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A Study on Eating-out Behavior by Cluster Analysis according to
The Lifestyle of Female Consumers in Seoul

Juwon Van

Department of Hotel Management, Jangan College

Abstract

The objective of this study was to use cluster analysis to determine differences in eating-out behavior among grouped
clusters of female consumers after each cluster was divided based on lifestyle patterns. The data were collected by interview
survey from a biased sample of 1,300 females, ranging from ages 20 to 59, and living in residential districts of Seoul.
Reliability analysis, factor analysis, cluster analysis, cross-tabulation analysis, and analysis of variance (ANOVA) were
applied to the data. Four lifestyle factors were extracted by lower-division and classified as follows: health condition,
consuming, food, and housing lifestyles. Based on these four factors, the female consumers were grouped as three clusters:
the consuming-individuality type, rational-pursuit type, and conservative-stability type. The eating-out behavior of each
cluster was significantly different in terms of frequency of eating-out, eating-out expenditures, restaurant selection criteria,
food preferences, and the purpose for eating-out. Since this study surveyed females from ages 20 to 59, age and
demographics were the differential factors in determining the various lifestyle types. Thus, to target the consumers who form
a target market, the food industry should consider market segmentation that combines demographic factors such as age,

income, and marital status.
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1980t o] % AHAIYT} HA Aol Y] o14d<] 7
Agso] 2A Sigel wat o2 ALElA g sigof A
it ¥skE 7EA e Qlrt, oo a5t AslEs W
el 371, HAADES SV 7HEeES 7ASE AR A
3l o2 W2 ofJEo] A w2 A5 AFAE &
4 4 A Hlen, o mE o4 An[ARs AH|AR
A a3t AHAIFe A9E A8 kL Qlek(e]sH] F
2001), E3F 71 Aol Whgrseo] o4 An|RLe] U=
AFEES B3 A 559 Wwo s wslEo] 71aL glo
o o]2gt At 552 o4 gho|ZAEFYS WS
31 AH]| o)A T} AH|FE ol 74X] S v]A|aL 9l

AR Y F 13t gl ZAEY sl Fagh Y
HE AAsh= Ao] o aH|RRe] AAEE, A8, 9]4]
P& 5 A 2EHY (eating style)t AT 2fo| ZAENY ) &

L

food—related Lifestyle WH3}gtal Atz EthH(Hendrick
2004), o= QIgf oJ/4d> HAIA HA o Fast &
HIAIS-S ZHA8f 71l Ql=dl] o]23t o4 4xn|Rte] A13)s
o] ¥igk= o4 AH|R] A% - dH] Foll 4dE S
FolH AAE 719150 vpAE e AAEE 3 9)
tH(Y 2005),

gfo| ZAERU O] g2 ALSJEE - Afstell A il - Rtk -
ASZEe ZpolE FHSh= /g R WA Eo et 1960
dthol] Hof5o] ul= npAF S SlofA 27 EHA vpAE o
3-8%7] AT Cho & Kim 2001),

ol il B ubRolLt 4%} AE ZwolAe]
Slojmaeiel o] Mg vAA HApEe Q1T 5
2 Ml AMe]& wHQIQl AIO(Activities, Interests,
Opinions)7} & o859, VALS(Values and Lifestyle)
9} LOV(List of Values)T FWHsHA AFEEL ot
(Solomon 1994; Park 1996),
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ol Av|zke] glo]ZAERY | st AYPALE AHE
H, Plummer(1974)= 7PYFRe} HHS gifo g gfo
AEFY ARt 2389] A8TIE ARgE W3t AAE A
3}l Green & Cunningham(1975)2 7|& oA)S oAt
O g gpo|ZAEYY} 7R AL AA O] WA IE 118
Lt Crask 5(1977)2 o450l 7HAAL Q= ¥
s, AE AR AL T2 o835t HEHQ A
S 7H o3t Ao RS Ad oA A 7he] AlEY]
L 22 E FAHOE av|udo)] H3F e} s Bt
At} Douglas & Urban(1977)& b|=t, F=+ ZHA =
M= o439 gfolZ= At [ u 43t 9 s dAFol of
gk ol WS vl At 3F e H, Cosmas(1982)= 14
< #E Yo = sho] gho| At ok} AlEAAA
ko] Al | Akt

