Journal of Digital Contents Society Vol. 9 No. 2 June. 2008(pp. 325-330)

Y 20 #7404 UCCS Feldl A5 WAl 7 A7

A=
RAE, EE

Q of

UCC7} 7IR1E9 E53 Ao oA = 09F 1 A9t §3 a8 AFst= 57 5 o
&l teFdt f3Y 52 E8Fe UCCE £48 4 Jde AFA =+E ojd Aol HasiH,
olel HFAES ARAHLE FH3A st o]EF EF Fold e A dAFstn, olF sl AUl
H Ty, 79 o257 dF R fleA nFAIAT FAe Hik yAS FI UCCE Fodste
2HEHS o]2Ho7 AT dEAS T AFEL A BEC] /e we £HY FARF
2 A4, Collective intelligence)®} #YFS 3 =2 FHY F(FH A A4, Collaborative intellige

nee)E UREQIEh e el BeeAe AA A43 e Fel Reolde] FHA AYe FEee
A AHSAE Atole] AdY) Amett 4e & 4 JUth 45 AFAHL FolL UCC A4, W
A, 2ol 2o Aol AHe WE AZE A $HE AP "ok UCC Aol Hold4E U
COrl A HE BAEC] $84E BASE HH FAY B 27 YE WRIA /88 A}

2 o)tk

The Study of UCC and 'Power law of Participation” for Web 2.0
Environment

Song-Chul Moon*, Jang-Mook Kang**

Abstract

Producton and distributon of UCC prepared User of UCC. Power law of participation is available
tool for analysis of UCC user. We can devide collective intelligence and collaborative intelligence
through power law of participation. We can analyze relation of paticipant and departmentalize type
of participation, Power law of participation is available tool for platform design of production and
distribution.
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Managing conversational content across multiple levels of trust, interaction, and
disclosure - quickly and easily - is a crucial problem that has yet to be solved
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with whom | jointly
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activities. Itis difficult
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RSS powers the Web 2.0 ecology

Freefor for Web

Y EYF[7]

(29 5) &4

(19 5 B2, 997, 29 2E B8 A
FuAlel e Jaxl A4& dygth ALg=t
2 RSS w2y 7|ek § T4 3 (aggreg
ator)® UCCE 9ev. 2% E2a AAZ ¢
S0l Aotk BRaoA 9 24 Y ES 0]

4 4l HESAE Fs T gd, Fakd
o 24 HESS stelAM Fole fda AL
WA el gEAds 7R Felg A i va
FAL AgEAS 7H ol . & 59
el7l, FHa71, &9 w771, o H=27ie He
71, B @7] 52 Frefst=dl ez Ao ¢l
ok wEkA ¢l7], 3, RSSHAFY] T FF
A FolzA AHlAe FHE wa ltho gt
Ze UCCeE dl=e] 2HE Z7hAZ2 B 3
Aol A A2E Tz vrEolFAE Rt



(2008. 6)

