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A Study on the Factors affecting the Purchase of Korean IT Products

in Overseas Markets : On Product Valuation Criteria, Cultural
Influence, and Consumer Attributes

Jieun Lee* - Minsoo Shin**

Abstract

This study aims to identify factors affecting the purchase of Korean IT products in overseas
markets. The empirical investigation on Chinese and Japanese, which are major overseas markets of
Korean IT products and within Korean wave of influence, ascertains that they have had experiences in
purchasing Korean |T products such as MP3, hand held phone, and digital camera. In addition, it was
revealed that the country image of Korea and valuation of Korean IT products have been enhanced by
Korean wave. The result of multiple regression analysis shows that the purchase of Korean IT products
is dependent upon social influence, country image, product attributes, preference on Korean wave, and
cultural influence. In the separated hypotheses test of China and Japan, the same factors are found to
be significant variables affecting the purchase of Korean IT products but practicality, innovativeness,
and norms of consumers are found to be significant only in Chinese market. These results imply what
should be considered to expedite the export of Korean IT products. In particular, this study finds
different factors affecting the purchase of Korean IT products in different countries,

Keywords : IT Products, Purchase Intention, Consumer Attributes, Product Valuation Criteria,
Cultural Influence
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