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Abstract

Globalization of market has put considerable research activities in cosmopolitism and nationalism. In
addition, consumer’s perception of product’s country of origin is widely regarded as an important influence
on their shopping behavior. The objective of this paper is to investigate the joint effect of cosmopolitanism
and nationalism on shopping orientation and awareness of the country of origin of fashion products among
Korean young consumers. Data from 471 young Korean consumers were analyzed. According to the
cosmopolitanism/nationalism measure, respondents were segmented into three groups: global, local and
glocal group. Results indicated that global and glocal consumers value symbolic and non-conforming
aspects of fashion product shopping and were more interested in country of origin of products than local
consumers. Global consumers showed higher level of foreign product preference than local and glocal
consumers. Some managerial implication for marketing practitioners was suggested.
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HEg zhe Zolth AY%, 2792005y =5
QA A7 AHAES] A E AE 9YgS &
UEFAA g AAA g g F BokEtal 3t
At

AFe] L3A o] g A= Schooler(1965)7F &
7)ol AR ] MEE 4 ol oA 7|7 T
A7Hol & FAo)th A2 7Y HEEFo] F2
H3} HEA Yag aAY Pgel gz 24
w2t AR ) NEH 2 &3t i g A7t ojofA]
I 9lch(Bilkey & Nes, 1982; Erickson et al., 1984;
Han, 1989; Han & Terpstra, 1988; Johansson et al.,
1985). o|M ¥ AIAE U2 dte £HAEY PF2
ARFAF e AAFY AT Bl g+ H
o gtk

2 dFdAe o)Eg @wsldA LnjrkEe]
ANEFAF2 o MAF] o] HHA[AE +
afof] ojm gt G FeX] Yopr A} o FAH
o2 ARNEF)9 MAFFFo] APAFAM F
2 ol RAFE &Y ow s FAE A
SAE Yot AAR] Il AR FEA 2
AE G dotiH, FIFHoR £ HA= A
3x6) uAe 3L Yol 7} i)
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IL. O|2% uj&
1. XHBEAFC 9} AT
AZFAFY o] &8 kel Eato} 71A]
2 52 FH02 9o YBg YT A5
A ANEH e PR H s YT Yoo o
E2xo g f83te AP MY, A7, 2006003 72
L ANEFAF A o] F71H 0 E Vel R o]
o}, ol BEFE o o =4 T3t FHo) 2
Mgolnt WA olzfdt AL FAIFol g
g4 HEE FZHEG. AFFUTHA aHlrtEe
g2 F20] tl AU 7170 Ate 5 A4AH
AEY S87HA A=e] AFS Foistche AelF vt
5 93t 717 o] 27154 & Aol
Shimp and Sharma(1987)%= X}%12%4) 3¢} (ethno-
centrism)E &4 3= CETSCALES 7E3tgy ol
g o]43 AFH IAFE 53 ANSFHAFst
A=) AEF Y AF g gz} dFo) 79
g 2ol & Hole HFYE R olF U o
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2 A7olA o8 7t 2H|Rie} A2 7ER] AlEE
o R A1t RYEUL F7hnict 2 A= xjo]
£ I ANEFUFA7E 2917 Ags) AR
o ol &d F & MAYS AFHeZ AT A
tH(Luque-Martinez et al., 1998; Marcoux et al., 1997;
Supphellen & Rittenburg, 2001). Kaynak and Kara
000 BN ASE hYOR stof AREF2)7}
AEeo] YR gk Hrto) v ) ek A
FolN AnERA aulatsh 1WA g 2¥AR
2uAZe ReAAAL W AASF A 2H4EL
5 Aol A& e HES 2 AFS
HASO|HAE ZA FASA Fom H253Y
FFsAel B FrA Weo] B aHAT ojeh
Bk Gad, o4 3(1997)9] |l oshd
o) AvAEL Ao g AUEFAF HF
& s AR e 1A st F4bEe] g o
e 28 A A gon] £Y AFel vIoE
veioks 24 £99) B2k 28] #7 §aL 9A
%ty B ch

