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AAES] HFol B AlE AL Ato|=7t
AAZRAAA 2B elFol Liqueur7} BH} o] (Sidecar), TF7FelBHMargarita)’ , ‘R AR ER] g
Qe ANES At AESah Sepearn) g Cosmopolitan] 0] WA ZHE| Y AlEE EAI5T] A1
e, ofolEeRnE Z7]u Ajut AMSe] Hake  AldiEelAl Rk 912“1, ulsAPGETE oh et
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2000 2004 2005 04-05 2000 2005
1 BAILEYS Diageo 50 68 68 - 9.1% n.7%
2 DEKUYPER Koninklijke de Kuyper 47 L9 48 -1.6% 8.4% 8.2%
3 Southern COMPORT Brown-Forman 21 23 23 3.1% 3.9% 4.0%
4 KAHLUA Pernod Ricard 25 22 21 3.2% 45% 3.7%
5 DI.S. AMARETTO ILLVA Saronno 17 17 17 0.6% 3.1% 3.0%
6 GRAND MARNIER Marnie-Lapostolle 12 13 13 1.5% 2.2% 2.2%
7 COINTREAU Remy Cointreau 12 12 13 25% 21% 22%
8 BOLS Central European Distribution 12 12 12 25% 2.2% 2.1%
9 BERENTZEN Berentzen. 6. A 16 12 12 20% 2.9% 21%
10 MARIE BRIZARD Belvedere 10 11 11 25% 1.9% 1.9%
gl 221 238 239 0.2% 40.6% 41.1%
29HE 324 339 342 0.7% 59.4% 58.9%
il 545 57.8 58.1 0.5% 100% 100%
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H2 0| 2|REAE 29|

Eh9|  WBHAIR} x 9 Liter

2000 2004 2005 04-05 2000 2005

1 DEKUYPER Future Brands 24 2.7 27 -3.3% 14.0% 12.6%
2 JAGERMEISTER Sidney Frank Importing 0.6 18 23 29.4% 3.46% 11.0%
3 Southern COMPORT Brown-Forman 12 14 15 3.9% 7.2% 6.9%
4 BAILEYS Diageo 1.0 12 13 0.6% 5.6% 5.1%
5 KAHLUA Pernod Ricard USA 15 13 12 -4.2% 8.3% 5.9%
Al 6.7 85 8.9 5.2% 38.5% 42.5%

E3 2= 2REAE =9

€421 11,0008 x 9 Liter

-
2000 2005 0405
1 LEJAY-LAGOUTE Suntory 145 305 ) 8.4%
2 KAHLUA Suntory 140 130 150 15.4%
3 CAMPARI Suntory ) % 98 -
[ DEKUYPER Mercian Corp [l 8 ) 54%
5 BOLS Asahi Breweries 50 7 8 14.9%
X 500 685 750 8.6%
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E4 MA ZI(Gin) AR &9

CH9 Bk AR} x 9 Liter
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2000 2004 2005 04-05
1 GINEBRA SAN MIGUEL Giniebra San Miguel 274 29.7 217 -7.0%
2 GORDON'S Diageo 5.1 5.4 5.2 -21%
3 SEAGRAM'S Pernod Ricard 34 33 33 -0.3%
4 BEEFEATER Pernod Ricard 2.2 2.4 2.3 -3.0%
5 TANQUERAY Diageo 19 19 19 0.5%
6 BOMBAY Bacardi 1 18 17 -5.5%
7 LARIOS Beam Grobal Spirit & Wine 2.2 17 17 -1.0%
8 BLUE RIBAND McDowell & Co 0.7 1.0 0.9 -4.1%
9 GILBEY'S Diageo 19 12 0.9 -26.0%

10 BURNETT'S Heaven Hill Distilleries 0.5 0.5 0.5

&l 46.3 48.8 46.1 -5.6%
29lHE 109 1.0 1.0 0.3%
gl 57.2 59.8 571 -4.5%
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2000 2004 2005 04-05
1 SEAGRAM'S Pernod Ricard 3130 2980 2965 05%
2 TANQUERAY Diageo 1415 1415 1415 -
3 BOMBAY Bacardi USA 625 900 935 3.9%
4 GORDON'S Diageo 1015 830 865 7%
5 BEEFEATER Pernod Ricard 635 620 595 -4.0%
6 GILBEY'S Future Brands 655 550 520 55%
7 BARTON Barton Brands 350 355 345 28%
8 BURNETT'S Heaven Hill Distilleries 325 330 330 -
9 FLEISCHMANN'S Barton Brands 380 345 325 -5.8%
10 McCORMICK McCormick Distilling 210 210 205 24
i 8740 8,585 8,500 -1.0%
ofHE 2065 2020 2,000 10%
Bl 10,805 10,605 10,500 -1.0%

