ZZRM AOIES| QIEME|E ARR|RE! Al 24

Interactive Storytelling Example Analysis of Promotion Site
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Web-based Promotion of companies have several advantages: They can publicize the brand
image in various ways, they enable consumers to learn the information of products in the round
with interests; they can stretch out their marketing targets to the whole world. In order to make
an effective delivery of their information in such promotion websites, interaction with their
consumers is an important factor, for which understanding Interactive Storytelling is essential.
The purpose of this thesis is to study Interactive Storytelling which enables us to have effective
interaction with consumers in making promotion websites of companies. For this, this thesis
analyzes examples of Interact Storytelling focused on it have story promotion websites on the
basis of the five steps for internet marketing promotions: attraction of visitors, attraction of
interests and participations, acquisition of the information of customers, grasp of the needs of
customers, and an offer of values classified by customers.

m keyword | Web Promotion | Interactive Storytelling | Internet Marketing |
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