AFFAFY TS AVEFAF7L 4F 27
Eol o AFY FAY A= 718 0] &-& A=
AR 37F = AL Azetr] el (F4aE,
0|78, 1997; Shimp & Sharma, 1987), £49|# %5
o QeI ANFFAFIYFE AF AFIY 7]
Aol gt wie}d<l Bl=2 BEHET ASFHET

o me avAe] £BYPo) oe BE ATl
FUE B2 9% AT O LuAE) VL F

3 oRESlen, ojHE dFolM e FE LMAt A
NEFA G4 g0] oF Al Ug F71 H= 2
. Fupeiatet FGFH A AAY gtk A& dE
Ao 2 A5 lch(Han, 1989; Huddleston et al.,
2001; Klein et al., 1998). =3+ AP AFEL ALH| R}
o] ANEZAGFo| T AFY opg} ] AF
o tigt 14, Hix, e P9 4FS A 7
o] k= AL AABHHEAM(FHF, 1994; Han, 1989;
Shimp & Sharma, 1987) &HB| At AFEAF] A
o] I AFH 7Y A Mz g8 4TS F
g st FE st S drelMe F2
Au|RLe] AAFAAATES FU AT o Hrjell
e 9% X g3 F A g Gl o
g YRt BAEHTHR S, 1989). o E 4
FA aHR ANEFAYTFL ) AEF) g
Bt gk GEFL 2 B 9= A Fo g Hrtols 3
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e XA FEerthRawwas et al, 1996)L 3t
2 o]yt AREF9 7} Y AFolY 4t AFE
9] Frto) mAE FFE 9 AFo] F4t A FHL}
$98 Aol AY Z& uie 3ol g2A et
gtk AR = 2379 v $lck(Supphellen & Rittenburg,
2001).

AAFE §4 J7H Bz 359 4L F
A ¢ & (Cannon & Yaprak, 2002)°]t}h, AH]=}
£ gkl gt 1950 ) Fuke] Aol A o]n] Al
AT A o] RAHAE AGHo]R] &
4% RS AAF I 3 Gouldner(1957)
< olgg A& &HATE HETE AL 2T TFH
22 AZ3 A4 ok B g vt Qo AAFA
Aake] avAEL 7HA A UM E A FH o] At
@H A elx] ¢ka BHAQ 71A]BE 7FItH(Sampson
& Smith, 1957; Skinner, 1988). 18] ¥ o] &-& FA4] g
)22} 2A4) 4 (world sprit)oll YA E BAo] &
Aoz 4R UrhGomberg, 1994). A AA 59
Holm £33 sfubgo] e AHAEL 2T B
T o= HA=o] uf Alojd| 2P S T 7 Eo]
Zte Aoz BWEHI rh(Baugh & Yaprak, 1996).
Hannerz(1990)ye Al Al5=<) AH(cosmopolitan)S-2 XY
F217 ZLH)Aocals)?t HAAZIEA AT &
Bl R 419 TFA0 AAE ZE3Hhome culture)
o Fub AAIFA ABARE FFAA FFo] uf¢-
o2 7}A] Wafelal ST,

AA R AFFAFIAT Jd AAFHT
A3 IS A =AY &AL o] d T
712 4EgE A 7K F ee BI% AFE B
] %t} 221 Doob(1964)2] 27 AFoM = A=+
FAFAGFS AAIFAFTAR T EEEHe A
02 B F g3 WA EAT F e AEYES G
399 t}. Thompson and Tambyah(1999)% 204 7]l
F-E9 LujRE] AAFYIH AFE 717 A
231 7] WZo A MAFF Luize £
A7) ole ¢ BE JUlFoz MATAH 4
o] g AHAEYA TR o= A= NIFH &
4E& Ad g el Itk &ttt ol &2 g 4]
2HE0] MAFRE =i Ay doloz g
A3 F X9 & et AAFA A Anjxt
Eo] ¥8 H3td & A MY de B+t
B7] el dvtFEANAE AAFIE HFe
7WA AL st Aoletal AWttt bk A=F
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Aol ok N AF A g et LHREE TEIE
Ro| 7tEslE]eta o

Cannon and Yaprak(2002)2 AlAlF=2] ¢} x| gF9]

T F el g v 7EA &HR J o] EA) 7R
MEAR o2 AA 3=t A WA A2 AAIFH
o] AAAQ] AM)A} I Z (cosmopolitan-global) ]
EL 2949 715E v TEHOE W A HGFo]
At §4 £33l #AHE A& ks ALHAE]L,
5 A Je AAFHoH 2] HF2)F (cosmopol-
itan-loca)?l &HIZAER o)L FAAUA A8
A4 712 wWf- EHAo|n TRHU AL WE
v 2gd b Jel ZAHe R of &g e J
o]k St Al WA HTe A Ho} HET
Z=¥]A}(global-parochial) F o2 Al3lo] &3 £3}
o FHFA Fot AFS 7ER| Tt HA &of
e £HF Fetoly vl WA I A GF ol
HYP g Au] A (local-parochial) FHOE o]FL A}l
o] &3t 3} 71Eo 2AT WS 7k 7]
F£02 RE AL By Yot 28 o] F
AH|zpe] Exo) gk AFHA 2AS AANEA &
=
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2. 2 HME