wUjollA o]z Bt dAt= 1990d ] SHHRE 2
SHA AAEQITE, 19 e dAIF o R HHE xEst
A0S R sl oy, At weps i
(Shin 5 2003), F¥5-(Han & Kang 1989; Lee 1999) &
IH S e g golZAuYS F33kl = 513
o, E3 A5l metAE, Ale ATHE o] ZAEY
Agkell AA Yet= EAS BE457E A THLee &
Hwang 2003), 1vi3lE, HEEA, vjFo]83s, 48X
= 9 5 574 5ol theiAul golzaed {3 1t At
0]& BEA57| % 3l9tH(Han & Kang 1989; Kim & Kim
1995; Lee 1999; Shin ¥ 2003; Hong & Park 2005). ¢J
J9] glo|Z At} Ayt HAE P2 S A=
T2 A3} v 59 FofoA o]FoHTHKim & Kim
1995; Shin % 2003; Hong & Park 2005).

1ot Zol Fjol|A o]Fol%l 7]&9] At thvt &
FHE e r 59 golzAuYd fFEE 7H W &
H|afjg1 o] ZjolZ s U7] 93t {2 o0& o|FolF T}, 34|
Tk AE - AH| A o] 80% =S AAsks o4 4BA
A4 Ox] FHO glo|ZAEY Q42T I3kl Kok
= o4 B[R AS gho|zAEY PR AlEstsial
Al AlESRE APFEE B4 wolstA EH, AR AR
A o] nAGUAE A4 - JAT 4= S Aot} whetA
2 Aol oA ARk glo|ZAEY {3 wE ¢
A5 o R A APIAESHE Al=stlt,

Aol etk APALE AmEH, A ey
9 YAEFE Qs tht e (Han 1992), 5
AR FREE o2 3 9485 2AHMoon & Ahn
1996), H= QRIS tde= A - AgE=E =elY
QA s W3} Hlal - ZAF(Park & Ahn 2001), A|F= o
PSS YA E, QAlE7|9F B4 9 QAINEEE RA}
(Chung & Kim 2001), &AAB[AE APEE 55}
QAP F B} HAof Ttk AE =g FARE A+t (Yoon
2005) F°] St
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AT 947190] FRalof o
& F3 oy 4n)z efol et
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AR ZARFES A
gpo| ZAEYS -, T, 9 T2 VIR S4%=
Aolt}, o= ho|ZAEY ZHE T ujof 7Y de] o]§
E= WO 2 A Wells & Tigert(1971)0] oJ&) 7= A
ojtt,

2 Ate oA anRe gho|ZAEYS @3tk o
Fog BRst & £7d 7Y 9R3E AfolE AlAsk
=0 58 Fa o & A4 58S gk d3
HomA AIOE 7|2 shal, f-e{ubete] 3k ALt 7}
A A A F AotebA] ok S AATIR o elutet
0] U % o] ALARIALE, ek efolosefel
S0l M2 ANBEE U] SAstol AT v
B9 5 GAPEIY Belo] M 54 YRES dfojzir)
& ZAYTOIA ST, E QRA] AR 28
= oA AR} glo] T AENY (Kim 5 1992; Park 1996;
Kim & Kim 2003; Ahn & Shin 2004; Hong & Park
2005; Inglis 2005)1} 2J418)% (Kim 1990, Kim & Kim
2003, Kim 2005)°] #3t F3=S AYA+E a2 o)
o 2pgstoict, ARA thet SIS 51 Aol
9 ARoz Sushl Y. 58 HES AST B
ol aelolt SIS Bloln], 5 oA 12 3]
ofuet, 2t W2 1A g, 32 Mol 4k ¥ W
o}, 5 g TRk Slulsisicy.
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20~500) Sl 4H]A} 1,300W8 AT AHLEWA| (%
Ao wHo

147 4+ 2 1) 519 AFA ol
Z3lo] MEAS vlgo R A3 QEHE A5l A7
sk, wiRE AR F 1,300% T e AR
A= 1,020 @l4& 78.5%)0]50H, o] T FARY &
= A2 1,0005-5 2 A-9] #4 ARE o835t