E6 I3 T(Gin) AZ =2

EH21 1 1,00088%} x 9 Liter

Hojg
HEY HZEA -
2000 2004 2005 04-05

1 GORDON'S Diageol 960 1,230 1,230 -
2 PLYMOUTH Maxxium UK 90 105 115 9.5%

3 BOMBA Bacardi Martini 75 95 95 -05%

4 BEEFEATER Pernod Ricard UK 45 80 85 6.0%
kgl 1,170 1,510 1,525 0.9%
29HE 1,585 1545 1545 0.1%
Bl 2,755 3,055 3,070 0.5%

7 ZU(Gin) AT 4215707

.
E | e |
a

1995 2000 2004 2005

1 dajg 25.40 28.10 30.00 28.20

2 LE] 11.59 10.81 10.61 10.50

3 43 2.80 2.75 3.05 3.07

4 oz 1.68 175 335 3.06

5 B 399 3.36 2.89 2.78
gl 45.45 46.77 49.90 47.61
a8l37t 10.55 10.43 9.90 9.49
iyl 56.00 57.30 59.80 57.10
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2000 2004 2005 04-05

1 BACARDI Bacardi 18.4 195 201 3.0%

2 TANDUAY Tanduay Distilleries 140 140 135 -3.0%

3 OLD MONK Mohan Meakin 8.0 70 69 -1.5%

4 CAPTAIN MORGAN Diageo 43 63 69 9.5%

5 CELEBRATION McDowell & Co (UB) 23 49 5.4 11.5%

6 BRUGAL Brugal & Co 34 45 bb -2.3%

7 MALIBU Pernod Ricard 22 30 32 9.1%

8 CONTESSA Radico Khaitan 14 27 29 4.0%

9 MONTILLA Pernod Ricard 20 23 23 1.3%

10 HAVANA CLUB Pernod Ricard 13 20 23 15.8%

Al 57.3 66.1 67.9 2.8%

a9lRE 25.2 30.3 30.0 -1.3%

B8 82.5 96.4 97.8 1.5%
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€421 1,00084%} x 9 Liter
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2000 2004 2005 04-05
1 BACARDI Bacardi USA 7,400 8,400 8,740 4.0%
2 CAPTAIN MORGAN Diageo North America 3,240 4,760 5,340 12.2%
3 MALIBU Pernod Ricard USA 850 1,300 1,460 12.3%
3 CASTILLO Bacardi USA 1,100 1210 1175 1.3%
5 CRUZAN Future Brands 185 435 525 20.7%
6 RONRICO Future Brands 495 535 515 -3.7%
7 MYERS'S Diageo North America 315 300 295 -1.7%
8 ADMIRAL NELSON Luxco 50 190 240 26.3%
9 BARTON Barton Brands 140 195 200 2.6%
10 MOUNT GUY Remy Cointreau USA 150 190 190 -
gl 13,925 17,515 18,680 6.7%

H10 AT AL 104F

HOHAL} x 9 Liter

i

2000 2004 2005

04-05

1 India 22.80 32.02 32.24 0.7%

2 United States 1611 20.15 21.48 6.6%

3 Philippines 13.65 14.75 14.30 -3.0%

4 Dominican Republic 439 485 475 -2.0%

5 Mexico 5.26 4.16 4.04 -2.9%

6 Germany 3.90 3.80 3.85 1.5%

7 Canada 2.73 290 2.97 2.6%

8 Brazil 258 290 2.93 1.1%

9 Spain 2.60 2.60 2.65 2.0%
10 United Kingdom 2.20 250 2.60 4.0%
Xl 76.22 90.61 91.82 1.3%
EEE 6.23 5.79 6.03 4.2%
B 82.45 96.40 97.85 1.5%
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2000 2004 2005 04-05

1 OLD MONK Mohan Meakin 8.00 6.98 6.87 -1.5%

2 CELEBRATION McDowell & Co (UB] 2.34 4.86 5.42 11.5%

3 CONTESSA Radico Khaitan 136 274 285 4.0%

& OLD CASK McDowell & Co (UB] 1.35 174 178 2.3%

5 OLD ADVENTURER Shaw Wallace & Co (UB) 0.74 114 1.03 -9.9%
gl 13.79 17.46 17.95 2.8%
J9HE 9.01 14.56 1429 -1.9%
Bkl 22.80 32.02 32.24 0.7%
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