SRR L SECERC P PR
5, 30, 97o] $¥H Uehis FHoz g2
B A AFAHRE 23 Fo o|271744) vheht
AR Aol thg TBHA Hgoln Y5

o

At Ay 29 2FHEHVY, 2005). I
LSBTGS o7 7R SRS Tl WS
2 gstEed ol Wil e d8 A7t &
3] o]F0]%} gt} Gutman and Mills(1982)= 2] &
BAFE B EAL, 7194, ABA, A8,
AYY, FF4 502 TEINT. UhY, oLy
(1994)2 | E-APHTFE HAAH £FA S =24
&%) F FO02 RY MAES aYITS,
HEF7, AAREF, £YAB Aoz A&
3R HEA, 9502003 S ate s
3 £ A7 BA=SRA, 25704, gt
2 A4 2y v R EAFE AFHe
2 Wt AAE, 0] 292004y PP g
2 FzEYE, AAF, g, HF AL F
A7HA) FAarpe g AR sk
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2B 2uAY 4 B4 ATEAF & Hd, A™E, 2002). ©)3 g iR £ Q4

Aol JEe wowmz M2 T 2z EXL VA E
A8z ME e 3¢S 7ENA DthDarden
& Howell, 1987; Moschis, 1976). A%, ¥}23](2001)
€ TUEEH FYAFATE i ApoA 5
Y A7 E Fg AFo] de LY Fuld A
ol gl ANRE B8] 95 ARl Ui Mze
7t bl By akg e}

Gutman and Mills(1982)t #3& Axsdle 4H|

Ae &L 73, M 3] voaFein A4
HolAY AFHo)A ko, FAHFFAE &%
£ &7 AL FdsAR A5 Aol =uh2 AT
714 AL ANSFTHEY A AAEH=
NELog ojtfdt Ardae ARNEFAF97} 723t
2v|RtEo] fMEHo] g 5 U= AME 7
HHo2 Yehl= A € 5 dAh ¢aE, o
738 (1997)y2 RN A AL 7Ha vt
PAES o Azsa ok =3 2o ey
APAZGE EFF FAES AT AR E 9
A8k AL E YErsit
Aol ¥4 2001y £ oM e &
, 8 AR, 3N, 78 A AEE FTENe
AEAL 2388 d F73e LS £9 9
£ Fulg Ade] Boh & 4 lga Bkt
&, 0173319979 9= o Fol g A
A 3ol Bio) Be 2uRIEC] 9= AF o B4
< 7Y AR E it st 3 43S
=A Atk AHIAEE QARS8 2 sl 24k
& A3ske A 9 BAgy s =38
A= & T2AHA LA FA] FAF JaAg
o] g Ao = BTt

(=)
o
o
=
£
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3. LR o1y

AAS7E AYA o) niAI " ol bR} PE Rk
of A FFREo] YiA el Fdl digt Aol
t}(Kaynak & Kara, 2000). &JF & Eolil = 2E
A77F QA gt 4ot g3je sl obF
Aok R E 9, 2004; DA, AAL 1997; 737,
1996; 3-8, 72, 1998).

YA (country of origin)e o] | Eo] o] =7}
A AZHA=AE Yelle A2 ZE, AE9
e, Ak, @] o]FR = FrME on|eehFE
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AEe
Ao|ulA & LH|RE| FES H7H] H8A AR
H& 913 B o] thErickson et al., 1984). o]H §H A
F9 YAt 3AHF e BRF o7 Zgaito]
mEbA AR YAMEA Sl G vAA §
H o7)A =7t ojm A= T8 FREAHE F
= ¥9lo] HEtiHan, 1989; Parameswaran & Pisharodi,
1994). WEbA FAEx] o Tigk FAd oy AR o] wh
2 Al Fe] FExPo)E A7l Zo] a3 wl$ F
2% W47t Frh(Hastak & Hong, 1991). 94k=) ¢}
FEE 8 AT ES AL AE| W@ H &
2 gzl ojA HFelY Bl e gdMrT i
Fa% ©Ao)7] ufFof AvjatEe] YAAY o &
A& A=Y 5 tH(Hong & Wyer, 1989). %
%, 279 (2005)2 54 F7te] A Fo) iE HE=
ANEFAL TN AHH R JF& FA= g
W 23] YA o] A7} AW EHFA|F o A 5k o}
5 AFol g el 3 AEAFH .
o2 Zg3lYth gH2E gato s 949 714
o] AFH7tel| gL mA= Aol it AR 9
(2004)¢] AFolA A EEAH7IAE B2 7HH R
o A3A7 H & 92 TUL B v Qi