M e Heor)r

3. EAuH
B AI1E 95lo] 449 A = SPSSWIN 12,0 T2
S o]83to] FAAT . AFH EAYHoR = A
A, ZF 2 it A =g S4sk= WSl shuel =2
Z2xfsl dutof ot WA A Al=AdS B8 &
A, WHEPFAF O] FHE Q8 B oR 2EE= 7|H
FAE QRJEAE HASHTE, TEjal 9RIs)d o=
= 8AE 7Ho] A EgAAS FAIske] 3dsk=s Wl 2
Z+3) WhAlE ARESEATE AR, Bho] ZAERY QRlof mE
HEATGS F-523517] flste] 2SS AAlste] oA &
T, BAREAS WAEAE Feke] o
z

EAREA 2 o] HHf 2| At A5
Y2 Duncan®| BB EA o5 T3 ol2fet

s,
QQURAT F, of4] Anla} ko] elolivtel 494 9
A5 Aol AFH] Sla) HAHLAS ol ateirt

1. ZALHARI] EM

A GRS ANbA ARFS A E Z3t (Table 1),
Ao A2 30t 33.4%, 40t) 29.3%, 20tH 25.8%, 50
e 11.5%9] A= Yepton, 5H9] 79 1% 30.7%,
E 30.1%, HEHE 26.7%2] A= Yepdtt 299
785 MAFEIT 23.8%= 71 WAL AR /7]&7] 18.6%,
ol /A8 A2 14.1%, DY 10.6%2] A= YERTE

ZAF AIAES] 7148 (Table 2)2 71 4&E0] 200
THel o)A ~3007H w]Tto] 32.1%= 71 Wekil, 1007
A oA ~2007H BTk 29.6%, 3005HY ©]d~4009H¢ w]
Tk 17.3%9] A= et A 7S] 4= 4~590)
A 50.2%2 7P Wokon] theo & 2~31 28 8%
UrEbgth, AEolio] A9 7 & 64.3%, W& 35.T%% 7]
Zo] © Wk, 9] 4= 2~30] 39.1%= 7HY w9k
o}, 79 PR olulE 43.2%, THEFH 25.8%, 3
P 16.0%2] A= YERIT

A IRRS] AFA| g A il (Table 3), S
9.3%, FHE 7.7%, LU 6.2%, FHAF 5.1%9] <A
2 wokon, AFA YL AR 1E EEE B}
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<Table 1> General characteristics

