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The Effect of Cultural Marketing Activities on a Corporate Brand
Asset
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Abstract This paper is about what is the effect of cultural marketing — which is affecting business ethics and
social responsibility - on corporate image and formation of brand asset, and about which is getting more
influence by cultural marketing among factors that is forming corporate image and brand asset. The results are
like below. First, cultural marketing activities had an indirect influence on the corporate brand asset. Second,
cultural marketing had an direct influence on the corporate brand image. Third, cultural marketing had a
positive impact on reminding of the brand image. Fourth, social responsibility and business ethics had an
indirect influence on the brand loyalty. Fifth, corporate social responsibility and business ethics had a positive
impact on the brand image. Sixth, among the corporate social responsibility, community activities played a
control variables. Seventh, regarding the characteristics of the respondents it showed that there's perception gaps
among marketing, responsibility and ethics as well as brand assets. All in all, cultural marketing had an
indirect effect on formulating corporate brand asset by the means of corporate image. The result is pointing out
the importance of establishing a strategic marketing plan that is taking harmony between the character of
cultural marketing and media, continuous and long-term plan, connection with the type of the brand asset into
account. Moreover, as people realized that corporate business activities are brining not only economic
consequences, such as providing goods and services but also social consequences, such as uneven distribution
of wealth, dirty links between business and politics, consumers’ security, pollution, and etc., companies are
reconsidering its own role in society. This reconsideration is called corporate social responsibility and this
pushed the company to keep business ethics together with their business.
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