WA, A (1997)2 AHAE ] Qatx]d) gk
A4 A=E A B YR EFFo|R| 2ty
5 7R Bl o714 AaA] AA)eld AlEe 9
A AR disf AnRlz} 7R e B4 AEE ¢
ush, YA FF Aol x| o) Al F2) Yikx] o) u}

Fdd A7t 9l& Aoz AZEe HEE 9v
g}, o| 2 HEg Y ANAE AR 4 9 F
o3 YA FAF} EA )R] 2] e HEH o=
agh A3 AHRbe] Aol REE d4kAd Yl
3 A4do] ol AWHel BEE By oo, YikA] &
Aol EE&4E WsldoA Fule sMeAe) B3 F
YAZNE7} Fow, oBAge)] glo] AZte] O
H AE 3 FAEE Fon 7174 dME T
ZHaA) w-g3itky B v st

= AEL] AL FU A Fo v Aoz
AEL Hrishes ¥ 83 A7 B2 £ glom
2 2 AFY] A AUt Fhe AL AEL
7457 1% 523 A7 Hok £ A Zo e A
3 B3] Maridsolt = A% m$ &
& 202 veh} Aakx] F719) olnix|7t =Y AF
o tj¥t B el P2 v} (Samiee, 1994; Wang &

ZL O =2l
g e
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Chen, 2004).

B FYUE 3 M E e AFFAF e g ot
AAFo) A5 WHZ BAE JH e, LB, 9=,
4 54 22 AT e FY AFe] A =
7heh ¥)% B33 EAYL 7HE o AEE ojydt
HAo) ANEFAFY7}F TS )= FoHedoR
%A Yoh(Watson & Wright, 2000). 0] 52 3k o]
g 7N E ARISESAFY7 L AREL F
A AFL A A v|sd E3le AES HES
T BTk 73 28 Aol 2|E&EA] HA i)
238 Y AEL A5 5 vk sk

Rawwas et al.(1996)2] 199613 A7lA A=SHF
)& Agm NAFF Ao] FA FY AEF
ot F&E vzivhke RE AFH LR FHINUE
o d7elA 28 107 AFE F AAAFAE
oA 2 T 7px] kel g3kt vf-$- ZHshA Y
e SR FAE gloA AB|AES] dakA] #
Aol g3t A= AuF ez e Holoh AFAF
o QANME ANEZFHF 7} 25 &HAEL 9
Bycdo S HA=E Foshke v$e] FohE
23], 1996). A1<del, 24320018 Y dA4dF
TR e AT i TN £
FE 73 AFL 71 AB|REC] AF AEE =
o] AFsl= Ao E Bt W 23], A
(1998)e] Aol wEW o&e Fdo W Uit
Rof] 23 R The AlEQ] A o 24 7]t R
o8 ANA AAF AF TS} NETd TS Fe A
e O & oSS AARIYTh ¢had, 0173 (1997)
2 9 AF Tl e Aol AUSF gk
74 ANAEUSE o2 FERT 4 AFS A
Fahe A o) AT o ANEFAF o)A o)
o Fx oA Fsopx Tt ER A Jepdti 5}
Atk 9 018 AAe AFAF WM AEE
= FBFS Hi= Ao @ Mol o|W3le 1997
Ao w2H FupR| 7t 2Rk AR QAR o J5F
& FA ety sy 38 e 22 AEL A
FEZ 3 WA, AAS1997)Y G AF
A2 Are FAAZLS 7R 7 282 Folde

o frol s FBL mAE RO Uehgeh,

I o7

L AT EX
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ZA) =

2 AT AuAEe] AREZHFl0} A
Feggo) AUARAF FHol oHY JFE F
£7he dolru @ FAROE AUEFIs}
AAZ g go] AP TNN F2 ol L R
£ 29493 oH@ BA7} QxS Yol 2
AR Balol} A8 FAX L] MAE IFE &
olim, 59 BASHTE Y JFE o] §]
o Oew e ATEASE ARSI,
ATEA 1. AFFAFMAZ o) Het sl %
g ARBAT olE LAY ATE
AF 549 Rjolg Goprrh,
AFFAFA AT T AEE
avlA ez EagyYe o
& Afol7} sleAlg Yol
A2FAFMAT wet A2
)2} FThaE 94 Q4@ B
A, 94 FQRo|AZ, 29 AFNE