Variables N %
20-29 258 25.8
A 30-39 334 33.4
8¢ 40-49 293 29.3
50-59 115 11.5
Middle school and below 43 4.3
High school 307 30.7
Education Junior college 267 26.7
University 301 30.1
Graduate school and above 82 8.2
Housewives 238 23.8
Office work 186 18.6
Sales service industry 141 14.1
Business 106 10.6
Occupation ~ Technical work 83 8.3
Speciality 72 7.2
Student 68 6.8
Managerial position 56 5.6
Others 50 5.0
Total 1,000 100.0
<Table 2> Home background
Variables N %
< 1.0 22 2.2
1.0-2.0 296 29.6
ffé’ﬁﬁy home 530 321 321
1 3.0-4.0 173 17.3
(Million won) 2 5o 89 8.9
>5.0 99 9.9
Single Person 98 9.8
2 36 3.6
Size of family 3-4 288 28.8
5-6 502 50.2
>7 76 7.6
Marri Married 643 64.3
arriage status Single 357 357
None 451 45.1
. . 1 148 14.8
Size of children 23 391 39.1
>4 10 1.0
Apartment 432 43.2
Single- family house 258 25.8
Residence Row house 160 16.0
Villa 89 8.9
Studio apartment 61 6.1
Total 1,000 100.0
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<Table 3> Residential district 22] By, &9 Ao &AYEES ujg] 2HJsH= Ho|t}
Variables N % Aleks Aokl AlgAom AAE ke Holth, 52 &
Dobonggu 48 4.8 Adh= Holrkeh= 57 52 AQA7]aL, U z] 257 3
Dongdaemungu 77 7.7 Eoﬂ i3] o]xH oz QolEAL AX|slact. EZ0l o
Eunpyeonggu 39 3.9 12 A 3l 2] o =
punpreons »o¥ QEAATH (Table 4)0] ANFAT}, BEHOE eo|z
Gwangjingu 48 4.8 2B A oA 257 ZE3Fo] fRlEA 0 R o &EGl=T],
Jongnogu w0 40 2 A3} ) A9lo] 2EHIH
Gangbuk Junggu 33 3.3
Jungnanggu 93 9.3 2 e
Mapogu 30 3.0 2) A== =4
Nowongu 62 6.2 H Ale)] AFRE =7 &2l AIZAL Cronbach A4
Seodacmung 232 g ojgslel RABYE, (Table HolAs} o] mE 2al
unpyunggu .
Seofgglulfgu 21 2.1 oAl Cronbach A7} 0.7 oFo2 e Alg/do] &
Seongdonggu 39 3.9 7‘” U= & 4 QlSlth 'E‘@‘ﬁ-‘*h Q= ool gk
Dongiakg % 24 £ S82131 1,08 Hastn 9o, 21 83l A4 3}
Gangdonggu 22 2.2 01 A 80U 47} Bl BES A slal AAFel A9
Gangnamgu 43 4.3 SO0 o 27 = gL A
Gangseogu 42 4.2 il 171 $15tq = HX] 7% 5E He HeES A
Gumcheongu 51 5.1 sto] QQlitAle AAIste] 2219 AielE &qlrt, &4tel
Gangnam Gurogu B33 ofgh o] Aol Yol 47 Qlo] B Aua
Gwanakgu eI &2 61,89%2 UERTh, 47 R91E A7, A,
Seochogu 22 2.2 A =Ashe malEied
Songpagu 50 5.0 A, AR st
Yangcheongu 26 2.6
Yeongdeungpogu 38 3.8 3. OAl AH|X}Q| ZIO|ZAEIY ZEIEA
Toul 1000 1000 ol EAel A BFE 2A50| ol Zietade] H9le
<Table 4> Factor analysis by lifestyle
Variables Factor Crroilbechn
1 2 3 4 a
I worry about family matters 793 .022 .106 -.034
I feel loneliness often, although many people are around 784 .020 .105 .011
Health I receive stress because of no recognition 757 .149 .076 -.120 775
condition I have bad relationship with friends 755 202 051 .015 ’
I feel depressed sometimes 748 -.005 074 -.087
I am not good in health condition .663 -.055 .046 -.032
I have sensitive to trend .073 777 .018 -111
C i I regard fashion at first than convenience when purchasing clothing 072 771 077 -.022
hfonsummg I am tend to buy unique items 162 750 .088 -.052 701
¢ I absorb to new fashion quickly .037 713 .029 -.023
I buy famous brand items even if it is expensive .055 515 218 270
I have eating-out with family often 129 .079 723 .023
I do the grocery shopping often .060 -.147 .686 .195
Food life I compare labels and other information when buying foods .044 .034 .664 179 718
I eat instant food often -.014 .301 .622 -.170
I take under 30 minutes for cooking a meal 112 134 .567 163
Housi I want to live comfortable place even though traffic is not convenient ~ -.067 -.033 .040 716
i f;)usmg I am keeping good in health is more important than earning much money ~ -.216 -.020 .049 .667 705
I think doing plastic surgeries of ordinary people is too extreme 123 .061 075 .617
Eigen value 4.12 3.26 2.89 2.265
% Standard deviation 20.46 16.84 13.65  10.946

% Accumulation 20.46 37.3 50.95 61.896
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154, haes L}EP;I—“%, 3 19] o= 84l 29

A7} 43502
Holtl= AL o &=

<Tab1e 6)9] E]-O]

