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Successful Alliance Between Private and National Brands
: The Moderating Effect of Price and Quality Sensitivity

Kyungdo Park*
Jin Yong Park*
Seungeun Jeon**

Abstract

Even though private brands have low cost advantages to national brands, consumers
perceive the qualities of private brands lower than the qualities of national brands. To
overcome such perceptions of consumers, alliances between private brands and national
brands should be tried. This study investigates the effects of consumers’ attitude for
private brands and national brands on the evaluation of brand alliance between private
and national brands, especially when national brands are used as ingredient brands of
the private brand. We also study the moderating effects of consumers’ price sensitivity
and quality sensitivity on this brand alliance evaluation. Additionally, we try to provide
some guidelines for successful brand alliances between private and national brands

Keywords: Private Brand, Brand Alliance, Price Sensitivity, Quality Sensitivity
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