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Abstract

Despite the recent increase in the prevalence of the franchise system in the foodservivce industry is increased recently,
the its variation the exigencies of the industry itself requires that franchise systems to be fully equipped with various a
variety of business strategies which is indispensable to run franchise system. In the previous studies, most the majority
of researchers have been likely to gathered samples from only one region, or all from a similar type of business. However,
considering the difference between Seoul and other areas or categories of business type, there could be may be differences
different with in these conditions (market orientation, transaction specific assets, environmental dynamic, and trust and
trust). Therefore, the principal objective of this study aims was to verify the differences among areas and categories of
franchise business. The results of this article are as follows : the variables of customer orientation, competitor orientation,
environmental dynamics, and trust and transaction- specific assets show evidence regional differences (p<0.01), and these
variables are differ significantly different by category of business (p<0.05). However, the present paper is limited in its
scope. Further studies on into different largesclae assessments are needed required.

Key words : Customer orientation, competitor orientation, transaction-specific assets, trust, differentiation.
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Variable

Contents

Customer
orientation

al Franchisor gather information to understand customers' needs

a2 Franchisor have information about customer needs in the future

a3 Franchisor is quick to respond to significant changes of customers needs
a4 Franchisor pays much attention to understand customers

a5 Customer needs are taken into consideration in product development

a6 Franchisor run franchise business according to customer information

Wren er al(2000)
Jaworski et al(1990)
Matsuno et al(2000)

Competitor
orientation

bl Franchisor gather information to understand competitor

b2 Franchisor have information about competitors' activities in the future

b3 Franchisor is queik to respond to competitors' significant change

b4 Franchisor pays much attention to competitors

b5 Competitors' products are taken into consideration in product development
b6 Franchisor run franchise business according to competitor information

Jaworski et al(1990)
Matsuno et al(2000)
Wren et al(2000)

Environmental
dynamics

cl Change of the market condition is hard

¢2 Customer needs are quickly changed

¢3 There is keen competition in the foodservice industry
c4 Lifecycle of product is shorter than ever

A T % (2006)

Transaction specific
assets

dl Tt cost much time and money to maintain good relationship
d2 T invest a lot of money in order to fulfil a contract
d3 T bought a lot of equipments and utensils to meet franchisor's demand

Anderson &
Weitz(1992)

Trust

el I can trust franchisor

€2 Franchisor is likely to keep his promise

€3 1 believe franchisor's management ability

€4 I can trust information that franchisor gave to me
€5 [ hope to maintain good relationship

Yoon & Kim (2006)
Kim JH(2007)

Demographic item

Gender, ate, category of business, working period, region, gross area
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Table 2. Sociodemographic characteristics of subjects

Section Variables F(;i:lslggs)y I:(,a/:;
Male 132 47.3
Gender
Female 147 52.7
20~29 64 229
30~39 67 24.0
Age(years) 40~49 89 319
50~59 57 204
60~69 2 0.7
Bakery 65 233
Category of Korean restaurant 78 28.0
business  pegsert 52 18.6
Fastfood 84 30.1
Dagjon area 62 222
Region Kyonggi area 50 17.9
Seoul area 167 59.9
Below 1 year 8 29
1~2 years 93 333
Working 2~3 years 66 23.7
period 3~4 years 56 20.1
5~10 years 42 15.1
above 10 years 14 5.0
Below 20 pyong 87 312
21~40 pyong 80 28.7
Gross area
41~60 pyong 90 323
above 61 pyong 22 79
Total 279 100
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Table 3. Factor analysis according to: market orienta-

tion
Factor loading
. Relia-
Indicator Customer Competitor bility
orientation orientation
al 814
a2 .803
a3 730
908
a4 747
as 704
a6 682
bl .699
b2 .856
b3 743
.892
b4 .695
b5 667
b6 453
Eigen value 3.3886 3.232
Value of accu-
mulated disper- 36.86 30.68

sion(%)

Principal component
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Table 4. Factor analysis according to environment dy-
namic and transaction relationship

Factor loading

Indicator Environ- Transaction R‘el'ia-
Trust mental specific bility
dynamic assets
el .862
€2 .876
€3 .864 923
) .865
e5 812
cl .781
<2 827
.804
c3 .805
c4 631
d1 .807
d2 892 .802
d3 .805
Eigen value 5.282 2.532 1.451
Value of accu-
mulated disper-  40.63 19.48 11.16
sion(%)

Principal component analysis with varimax rotation.

v #lelAR AgS ZAo]2 oA A 7RI} 1
ZHol 1 ler, HA fxg wolA N 4 wo]
Azt 2000 ©1F 50% 77ke] HAHs A e A 2
#Hal B uj(ejAolzmwn], 2008. 5. 24), BT g Ho
Al Al Al 7199 24 R g3t =22 o E b
HET 6 A4 Futol glch wpebA] wiolFAe] it
2 7192 AFA g 34 9L A U FE FE,
B ot 2 o] B vigo R 3 7|y 29 B =E8E e
A 5 ue) glem, o)& ek TeiAtel A lﬂrt- ZH9
HE BT} ZEixjolA]e] Al A8 S5 dafd 5 o &
< BWOHE digl® sivtn e B 4 ok

Al A7 BEE A5 2 sl 33 FEAddl o
g 5 A9E g sjAreFe oA wWelAe A,
HAE 7], et 994 €22 BAEJ Al x84

