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Abstract

The purpose of this research is to find out about recent marketing environment pertaining to green marketing
and corporations’ countermeasures in the future. Among other changes in business environment, green
marketing has brought big changes in corporations’ business strategy. Unlike past business where environment
was considered non-relevant to corporate business, green marketing became one of essential and indispensable
strategies in modemn corporate stratey. Therefore, this research will find out about change in marketing
environment and the background of green marketing as well as forecast attitudes of corporations and their
future in order to satisfy consumers with various desires who are flooded by information.

Keywords : ¥ v}7| Q) (Green-Marketing), 2% (well-being), 23}2=(Lohas)

# Hd 12008.09.26 , A AFeEE Y 1 2008.12.02
* EHWLE’.ZiEH@ %%il A BaREAR AT g

_55_



JEoEA—Y 719 Xk

.M 2

eEde AFHY wHE Are FrdT B 4
Ak el AAY2N oW ARE 2 5
£ FES F28 FHaM dobln . we o
A50) 2AA71E AKol e Aush Ada T4
azel AT b WAL Adelt 18K
AN 44k 229 RS FHEY Qe
& B3l 2% 4 Qe o9 @ ANAR Atle £

Az ool 4ge gAY, JIUBAE AF
d skE Rolsbl H A0 WAUE 2wy
7199 thdo] Anel Yok anAEe) e &
TE WEAFY) Astel BE wdE FT

a
AEL © B A8E R 7199 waE S

2 e Aol 2L AdeA Ao
& BE 7198 &4, T, BAYAA BF 98
o9tk 53, 19e UeRANL (The  Rio

Declaration on Environment and Development)** ©]
FAAGA T} AE(Green Marketing)& 79
Ao FAAY 1AvAYY FE 7]
defe] 2 W JHAQT. 84S B9s Faet
X 46}04 #7119 Bgdshe 2 2ovw
Fo A AFBIAS AgF shis avpAgol
L ARE A auAEe] Bt 249 ¥
oy oy -

2 ]

O

iy ) o&
nl\.-,

r

& ARE SH1 A 53 e &
HIAHE S Folo] TR ZIgue} A auAt

59 &wo] WA= FAolth AR WFE 1¥
28] ZHGreen  Consumer)*#x2] Z7}2 ‘d)’o]gl
o7t FalstA E]‘}iJ_ NBAAE, AsAnAY,
ARE4D % ASA o7} A% S g F
A H Ak

& A7 AR I ol aed &9
2828 WEAF]7) 95t A SAwEe 1
ArtAR el 73 S8 ol %o} sldel AHe

oju] gz £33 TntAE Y AT Q= 719e o
| & At} gl

2.1 SN & U FeEAx @y

Y SAuse e A5H e < 1>
ol mpR oA Aol gaE 971

o YEeRt wie}
84 283t (23 2002)
I 1 AEHAHY 84 g AR
- 7 B aaof A Aol vk sl
st dEje] FAS

B RS I EERE
Zzagel Ay

R ECERE]

BARAAR 4Bt 54

# 2 AR A SARB, AL 200
2.2 18 NP0l TE 282 (LOHAS)

ARzt BEAG 1A 8 AEe &8 AAS
A AFRE AAZ 2y FHeho] waEHm AHA
7hdedte] wet AR T4 Lo A Qe
arel 2(Quality of Life)S A3k 2
=AY AFAIYE Hol B B8, HAdE 44
Ago] AW AL ohrh vt WiFdE i RE3}
He o5do] ool ‘UW A& ojgle  HFY ¢
ol A g st Qlrk SpANE AR AFRe] $
gle] ghs Ad e guth & dA9 d4ol
NS A3} ghe] Hellg X3+ F
Aolth. o7, MARESY FHOR FE WEolge
g3 AMbR dddch a7t 848 WwEAT]Y]
Azke] WAzt iﬁiil‘}ixllﬂ T2l AEAl %%8
HFHL e Aotk old§ EAE Eo] MEA A
Ad ol xElde] mehA(LOHAS: Life Style of
Health and Sustainability) =B} o|t}, <% 2>& Ay
d 2als 2EdE A Zooh(ARF, 2006)