=1

X R9 M2

5 1| -
8 ) oE o
g % 7 ﬂuﬂomwuutzncvﬂih
M ‘.Alq X B % ﬂﬂvA
5 T O mH@ﬂﬂn_ﬂH,%AE s
oy oF Waﬁﬂ%u,%ﬂmﬁu LA RE °
2 A A - @wohdr T =
. 3 T R o o 114xuaqﬂ T
s - ®.lIiTLIge o
3 3 Mo = ijﬁwrmau a‘nxnmog.ﬁwni M
F o o @éﬂAl%%ﬂ,,cﬂlﬁm o o (
5 (2 uj X o gagw‘%ﬂmpubﬁmﬁ%a ww
m‘n = F o aﬂux%wr ,,mﬂuruwo %%Cuw % o
18K of o éﬂ@mmdvﬂmoﬂmmg TS . it (o
2 = W Lo : .5 ER o & \‘ :
- 71_ﬁ.oc%¢.1,,inznl1%_§l§ . i I (7]
Nel .LI? = =N N o o LU = =
(s K< g2 T L B g w
R ZT 5T K Gl F: X 10_1‘_ erﬂ ﬂl‘_ o ot v o
§ wE o He N i T 3 e
g e e % L He e ? = G-
= o XL R ux%ylﬂooy 3 , o
_ < = < o > 1“n._.rm e e @) z0 T o ol To o) 3 7))
X m N K ot N S P%@amr o w W ] =
W PR W R xR N e ula =
5 AR B L i Sp ‘vW
oy R g 1o AT Y X o o \
oeéd.cgopu% S S 3o < = A = X
) —_ ~ nno] ,q ordu | of .
~ J_/v,m,ﬂiuCS T B LUZ_l T iy
T s 50 B w oW R - = ] JJ
T T o LT = A I oK
Ay mhﬂnﬁ_zﬁﬁdﬂe%@m%@i T o TR
C}urﬂr.zﬁH%L.w.ﬂuL@ﬂxsoﬂf__ w B = X o TR A
C7J|1M1_.;o X [ ki 9 o T T W el o] o o
Uﬂ‘_Toﬂ_.aﬁﬂLCJ e%}oﬂa_ne#& N dﬂbr_mﬂwﬂ_ oA R meuno %AM;
ﬂ%kﬂuq@m%uﬂ%m@wgﬂyﬂ% i Mur%uﬁ ® oW %Awr.aLMJ%
o~ o X | AN | = X J.. 0 &= S o~ T o
Hmﬂuurxﬂoiwdﬂmﬁsﬂ ﬂmﬁ%i% B ,A_.%iﬁfr qTe ﬂumﬂ_{wed.%m
< O O .dldﬂ%A%o b ool oy ® = Ak N .1FE
mffﬂ%oj_aCUwrﬂnémﬁmO e o utm&uﬁw L E mnﬂma]rdr7§
o T m T E 5 X 5 2 —
dlwmlEﬁoﬂAlﬂUoTaﬂ]oo iwﬂu? o E_‘_@mo "’ B R0 oﬁwdu_ﬂ_.lﬂﬁhooﬁb
% KE UT AT&O ) ,m\ﬂ T mmE AJ_WIH‘OIMﬂ Oﬁ MNU nI MM‘U!M ‘ml M aﬁ\OIMﬂ = _ ,Mpl_m q]ﬂWﬂu ﬁﬁ ii
]ﬂmﬂL}drﬂrL]] = =T Em«C]& ]haaaﬁﬂ ,z_.o RTINS cl TR
waﬂﬁxﬁwowwggmggqum; =< 00 2T L REE L
n nr e _%A_lﬂl.zu&lﬂl‘mworﬂwuﬂl._xo A MR WE i) 3 %d:dlge < nE o ﬂ.AlEMﬂ
X T Mo nypr}}og B ooy B B L o X % 5 7 Ty M o
N = oo < o o Lo X 5 s E X oo T
Nr oo T 5 W o7 oo m 4@ do Cﬂ@ ufq__ouxiul
;oé%;ooiﬁ.]ﬂ: C]ﬂm_.x T E o,Aﬂr.__nz.vu‘.r Cixo T - on X
x%ﬁgoaﬁm EﬂU,mﬂaaolﬂ dnbmomex S = .ﬂJ]ﬂmm.Lo_uﬂ.c
B IE o o i ,Ul Npu M.Ela ._u_Nn‘o| 1 e Po,_qﬂuw T % i A
UT_MﬂﬂLOtMO Vﬂm.L,MLI q‘olue GEPZ_IﬂHmMo‘.mllr‘m,ﬂAT
NG ™ = AR o jo X " ~ T =) Ho T 7 ot sl
N W Tm W X o SR
" o ,.klﬂLloUrCe
o & o B "~ oy o L
,A ﬂl@ﬂlﬂw_ﬂoaﬁul
3 e oo