¥ ehgon] 2 FUEE Holg
QATH(*##p<0.001).
ehele] S5l WE 2 8

=9 Fat des A e, A7 E}OPAE}OH €

4‘ 1,2, 3 B AR WA Yertal B st
UrE}kb:}(***p@ 001), 71733 E}OPAEPL} Foll=
Z47ke) Bt AERE A 12 184, 3 2= 3,02,
w32 2,018 WERGAL Al 3 B froft Aot
ERTh AH8R Bho] 2Bl ol 2H2te] Bt
7 2HERE 24 12 317, 4 2% 3.05, 23 32
2,012 Yeht 3 13 3 2= Folet 2olrt glesle
= uehgon) 4 32 #efvt Aol7t glesle R el
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AR AR 12 2,87, +H4 2+ 3.20, Y] 32 2.48%
ekt A 2 B GOl Xol} ehge), 2] e
oAt HSol Zhzte] BFAATF FHUE 2 1
& 3.47, 73 2= 3,26, v 32 3,128 Yehd Al 23

= O3t Zolt QUi AOE Uehgrh, 919 AUE F
3 efolmietel ez A hxle] Fo] HolE St
AurA AR, AR, AFAGS BAT] 2 1S &
M, A 2k WERTA, A 82 HaRrgYoR
st

mEo| 07 S =4
AZ EAQL (Table )3} At}
Atz EAL AR A3} TT_LX‘ 1(&H7Rd )9

A2 AHL 307} 38.4%, 200 32.8%2] =02 bl
1 e ARG £o] 33.9%% 71 &_’, 1Eo0] 31.4%

2 Jehygth 9 259 A9 100-2009H ujuto] 38.0%
2 7F =31, 200— 30011} ujuto] 32.0%= LERGom,
7|82 59.3%, M2 42.5%2 Hl&E eI

7 2(@‘?%??%‘)4 39 A2 30t 31.1%= 7FY =
I, 40 29.0%= L}E}wo\:q 2o fjE£o] 34.1%2 7}
=y 1 27.2%, ARGE 24 0%2 ERGTH £

<Table 5> ANOVA analysis by factor score using finalized clusters

Mean Degree of

Cluster 1 Cluster 2 Cluster 3 S F-value P-value
qaure freedom
REGR factor score 1 for analysis 1 -.86611 75453 -29188 499 804 405.608*** .000
REGR factor score 2 for analysis 1 43890 -.16610 -.23265 918 804 37.010* .000
REGR factor score 3 for analysis 1 -.39782 55116 .03382 926 804 33.205"** .000
REGR factor score 4 for analysis 1 .52883 33179 -1.2164 493 804 415.402%** .000
**p<0.001
<Table 6> Responses of lifestyles by cluster
Variables Cluster N M SD F-value
1 (Consuming-individuality type) 268 1.84¢ 0.55
- 2 (Rational-pursuit type) 462 3.02° 0.45 472.265**
Health condition 3 (Conservative-stability type) 270 2.01° 0.67
Total 1000 2.39 0.76
1 (Consuming-individuality type) 268 3.17° 0.61
o 2 (Rational-pursuit type) 462 3.05° 0.51 247 841%**
Consuming life 3 (Conservative-stability type) 270 2.01¢ 0.61
Total 1000 291 0.69
1 (Consuming-individuality type) 268 2.87° 0.57
] 2 (Rational-pursuit type) 462 3.20° 0.50 141.324**
Food life 3 (Conservative-stability type) 270 2.48° 0.60
Total 1000 2.88 0.63
1 (Consuming-individuality type) 268 3.47° 0.70
o 2 (Rational-pursuit type) 462 3.26° 0.62 260.314***
Housing life 3 (Conservative-stability type) 270 3.12¢ 0.80
Total 1000 3.24 0.71

