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An Estimation of Market Potential in Ubiquitous Health industry
- Focused on Communication Companies
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ABSTRACT

This paper s to estimate the market potentiality of ubiquitous health (u-health) from a viewpoint of communication companies. For this
estimation, we used the CVM and adopted the ratio of ovum(2000) in overall market of u-health. That is, firstly, we assumed the u-business
model was based on mobile business approach. Through this estimation, we conclude that communication companies at the initial stage of the
u-health market can continuously promote the market share ratio via strategic afliance with the players participating.
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Table 1. Respondents’ Attributes
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Figure 1. Household income and payable amount
per 1 month

oE
s o

%

7

i

g 71Eez B AAE A £5HER
FAR 7 FHE 258 A= A
fol FahE B AP & ARAFEY
Mol ohzt A8 g de e Z*Eoﬂ
2 2| Bojabelo] WsahA W B2 AR A 271
Slof Al ©y), Jhn), 8 F 59 2L AAE —Qow
A vFeurt b 2 A% TR A718 23E A
o] cH{s].

25 FHAB 2 B2 AL A g A TR
A7F %k 632,000 9l Bohis wlg- 2 Ao FEE]
Rog A o)gh Bste] A& B4 998
AR 28e WY F A% FR7F 4% 2,0009 <
gotE A2 vent 2 2 4 e 4=t
T FEF ARG AP Aoln ddH o Y
AL e 7H T F 42 ok AL AR A

W to

A

Rt
of
& mlo i

Fﬂ i

e &

rir e

o

2

o |
X}(potentlal market s1ze)E]-_Tl = BS! 6]—%:— 7 0] ~9—\:} I T

g

E 2 JIALSE X227t
Table 2. payable amount per Household Income
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Figure 2. Definition of ubiquitous computing
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Figure 3. an estimation amount of Market Potential of

u-Health (a unit: one hundred million) (Source:
u-Health industry prospect workshop, 2005 [1))
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Figure 4. an estimation amount of Market Share

ration of u-Health in communication companies
(Source: ovum report, 2000 {8])
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Figure 5. an estimation amount of Market Potential of
u-Health in communication companies
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