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Abstract  According to development of electronic commerce, the university’s curriculums related electronic

commerce should be renewed and added some chapters. T researched on university curriculums of electronic
commerce, which has required by enterprise. In particular, the electronic commerce consist of two parts; IT
technology and business management. Therefore it is regarded as a convergence subject. 1 did a correlation
analysis between management's performance of enterprise and importance of university curriculum on electronic
commerce. The questionnaire includes demands of enterprise and e-business model on electronic commerce. The

result of this research indicates a necessary of changing by correlation ratio. Based on this research result, I
suggest extended curriculums for electronic commerce.
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