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Design of Sales Strategy according to 4P Characteristics

Chang Shik Kim"
“Korea Sanhak Foundation

ABSTRACT

Domestic industry has a long history, but it has been suffering for a long time due to its poor
competitiveness in management ability, supply of materials, technological development, sales mearketing, and
distribution networks. Moreover, the industry has not established its strong presence in the world market but
is exposed to increasingly greater agonies because of inactive domestic demands, increase rate of import versus
export, diversified government policies, and non-selective introduction of high—quality and low-priced foreign
named brands of ceramics into the country. Theses factors have partly contributed to consumers’ low or
negative recognition.
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