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Abstract

The purpose of the research is to provide the operation plans of internet marketing for effective
application as marketing tools by analyzing the application status of marketing mix through the 30
websites of sportswear brands.

Firstly, a study on the marketing mix strategy of sportswear brands presents that most brands put a
high priority on promotion strategy by achieving online marketing.

Secondly, compared with the other company brands which have online shopping mall, the website of
sportswear brands consists of centered brand image. Therefore, based on the analysis about the variety
of products and merchandise picture in each item and detailed information offer of neo-products
iniroduction, marketing mix is insufficient in the website of sportswear and the price strategy has the
least information. After website of sportswear brands is connected with online-shopping mall, guidance
for its price and product is performed mainly.

Consequently the sales promotion strategy of price needs development through the incentive and
discount price.

Promotion strategy occupies more parts than any other strategy. Especially, it allows a high
proportion of the variety of events and information for the customer services. Also it needs to improve
its bulletin board and Q&A board on the website for better communication with customers. Furthermore
distribution strategy focuses on information such as location, contact numbers and address of the online
shopping mall. Although online shopping mall has its own advantage which is marketing on the internet,
it is not yet in progress.
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