)ell ow gt Ao 7} QE=7hE doHdnt

=

2. 53z

2 dTte 454 978§ Y3k dEX7E i o
At dEA e T3E AAFHFY AAFYHE
£ Shim and Sharma(1987), Wiseman et al.(1989)2] 2]
T F 2L A9 £33t Zhzh o] B4 E AMSS)
Sk AFFHF e T AR @ AF B
A4, 9= AF S7F U A AXs FE, 9
= AF FYY 712 AP vxe= g8 A= A
E Ful A HY R E E= ) EgoE FAHY
ow Y& A3 (Cronbach’s alpha)o] 742 H) 2 F
T4 7Hed W AIEE Role AoE YE
o AAFHFdE o2 Uty 818 o8 TV =
2o A3E, &5 o)qie] #& U3 ", A 2
Lo g BAZQ Bix, QE3 3o FARL)
L3t Ul 4 A8 E B ) EgoE A
A iE dAAgo] 745w

A FAF GIA FAAZGE 147, A
(1997)8] A=& AMEsIATE YAkA] FHE 29
AR i) FYE 71goleE BAE, 29 iR
84 aga Foste 29 dkx]d tig 4 A
E A FgoE 2AHYoH UF JAAFL 819]
Act. FAAZL 2] FF YR o) W}E Ao
AE, Y4 Huz TS AJde A, Ao

=

R
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L
-
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29 EAHYIY) EL FE AT A £YE &
Ao Wy AL JA Lol Y AF
AEEE Oliver(1980)8] X oA B34S A9 44
sl ALY FAETY AHEE 72-85 A=
2 ARqF oz N F dBgo] U

B8 2P Ar= Y2005 HES A
3T B BAES B0 E QRIENT 2
3 oA g2le] FEH o Zhzt o855y
A, FEA G, AgH &3 2L HFRAY 82
o2 HYEAHE 1). 4 89 g AP re
B AZAXNE o] &3t ERFE 2QHFE A=
o o) Fo] BAof 0|83t

A7 ¥ ZE AFHIES EF ZAE E
Y9 54 Fx A=A, o] gl g, I,
ogtdS, #9 YA Tl ATFTANH HUE

o] A
.AESTHI EMYY

A7 tiae AE S=dd AFse g o
stgoz 3Nt S ez 3 AL olF
FL An|AlEo] AA A¥R} F FEHI M =
A =29 AuAZoZ A dAFHATe] B
AE £4387] 93l E2 3 (homogeneous)?l Je
o] WQ &) wFolt} 4715 L 2R E S HEX 7} F
ZEA AHEHAeH SEHAES] 61%7F AR
o g BEAEue 10847t 41.3%F 2 43.9%
7} 81 32 o] AT} SPSS version 12.00] ¥
Ao AMgHUoR Fo BAPIOZE SQIEA,
AREAY, ZHEA, QLBIEY Fo] o] & H AL

<¥ 1> o|BaWdEo| QoYM AN

AEUE ARzt IRA agds AW

£911: oJ¥-Fn| 3.67 21.58 21.58
2& TRl AE 769
o &guE 761
2219 dgole) Fol 719
23 #EE 4ol v e A 686
ol A7} =Y TR 684

£912: o83 1.86 1091 3249
2oz ezl AL 4+ YT 801
2 AgrFo) 8d 766
2L 3 ARES Y 705

£2913: ARAY 1.45 8.56 41.45
AF 7ol Al AT HE ) 770
AR} tAolH A& 588
o)A BAe &3 ek A 560

2014 AN &3 1.22 7.17 48.22
2E A 8 AEd e Ag 697
2ol A o) B+ -622
2 AT F2 EATT 554

2915 Hj A 112 6.58 54.80
3 Hoes $olste £ 7 729
F9 A E vl F X Al -554
o3 vjg B ] -A485

*Reversed scale
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Iv. o782 o =9