T3l= Aol E}-[lo]

=

=

(1131:. 7) <l 200 9



4 2.0 ol UCCsH Fofe] =3t Aol dak A4 329

Folol digh wlo]HE=s} wxopxe] A A
Bove $EI EE £Fe) AR TRT &
[}

A A pelol o),

A g A4l FH ol

AR el -eo] wheh (Aol girh)

UA AEH A4 el oh

AR AFEATe] Aol A (e)w ol

M- R B A(RE e W
W) 7= He) UCC o] 4ol
A e,

A g4 Aol

=)
AXA MESLNA FF-UCC B-F4(+H
e H33E 5% A=EL ucC #

gl =
2)- AN FA-AEFES] UCC
ol W o] E At

2 UCCHAAARES F7] 4, o Ao A
o, Zojeo Heet f3o BF Tl #E3A
ARESE = Qe B Eolth wo]d =9} vx]o}
29 F4S Agste] UCCo thar Frojo] ~3
EfS Adnrrt o9 e AEE UCCEE
A F2o] 7ed A=A thgd wisw
FEH A AFA dFHe d4S AY
sh=d 83kt
FaoEd

[1] R. Mayfield, "Power Law of Participation”, Ross May
field’s Weblog , http://ross.typepad.com/blog/2006/

04/power law of pa.html 20073 109 W& <&

[2] Alex Dunne, "Ross Mayfield of SocialText, deliverin
g the Thursday keynote”, http://www.flickr.com/ph
otos/adunne/249071928/ 20071 10¥ W& <&

[3] Miss roque, "Remember, the bigger the market, the
more you spend trying to win them”, http://www.fli
ckr.com/photos/missrogue/127096498/ 20073 10<¥
i Qg

[4] http://www .longtail.com/about.html °ll 2007\ 10¢¥
T Qg

[5] Ross Mayfield, "Power Law of Participation”, http://
www.flickr.com/photos/kdj/545024705/ 20073 10¥
W e

[6] Onohoku, "Modified from Ross Mayfield”, http://ww
w flickr.com/photos/onohoku/63050198/ 2007+ 10
o MR- 918 http//radio.weblogs.com/0114726/200
3/04/09.html#a391 o W&t 440 W-&<l "So
cial Capital of Blogspace”& Ad & 4 9l

[7] Inju, "Web 2.0 Workshop Sneak Preview:What is RS
S?”, http://www.flickr.com/photos/inju/97426906/ 2
007d 10¥ Wi J&

[8] Ulises Ali Mejias, "Social media and the networked
public sphere”, ol 2007 W& <&

[9] Silvertie, "New Network Theory”, http://www flickr.
com/photos/silvertje/662170159/ 20073 10¥ =it
Q&

[10] Bensheldon, "Web 2.0 will save us”, http://www.flic
kr.com/photos/bensheldon/212159782/ 2007 10¥

W Qg



330 CIXg2e =53 =2X H9A HM2=(2008. 6)

AR
19999 cmAdEgw ey (44
84494}

M 2005 cmedetE oot (39
e ELES R}
199611 ~1997\d @ (F°)
A AdEE AdEE

1998 ~2005 :© M Awen HFHeg R 4w

ek e
20001 ~2005 : (5)SuperTechnology % ()4 %
AT
2006 ~d A AlFWEN AFEHEEH wF
A FoF © AR KT (Personal Information), 1]

2 HFH(AR), X" A2 (DRM)

off

1996 @ g=Hsed A

20059 Fulhstm dk

19961 ~1998d : (F7) IR ARTAEH HASIAFA
%, #El ol A}

1999 ~2005 @ E7FpAl 28 gl o)A} ARY

2005 ~d A AU AFEEY ag

#BAlRol : ABKH I (Personal Information), 4] H

B AFPAR), 2ZEAES 5