***p<0.001 (Duncan)
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<Table 7> General characteristics by cluster N(%)
Cluster Cluster 1 Cluster2 Cluster 3
(Consuming- (Rational- (Conservative- Total v value
Variables individuality type)  pursuit type)  stability type)
20-29 88(32.8) 122(26.4) 48(17.7) 258(25.8)
30-39 103(38.4) 144(31.1) 87(32.2) 334(33.4) 30.126%**
Age 40-49 58(21.6) 13429.0)  101(37.4)  293(29.3) df=6
50-59 24(8.9) 52(11.2) 39(14.4) 115(11.5)
Middle school and below 12(4.4) 19(4.1) 12(4.4) 43(4.3)
High school 87(32.4) 126(27.2) 94(34.8) 307(30.7) 16.847*
Education Junior college 91(33.9) 111(24.0) 65(24.0) 267(26.7) df=8
University 60(23.3) 158(34.1) 83(30.7) 301(30.1) (.021)
Graduate school and above 23(8.5) 38(8.2) 21(7.7) 82(8.2)
1.01-1.99 107(39.8) 148(31.9) 63(22.9) 318(31.8)
Mondhl 2.0-2.99 86(32.0) 158(34.1) 77085 362D o
(hzﬁfog\‘;(}gi?e 3.0-3.99 40(14.9) 73(15.8) 60(22.2) 173(17.3) 410
4.0-4.99 11(4.1) 38(8.2) 40(14.8) 89(8.9) B
>5 29(10.8) 35(7.5) 35(12.9) 99(9.9)
Marri Married 159(59.3) 276(59.7) 206(76.2) 643(64.3) 22.215%**
arriage status Single 114(42.5) 174(37.6) 69(25.5) 357(35.7) df=2
Total 268(100.0) 462(100.0) 270(100.0) 1000(100.0)

*p<0.05, **p<0.001

=iye]

=2 900—-300%FY m|yto] 34 .1%= 714 +=31 100—200%F

ERton, 59| HlEo|

€ oA UEiER), 23

2 ulgko] 30.0%= HElow, AEojR= 7|52 59.7%,
U] &2 37,6%% YEITE,

T 3(ERIEH)] FS- A2 407} 37.4%= 71
okl 8Fele y1Fo] 34 8%= 7P &Il thES 30.7%,
HAEHES 24.0%2 VERSITH ¥ 452 200-3004]71O]
28.5%, 300—400%Fl wlulo] 22 2% et on AL

Hi= 7]1&0] 76.2%% v E=A YErstt

4 1B R)e] Aol 7P Wi 4 3(E4eH
)9 Aol tAE =orom, e 3 2(JHE1Y)
7h tiEoldol 7P wA UetTh 9 A5 4 3
AdFF)e] 7P Ekow, 3 3(E4eHEE)Y 71Ex T}
7V = YERst

ANk gho]| ZAELY F-33 UNbE B4 E 39
EAS AR, 23 1Y) Aol 2 20~30
2 23 2@eS19), 3B E)0l vlsiA njEg]
H&o] il g3t o) o] wom, A7t 4k 3
BE FASk= AR YEyit

3

Bl&o] 24 1&HIER), 3tadER)ol v w2
ol Ak wjAt Awlof dish BE Holi glon,
off Bt alyf A A7 Y 1AEBIAEE), 3

ARl Hlgf o, 2 e s Ao
vebten, g 2o v S a9l i vk
ool =7 U

3 3EER)Y B Aol 40H ool 7Y #
of ¥4 & A7 7MY o, 7|EAT iR R U

Fa)o] sl gkch AAE 891, AugE 89l 4
AT 29, AT 891004 W) Lk} eho] el of
s 7Py 23 2ROR epdt,

ol AWAT F Park(1996)0] TH-1e] who]m il
RS ANA WHETY, FUFTY, AEH BAETT
o= BEsig|, AR HHETHE 20t ofste] A4
g7k 78 olFm sjHolt vjK ek, elolA Kol At
20 BAE T 202 Ueht 2 a7 A 6
AP e, B3 SEETge 2 30t} gon
GAF el GlolAl HEYS FAIskn 71EFA ) Bt
RS 271 RO Vet B Ao gelsrdn 441
SPAl Uekidet, o3 A MR o] u)nd
FPHIahe] 2u4g0] A BES KT de e
wol & eiye] HaPgYa SARE AOR Lepdr

E3H Ahn & Shin(2004) SIS Selutet Thaby A
go] soltartel 99 ATH AUAAR, WA )
HEFY, WAH FHFYF OB BRSkLY, Ans
T HFTHE SR e Aol w, Yol NgFste] Ut

= SIS HES 7ol Bl Gl A2 Ueht
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<Table 8> Eating-out frequency by cluster N(%)
Cluster Clusterl Cluster 2 Cluster 3

Eating-out (Consuming- (Rational- (Conservative- Total ¥ value
frequency individuality type) pursuit type) stability type)

Everyday 14(5.3) 22(5.0) 22(7.9) 58(5.9)

3-5 per week 16(6.1) 91(21.0) 19(6.8) 126(13.0)