ﬂ!\

|

_56_



£ 2. advHAdE Ak 714
AFTE AR A} g
7% AEANZE 19004 o F AR
715|100l 1 i 0% Agasen Ak
= 2e Y 2= (Stony field):= L72E &
okl A MAZH dA= ddS A
s =287} 44 0 slolnelE A%
T oo} ge el 92 24, Boe 2Ew
g

soluels 2HEn 34

BP¥+= H#% WolM (Beyond of
AMARE |99 2] [Petroleum)ets €273 ot By
e goig 7l 24
Aefois] dE A, =aefd) 573
709 | A HA B Axz s Tg g
Aeoi sl v AdBAL o8, oy ==
@] | 5o 87 HalHel oalo) A2
Eduz wzA 44
A3 2z 9ol A FALE B Esh] ALE A AR
AT} ©|AHSRD Azol A #9iol 7HEE
% EA2sks AAE v A 2006,
2.4 J2ntAIE e a8XQ HRUEZRAQ

71

B 9)

A anlAe wa, FE AL

2=t} A o]

7192 wHAY e

R RAHEASS| =2X M1 Wz

£ 3 AFUEel e G g

. A
ATH 3 9 R
l
TR T LER L EL LRI RS
e
o9l A A}
(1999) "
A3 A
Bender |3 Z & A ZAAA Aol AT A ,
(1978) |& @A UELA 44
A%
o} 7pA] ggol A AFRE Abole] WA =
Bemard TE
3 4 oly e fuv 3 RAG
1
U 5 ee 19 ARunE ) o
3 Adgde] UhE AUy g4 & W A
Brown |[¢}8h8 =70 g o2 Aldo] ¥]F| kg
well |o] =+ 7hedl mEkgol glol AR & 43
(1950} |8HAl vl = hat FA oA 44| o
A9l opd wt
FEadl
A2 ® g eflA] shte] £& 1 o}
Hillery | 2] #7149l 559 TrFH% 3} Ars A %éz}%
(19%) |22 FuAgsle ARER o]Folr
. ,
At A8
Minar |FtA9E e F59 4 &4, $%84
and |22 nhebes Ao oie B, £HE 2|,
. o A & Caane!
Greer |°] 8hz Al@ol W1E FUBAE A
(1969) |7]+ A
Nisbet [& A=e] AZAH AP, HAH o],
) ) ) FEad
(19%7) =93 2, A H $, Al AL
193 A 28 Ex o2 gl RE Fejol A}3 ’
/\\Aoo]' oo,h;j o»b °] oF/H] ]—‘/\]-9]—1"}/1]
(1985) |#AE g £9
olzto] ApAlel FEET FFSHA A
Popin | 2|7} ol &A 2ol Z]"‘]O] ojgol| #A o,
(1979) |debar =71 HElg war] A8 AHS szt
o] & A
Schatz |4A& Zowldt 28 xFelr AF| FTH
(1991-1 |3t AHHES, & wop gubdog o) 7HX|
92) |9 FHE 7HAE o) 2194
HAE Alole] Asztgo] WA &
Sussma | & A7 AGH EXE 35319
. . 94,
no &g Ad W AfYEe SR
JE 28
(19%59) |3 2uA Agd A3 49 774
Ee E fE B4
AAH Heade AYn FAg AL 7 AE
Watren R _ = o = -
1972 T Fdske AE gfES AAE| 7T,
Y aw A%y

__57_



JEnB L 719 XM

(9l - 9
Frez e

9 | 199 1% | R | 1009 | 29
&4

10 Cl2% 97 100 3%

11 gstas 59 | 559 !

2147) Y 3

o

o b
=
>
to,

do
g

AHEl F8 Fgel 7]ofshe niot
HIE 7199 Atslzd

2 =
= 3

Wellma [H]8-¢] A §32 7H53 71517014 o
oz g AgHeg 52 AHEY HlA e
n o7 Qs [ ® AwEw A T
(1979) |E]
Wheatle
y and |AElAl(ecosystem)E} EdE oA o @
Rogers |(web of relations) e
(1998)
P BTk & 0 oA T59 B4 A %9
A T Ad Bo) 2 A3)H ez A A
19 [ua) hase ge o
¥ EA4AduSAT 478 23, 2004

