e Ao2 YEPdTHTable 3).

3, Ay 9eAg ox EAFez o3 #uA
o] ATk Y BF #FA A A LA S F98
A7) UAJAIRE, 373 91.1%, B0l 78%Z FAlol vlg] o
gol 1% Fa3tA AZstn 3iAthTable 3).

Table 2. Sightseeing frequency and major factors

N(%)
Sightseeing frequency per year
< once 2~3 times > 4 times
71(17.0) 208(49.9) 138(33.1)

The opinion on major factors when they choose sightseeing area

Very Important Not

important Important a little  important
Scenery 286(71.0) 107(26.6)  8( 2.0) 2(0.5)
Food 143(36.5)  205(52.3)  40(10.2) 4(1.0)
Lodging 13033.2) 210(53.6) 43(11.0) 9(2.3)
Transporting  157(40.2) 181(46.3)  46(11.8) 7(1.8)

Table 3. Opinion on foods as a principal factor in choo-
sing sightseeing area

(No) (%)
Male 138 32.9
Gender Female 269 64.0
No response 13 31
<20's 77 183
30's 136 324
40's 124 295
Age
50's 50 119
>60's 20 4.8
No response 13 3.1
Less than junior high 15 3.6
school graduate
Educational High school graduate 95 226
background More than college 288 63.6
graduate

No response 22 52

Seoul 101 24
Busan 55 13.1
Daegu 14 33
Incheon 8 1.9
Gwangju 9 2.1
Dagjeon 8 1.9
Ulsan 5 1.2
Gyonggi 62 14.8
Hometown Gangwon 14 33
Chungbuk 13 3.1
Chungnam 21 5.0
Jeonbuk 14 33
Jeonnam 28 6.7
Gyeongbuk 24 57
Gyeongnam 22 5.2
Jeju 1 0.2
No response 21 5.0
Total 420 100

Region Important Not value
5 P important P
Seoul 386(91.8)  34( 8.2)
Incheon / Gyeonggi 394(93.8)  26( 6.2)
Daejeon/Chungcheong/ ’
Gangwon 368(87.5)  52(12.5) 0.040
Gwangjw/Jeolla/Jeju 382(90.9)  38( 9.1)
Daeguw/Gyeongbuk 396(94.4)  24( 5.6)
Busan/Ulsan/Gyeongnam ~ 333(79.3)  87(20.7)
Male 328(78.0)  92(22.0) -
Gender 0.000
Female 383(91.1)  37( 8.9)

p value by 77 test.
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Table 4. Major factors and information routes in choo-
sing restaurant and favorite food, and imaginable things
of Hampyeong

The traveling experience to Hampyeong N(%)
Yes 72(17.4)
No 342(82.6)

Favorite food at sightseeing area
Local food 397(%94.5)
Fastfood 5( 12)
Western food 2( 0.5)
Japanese or Chinese food 8( 1.9)
Etc 8( 2.0)

Major factors for restaurants choice at sightseeing area

Price 131(31.2)
Service 44(10.5)
Atmosphere 82(19.5)
Taste 330(78.8)

Well known food 173(41.2)

Information routes for restaurants and foods choice

Mass media 170(40.5)
Brochure about sightseeing tour 16( 3.8)
Acquaintances or residents in local area 155(36.9)
Pamphlet from local area 24( 5.7)
Etc 14( 3.3)
The imaginable things of Hampyeong
Sightseeing resort 35( 8.3)
Local festival 139(33.1)
Local Food 20( 4.8)
Native agricultural product 51(12.1)
Etc 20( 4.8)
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Table 5. Information rout and the degree of recognition on Hampyeong N(%)
Age <20's 30's 40's 50's > 60's n=420 p value
Information route for restaurants and foods by age
Mass media 241(574)  212(50.4)  199(47.3)  108(25.6) 98(23.5)  196(46.7)
Brochure about sightseeing tour 12( 2.9) 18( 4.3) 11( 2.7) 32( 7.7) 25( 5.9) 17( 4.0) .
Recommend of acquaintances 149(35.3)  155(36.8)  191(45.5)  258(61.5)  199(47.1)  179(42.6) oot
. Pamphlet from local area 13( 4.4) 36( 8.5) 19( 4.5) 21( 5.1) 99(23.5) 28( 6.7)
! The degree of recognition on Hampyeong by age
Know very well 20( 4.8) 0( 0.0 4( 1.0 41( 9.8) 56(13.3) 13( 3.1)
Heard of 213(50.8)  286(68.1)  355(84.5)  266(63.4)  252(60.0)  288(68.6) 0.000**
Never heard 186(44.4)  134(31.9) 60(14.4)  113(26.8)  112(26.7)  119(28.3)
p value by x” test.
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Table 6. The degree of recognition on local food items of Hampyeong N(%)

Region rfvibilr(nii};n Wlite}; ¢ B(l)il;?::;j 2 Seafood Never heard p value

Seoul 39( 9.3) 50(12.0) 101(24.0) 230(54.7)

Incheon/Gyonggi 84(20.0) 38(9.1) 92(21.8) 206(49.1)

Dagjeon/Chungcheong/Gangwon 57(13.5) 91(21.6) 79(18.9) 193(45.9) 0.036*

Gwangjw/Jeolla/Jeju 82(19.5) 21( 49 113(26.8) 205(48.8)

Daegu/Gyongbuk 29( 6.9) 101(24.1) 29( 6.9) 261(62.1)

Busan/Ulsan/Gyongnam 59(14.1) 20( 4.7) 53(12.5) 289(68.8)

p value by 22 test.



18(4): 428~435 (2008) FE &4 ML

10.2%

8.3% B Bibimbap with raw
Korean beef

M Bokbunja Liguor

14.3%

O Seafood(oyster,
octopus, etc.)

[JNever heard

Fig. 1. The degree of recognition on the local food items
of Hampyeong,
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Table 7. The intention want to visit Hampyeong by age

N(%)
Age Yes No p value
<20's 382(90.9) 38( 9.1)
30's 411(97.8) 9( 22)
40's 410(97.5) 11( 2.5) 0.002"
50's 361(86.0) 59(14.0)
>60's 354(84.2) 66(15.8)

p value by x° test.
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Table 8. The souvenir, food and food price favorite by the

respondents at Hampyeong N(%)
Souvenir
Products for butterfly festival 132(33.9)
Local agricultural product 189(48.6)
Seafood 41(10.5)
Korean beef or it's products 27( 6.9)

Food price per a

person (won)

> 10,000 100(25.4)

10,000~20,000 225(57.1)

30,000~40,000 62(15.7)

< 50,000 7 1.8)

Favorite food

Beef 81(20.6)

Seafood 179(45.4)

Health food 133(33.8)

Etc 1 0.3)
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