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A Study of Culture Marketing Shown in window Display Area
- Focused on Brand Identity in Department Store and Fashion Brand -
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/ Kwon, Yang-Sook

The purpose of this study is to consider the present situation and cases of culture marketing as brand identity shown in
Window Display Area, focusing on department store and fashion brand, one of the recent cultural trends. Display in windows of
existing department store and fashion brand has represented ultimate goal of sales by coordination of products, seasons and
themes based on profits. However, display has recently become brand identity which department store and fashion brand create
by correlating art and commercialism since the era of various lifestyles and emotional consumption. Through identity in

department store and fashion brand, cultural marketing shown in show window display space cooperates with customers,

corporations, artists and culture and art foundations.

The result of this research is the following : First, corporations result in improvement in their image and brand perception
with a distinctive marketing strategy. Second, as an agent of art customers form a positive relation with corporations and can
feel emotional values and enjoy culture through cultural marketing contents, which are shown by department store and brand.

Third, we can expect that artists, culture and art foundations form the best partnership by creative activities with department

Abstract

store and brand and cultural marketing activities make a great contribution towards society.
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