L X=EHFo/MAIF0 oE 2H[X FHEbTE
o AP EAIH 5M9| xio]

Aol Fogk SHAEL AAF29) AFFHF
o] A5 7o) g 77t 78kl o] § o]&3te] +
AR g AA AT 279 7 A Jde] 7P A
et Aoz AT Al I S4E YolEL
2k A Jete] tiste A=FAF2 ok AAFY 42
BHAFE o183t £ & FAAE <F > Y
ER At

R A AAF ATl KA B v A
olojA] “Z-ZH (Global)H| A A 0.2 (1=187), & ¥

A AL AFF4F 8 8F0] 2L Jdolojx 23
(Locah)ZH]2} Ao 2 (n=172) 222 Al 915 A
& AAFA T AT T BE Eot F
EA(Glocal)2B1 2t A’ 0 2 (n=112) HH3IH T}

AAFAFFATd0 wet AEd LA J
D ATFBAH B 5 AH 9 Alo[E Yol At
e & 2ol 7t VEREA] UTHF=1.69, p=1.86). =
A=FAFet AAFee Holx gy 72
AL 2HAF M= AH Y Aolrt BolR] ge ¥
A Aoz Azkdrt. a2y} ol A e 454
oA B} H& MM o sjor &
A}olth,

el xolE Yol A3t f-og AFrt el
THE 3). 224N} I DA = g2t o Bke

<E 2> NAFEHFA/MAIF 0 g LH|X} ZTHEY

228 (Global)H] & 22 (Loca) 28] % Z=24 (Glocal)24)
) e e F
(n=187) (n=172) (n=112)
95° . 2
AFEAF 1a9 > Zf 2 3C° 4.40%
AAEFe 08 2% e 7850
54 FAE A5 HEF *p<01, **¥p<.001, ° Tukey’s-b testd T2 EX}2 F718 A,
<E 3> AIZBMFo/MAF2| 4v|Xt ElEte] MEHXo|
Z2ULIA AT EEPSEE: EEEpSpEL: 2
(n=187) (n=172) (n=112) X (@
N 89° 53 38
(71.20) (65.9) 42.9)
12.16%*
o 97 119 74
(114.9) (106.1) (69.1)
*Observed Count, "Expected Count
<¥E 4> NIZSAFe/MAFL] 2H|X} Fetel 25FE X10|
FEHH R YT 248 HG R G 2
(n=187) (n=172) (n=112) =4
19° 32 23
10020024 2838)" 27.8) (17.4)
. 28 2 16
200-3007}4) (33.5) (32.3) (202)
47 48 27
300-400%h41 @75) 45.9) (28.6) 2121+
33 19 2
400-500% (28.8) 27.8) (17.4)
49 29 18
5005k o] (37.4) 36.1) 22.5)

*Observed Count, bExpected Count

-~ 1091 -



96

HERESEN

Vol. 31 No. 7, 2007

o 240k FEPAREE] F$ g7 A
Hoz v e Aoz vehdthyd2)=1216, p<Ol).
e FA xRS AAFAHQ Ao] PehH,
AAZAHRELS Bo) AEFHA AFPo] Z3td A=
FHAFAFo] AstAY T2 AFFAF 9 AA
Fo] AL P 7i-E Aoz Bl
AAF AT FAF ] wet AEE AuR 3
G ASFFAME FoF 2jo|7t YEIRITHE 4;
Y(df=2)=2121, p<.01). 22E A0} IS A2ESF
Z 400-5009H &2 5007H o) de] ZAEEA R
S ¢ F Ao 2A4RR I 100-3007H

$E) 258 7HA, £255F0] BE 2Rk 22

HAavz Jdd 7FeAo] Bon ASEE] W
AH|RE 2E AR HAY 7heAdol B Hloz
Helr 38 FE2 AR 100-2009HE 22 400-
5005Hd 9] &AEAFY I Y Bol FEEHE AEF

F2 Holt o et

AFZAFAM AR meh MEE ¥ A
o) 9 2| BHIAZe) Ao)g FojPFoR Yol 2
3} F2J 8 2pol7} VA 3hTHo(df=4)=5.85, p=1210).
Z AFFAF% AAFdBE 202 4o 98
Agol) JFE FA L L 5 Y Aol

