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Abstract

On 2008, China comes to be an era of opening the market for 30 years, being both the 4th economically
biggest country and 2nd ranked clothing export country in the world. China plays a huge consuming
market for the world, along with the competition arena for the numerous world fashion brands while more
than 100 kinds of Korean fashion ones being launched into the China. By applying the analysis and
investigation of preferred street style. in local area to the development of fashion items and design, the
synergistic effect of university and industrial corporation might also be expected. This study aims to
provide the basic resources for the development of fashion design on behalf of the Korean fashion brands
launched into China and moreover to anticipate the requirement on the part of Chinese consumers by way
of understanding the preferred fashion styles, through analysis and investigation of the street fashion in
Dalian, northeastern area of China. Conclusively, in terms of clothing style, 80.5% of casual style and
19.5% of formal style were notified. The jean casual, and easy casual being dominant in the former,
feminine style in the later. In view of the high frequency of T-shirt, sleeveless on the top, full-length pants
and 7/9 length pants on the bottom. The simple and cool style seems to be favored, making them easy
through the hot summer. The upper clothes exposed in body part of back, chest and shoulder, were
frequently shown. In light of colours. white, black, red were preferred on top, blue and black were
preferred on bottom. To deal with accessories, the shoulder bag mostly preferred among bags, the sandal,
slippers, snickers in sequential order among shoes, the hair pins and rubber band(tied or, held up style), in
hair accessories. Other items of hat, belt, and sunglasses, which could give a point to the summer style,
were identified low frequency.
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