1-2 per week 72(27.6) 126(29.1) 69(24.9) 267(27.5) 72,267+

1-2 per month 112(43.0) 125(28.9) 78(28.1) 315(32.5) df=12

1 per 2-3 months 32(12.3) 43(9.9) 45(16.2) 120(12.3)

1 per 4~-6 months 18(6.8) 28(6.4) 37(14.3) 83(8.5)

Total 268(100.0) 462(100.0) 270(100.0) 1000(100.0)

**p<0.001
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<Table 9> Eating-out expense by cluster N(%)
Cluster Cluster 1 Cluster 2 Cluster 3

Expense (Consuming- (Rational- (Conservative- Total ¥ value
(10,000 won) individuality type) pursuit type) stability type)

< 4.99 50(25.6) 42(17.5) 49(24.0) 141(22.0)

5.00-14.99 63(32.3) 64(26.6) 54(26.4) 181(28.3)

15.0-24.99 57(29.2) 53(22.0) 51(25) 161(25.1) 30.988***

25.0-34.99 12(6.1) 33(13.7) 28(13.7) 73(11.4) df=10

35.0-44.99 7(3.5) 23(9.5) 4(1.96) 34(5.3)

>45 10(5.1) 28(11.6) 11(5.3) 49(7.6)

Total 195(100.0) 240(100.0) 204(100.0) 639(100.0)

**p<0.001
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<Table 10> Restaurant selection criteria by cluster N(%)

Rest . Cluster Cluster 1 Cluster 2 Cluster 3
S els auran (Consuming- (Rational- (Conservative- Total > value
Ceriicetrlizn individuality type) pursuit type) stability type)

Taste 153(58.1) 195(44.8) 151(54.5) 499(51.1)

Nutritional value 42(15.4) 84(19.3) 50(18.1) 175(17.9)

Extraordinary food 36(13.5) 65(14.9) 25(9.0) 126(12.9) .

Reasonable price 15(5.6) 38(8.7) 21(7.6) 74(7.5) 3?1;—5144

Service 9(2.6) 37(8.5) 8(3.6) 54(5.5) © 601)

Atmosphere 4(2.2) 14(3.2) 14(4.3) 32(3.2) ’

Easy access 6(2.2) 3(0.6) 2(0.7) 11(1.1)

Easy to park 1(0.3) 3(0.6) 0(0.0) 4(0.4)

Total 265(100.0) 435(100.0) 275(100.0) 975(100.0)

*p<0.01
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<Table 11> Food preference by cluster N(%)
Cluster Cluster 1 Cluster 2 Cluster 3
(Consuming- (Rational- (Conservative- Total ¥ value
Food preference individuality type) pursuit type) stability type)

Korean 109(41.6) 138(31.3) 105(39.1) 352(36.3)
Chinese 24(9.1) 84(19.0) 38(14.1) 146(15.1) .
Japanese 29(11.0) 67(15.2) 47(17.5) 143(14.7) cif—8
Western 41(15.6) 80(18.1) 35(13.0) 156(16.1) -
Fusion 62(23.6) 69(15.6) 42(15.6) 173(17.8)

Total 262(100.0) 440(100.0) 268(100.0) 970(100.0)

**p<0.001
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<Table 12> Purpose of eating-out by cluster N(%)
Cluster Cluster 1 Cluster 2 Cluster 3
Purpose (Consuming- (Rational- (Conservative-stability Total y? value
of eating-out individuality type) pursuit type) type)
Hungry 30(11.2) 71(16.5) 51(20.4) 152(16.1)
Gathering 112(42.1) 100(23.2) 50(20.0) 262(27.7)
Family 66(24.8) 127(29.5) 82(32.8) 275(29.1) Ao
Business 9(3.3) 14(3.2) 9(3.6) 32(3.4) c'lf—ll
New and various food 25(9.39) 63(14.6) 34(13.6) 122(12.9) N
Saving time and effort 13(4.8) 38(8.8) 21(8.4) 72(7.6)
Celebrating special days 9(3.3) 13(3.0) 9(3.6) 31(3.3)
Total 266(100.0) 430(100.0) 250(100.0) 946(100.0)
= <0.001
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