¥ &R SAHAE, 2006. 1. 26

=
z
=
2
=
=
=
3
-
o
)
S
=y

9 2 wowﬁyqam% 2006) L $eE 29 el #93tn, od 249 A}
23} 2 g Axsac
¥ 4 129 uiAE )99 A3 zs s 2. %ev #H249E HAdz Y F e AF
o5t | 2006 & st g
LR Ty | Ty | PR 3. e AdAs 2Es AN 5o 277
% 43 A%stn 8590
1 MATE 47799 | 49929 | 2139
i B B 4 SEE 20009704 BALIEEE WA A
2 SK1E  |10109 | 11109 | 909 A9 120182 AAG
5. 49t Brh 44T BARE A ARLY
3 ] 8089 | 808% 4 ARE AA, Fee
6. $2lt BHUAL AV AABES FEYL
4 LG1F 7109 | 8009 90} 2 Folatm A2 A Y},
7 %9E AHY 2RBPL 2] AP
R Ry o) =
5 bﬂtﬂz}lu 40021 400< 52 ;ﬂ% X]fq L}Z_}E}
6 KT 509 | 1300 | =a 8 et B4 R3S WIS ALY 4P
w3} ol ¢AAT
7 WH A 110} 120} 109} ¥ &3 www.pulmuone.co.kr
ojd =
8 | (o199 10% | 149 | 1109 6%
EERE

._.58_



359 7Y 7 2AUA

-3 Shat 3 E2(P. Kotler)2 A= ofAo}
e =7 Iz 719 A FEAAZ Yolol &

the 42 AAaelt. 2E FREsb A 438 23
59 AYE AAGoR D% A Tk o g
shob @b ATkl AR AN E, 2001)
EERRICE

g3 wHd 7 Hc’rl%El A (Commu
oy

= o 2 59l A doke 7}@ afoll ekl
7199 A WF-e 719] 4ol a9 el 37
suAL el AL v % (78
2004) 5= vl 719 S AABhEA A A EF A
FOF A Weks ExskAlch o2, 24 2 A 52008,
6.20) oA than] 77 AE(AF, ARse, 4%, &
7 AME, Bted AE2HE 20200374 sk
20001 tim} R7b7EA 7] AR E (e e
E)E 40% Mds7| = gEEedd 2 F 2

Io) s AR A E FAR T
etz 39, Fa710 TYE A

z

£
mEEOFO
B
r
2 2 2 odo 12 ]

.‘._.
N

i

=3

i

o

2

jind

of

l“E

14,

18,

gsEE

jsn

H

i

=2}

24

o iR _m‘ Ilo
o N gL

>

ofN Jot i o

gH oz vleadn. wg, @
A, AN, A 2 AEANY 3
ol Fef71= st 7]gje] HAE A A S

L]
™
-3
=
BuURp
o
I

ol
DN
o0
=
e,
ofy
wr
o

o 1o g e afu
e

>
ol
“

o)
=
oY N,
2
do ok
ot
Rus
inj
124
N
4
i
=
r
i
ke
of
ol
N
i
ol
o
2
el

Bush A3)7k mag o Aste] 2o 4
g3t 7199 ALY chapatAl Wssh HdT
4Rg50] £49 Ar o¥Y 2vEe §7
= osAn Azl RE8s) Ad 799

She @A A7l =AA] nEehA 4

W) 875 hEA

g2
~
i

2
+
)
ias

[o
B~

of, o N 4y (B

)
o,
o

>~
Rl
oo
Ol
k]
30,
rir
2
o

FEFRAHEASE| =FX M1A A2

o]t}
oA g ‘2] $374 4 (The Rio Declaratio
-n on Environment and Development) ©]5 A%2{<]
upA| o] FAFa AR 232 el A A E (Green
Marketing)o] 5224 riAg A A4 47]
=i

2 A% evd AuiAE Zakk VigAga 4y

o] 7oz HE 7IYS Adsstn e Aol ®
g 7199 aueA"g e ERoAYS 18R 1dnt
A" R

(11 7, “wAENA AFYE Ade =5i3 &
of #a A7, AG&AT, A7 23 P8, 2005.
(2] 7, viAEAA AFUE Ao =947 B8l
g 7AdaSA+, P17-18, 2004.
[3] oA AAIE(10.15), 2001.
[4] Wh35g o 2, “AlFA A apAR B, 2rgAt. oo,

Ao, rdeolgt £8l917), 29, 2ElHl7,
P127-128, 2007.

[6] AAAAF, 625 (F)REAH, 2008,

[71 oA, olal& "Fad HRYAY FUAL 9, 14
2002.

8] &3 "4, AAJQAAAR 48, 9=1 ¢,
P43, 2005.

9] http://www.pulmuone.co.kr

[10] &=AAAE, 720108 e =" LGAA
A4, 2006.

(11 &= Axady] 133 A3 9P9s, "o FH7
A &g ok b, P3, 2005,

[12] stA A, 26), 2006.

t
@)
Ne}

f