Hagt @A) nE B w, vias 37 FHe 24
gaeta gl wolA e QAN AFHQ A A ek g%

2) 4 AEzte] FHBAE B Y Table 67 ZTh

Foprlo} RATRSATE

dute A A 258 ASAen YaksA] oda oA
QAFE g3 B 5 uk HAEFT AR FRE 20029

o thA] A5t gle AR HolEm sich Edlwels}
AZ)L 2Ht7] wl&o] 2hd thH] 19%, AE=E=E 20074
< wiEo] 200613 Y] 16% S/t & TA A Aol
243 AR TR Ho] B3 Yk o] sl Zalixteo]]
£ AR B9 diEide A A28t e KM e
ARE, 2008. 7. 8), AEFE A7} ARSI o] 7]
Z e %’4 W5y 7l 718 H71e 9l ie 29 3
el e, Qdelelo) mA 2 op AL A1 A4, A7) wl
Mtz 2L vl5eg Aekg AHEgo 24 Zalto| XS A
Al A& Egol 31101 AE A B AAEE Hole A
oz Mgt
olzi3t Zehzto] 4] EF tigte] Zalo|AEL 415
FAA =, A1 AT S5S A Hrketn 3L
Hlo]#g] TellxtolA &L ¥ wH £ FFELE TR0l
Agsltan Y ok(5.20£1.061), ol ¥HIE HAEFE
apolale 71} B S eI Yth4.7240.774).
18d 1t 23], AR R 7} A=) e] FaaArt 4
7—} 784, 72191 A& 7] B w2, Zallxjo|x]e] A% A
g G AE Aol ulf 22 FE JHEAVE A
tha & 5 gk

A SF At Al dig E48 AW EH, fAEF
=, UAE, HolAE, 2739 cXE 455 e, ol
© Ziato] A o} ZalatolAle] A §
7} ZefatolA o] g el grao] Fxjefof 6Hf- aq3 #4d
o] g;q._—g_i 2= 011;1r %_113}-24_3: _\L}V\E x:;d/] o_,_’ .Ean
zto| A7} aehe 718 wig WA 2 71 AV e HH
o vjsled HwA & pEolehe S Ak B o, =
ZpolA) ol A 2FEs] ol B Fute) gle 299 Bh“'_ s
Ack b ZdaolR & B FE AW 55 A2
gt Zaatold el BAE iAsE = wrt B4 WA

g Aol frpd £ 5 vk

==

ir mlm

&

s i}

K
r;% mlm

K
]
>

4. x|l me TAROIA| 2l4 ol HE
DA QA vk} o] PREe) Ay ATE FAT
BE WAL EE 44 Ao Bysiel Zasel=
Az B 478 ARy BRd), B aFldE A

& Aol vIFAE FE F s Aol nhe} ZAA



18(5): 861~872 (2008) Z@ato|A]

lo
o
onl
off
pul
ox
:i
1=
e
2
L

=B

A AR 9 A A g 94 867

Table 5. Difference analysis of factors by category of business

Factors N Mean Std. Deviation F value
Bakery 65 5.0769° 1.05618
Korean restaurant 78 4.6090° 1.12618
Customer orientation Dessert 52 5.0385° 1.14266 14.634™
Fastfood 84 4.1468" 51053
Total 279 4.6589 1.03594
Bakery 65 53359 97070
Korean restaurant 78 4.7756" 1.05129
Competitor orientation Dessert 52 5.1090° 99338 10.246"
Fastfood 84 4.5873° 47878
Total 279 49116 92675
Bakery 65 52051 1.06138
Korean restaurant 78 4.9380™ 1.21175
Trust Dessert 52 4.8718% 1.29966 2.488
Fastfood 84 4.7222° 77414
Total 279 4.9229 1.08912
Bakery 65 5.8692° 78699
Korean restaurant 78 5.4038" 99856
Environmental b .
. Dessert 52 5.6731° 1.04967 5.578
dynamics
Fastfood 84 5.8810° 43987
Total 279 5.7061 .84851
Bakery 65 47231* 1.11736
Korean restaurant 78 4.5513° 1.19502
Transaction specific b -
Dessert 51 5.0000 1.01544 38.024
assets
Fastfood 84 6.0913° .65523
Total 278 5.1391 1.19021
' p<0.1, ” p<0.05, " p<0.01, Duncan's posterior analysis.
7 likert scale were used for dependent variables.
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Table 6. Correlations

A B C D E

A 1

B 784" 1

C 7217 667" 1

D 3007 302" 432" 1

E .006 061 077 308" 1
™ p<0.01.
A : customer orientation, B : competitor orientation, C : trust,
D : environmental dynamics, E : transaction specific assets.
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Table 7. Difference analysis of factors by franchisees' location

Factors N Mean Std. Deviation F value
Daejeon area 62 4.1828° .53537
Cus.tomer Kyonggi area 50 5.2100° 1.00046 15,007
orientation Seoul area 167 4.6707° 1.10463
Total 279 4.6589 1.03594
Daejeon area 62 43172° 49100
Competior Kyonggi area 50 5.3233° 86923 -
orientation Seoul area 167 5.0090° 96652
Total 279 49116 92675
Daejeon area 62 42634 71641
Kyonggi area 50 5.4633° 1.03854 vor
Trust 20.538
Seoul area 167 5.0060° 1.10553
Total 279 4.9229 1.08912
Dagjeon area 62 5.3790° 72108
Environmental Kyonggi area 50 5.9100° 75889
dynamics Seoul area 167 5.7665 88798 o740
Total 279 5.7061 .84851
Dacjeon area 62 4.5591* .59986
Transaction Kyonggi area 49 4.5442° 1.38727 -
specific assets Scoul area 167 5.5289" 113673 26558
Total 278 5.1391 1.19021
' p<0.1, " p<005, p<0.01, Duncan's posterior analysis.

7 likert scale were used for dependent variables.
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