ARFAFAG AAFAE 20T BF2

J =&Fe AxY A FFE AL £ A= W
Qlolt}h. <& S>= AFFTHFA/MAFY LA H
o] # 9] AR A3t HEolth F% Aolrt
UER =) (o (df=2)=16.23, p<.01), S22H 3 2H|2}
7t #9 gAY g2 Aoz Yeyt ¢ &
AN JEL 037 Y APHYS A &
e S5 Bxrt ZIoRlER Y ol E¥3E 3
Q)7 g o] glo] MAFH AL 7 4HR J
T FE2F R JAEYS & F AN

2. HRFHUFA/MAF0f g 2uxt FEHE
o|S4YYEo Xt0|

<& 6> AFFAFAMATN BE 20174 4
©el BLFHF Aolg B Zolth 2ARA 2
s 8 gos JEAT 22D AH HFLANH
£ A Fhel #9198 Aol7t UAl gtk & AFF4
Fost AATS e 2814 AGL 2o T B
Heoltt Fel, JEE IYsAY AFske 4T 12
3 £90] YolH ABYS FAA S SRANE 2
o7t A 2 ARYE & 4 ATk 2HY olF
A Aee Q8o Y47 sEy 8904 FUB
Rpolg Uit SRS B FE AR

<H¥ 5> X=REFHFA/MAIF 2ulxt Fetol si2| Y /RF Xlo|

By 3 F2E 2R} G 2HaEAHAG 242008 4 2
LR (n=187) (n=172) (n=112) X2
A= (813 31) b (76505) (4‘;44)
i - i 16.23%*
o s 83 1 68
5 (103.9) ©95.5) (62.6)
*Observed Count, bExpected Count
<E 6> XNZEHFo/MAIF2| AH|X}t Fete| o|SaTdEre| Xx|0|
229z} A 2502 A F2EHA FAG F
(n=184) (=172) (n=112)
=z 094 ~070 ~050 137
100° ~186 115 I
EEREY: % 5 ! 463
FEAY ~012 ~026 060 27
AR 2 105 ~109 ~010 205
254 -298 029 e
HE2A a b a 14.16

FE3ME 8A-8F9 HFF *p<.01, ***p<.001
"Tukey’s-b testA IE B2 E7|8 A.
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A 2elx F2ALHR JAY BF7F =4 S8
o 24202 Jde] A {3 WA FF3e
AL & F UUTHF=4.63, p<.01). & A AF2) Al 3k
ol B o) AAE ZWo| 9Edhe AH|A}: He} o]
wE £935o] FHHE AL ¢ ¢ Aot o F A
e U BFANAE vl 2 (F=14.16, p<00]) EE
WAEAE A BF7) A F7ee 2d4% [
9] A% FosHA WA FEEA ol AP F
et B AAIFdTg] At ASFHFAA
o] o F2HAN A Jdka} NAFIAL S A=
ZAFAo] BE ES F2AMNR G 9E
239 oM E ¥ HFS Hole JADYs ¢
& 9t 0|52 B3] 9B o] AAA ZH| &R
gom YL w2 ERAHS HoAE gerh W
2 A=FF4AF7t e 2|2 JEL &89
AAH QN S o ESHe 7 o] Fat vl 24
o] & Faeid ol AFAY BRI} {39 F
Z2171 8 7Fs4d o] = Gutman and Mills(1982)2]
A3 AT} JuiatE e Fjold).

3. XtFBYFA/MAFf mE Lv|Xt FCHE
HAHX| olA 9 xt0|

<E 7>& AFFAFYAAFY Lv|a; e 9
Az} ol 2ol g zlo]E ol Zlolth PiA] 914
9 AxE B dAFdAe 9iA T4, 4R 44
0|zt ZE] FY AFLAZT=Y MR FEE X
ettt BEAA 3 dakx] B4l slojAe Al Jd
o] #-)3k 2}o) 7t YAt Al FaellA FfelF Aole
QbR FR-zpolA| e YA (F=4.40, p<01), 2
29402 A9z FEALR FAde] BF A4t
A EA ] 2olg EA Az AR et v
o 228402 Jae) A T2 ZolE A44A

Fe AT JilHoz e 7102 YEnth U
AZ o MIEAME F HAAY Aol KA v+
ERst et (F=7.85, p<.01), 7H3 B ASEE B2 J
e FEHiR Foo|ch. AR Akt
24284 Jde £ AFY AS=A JojA
AdHoz e o] YUt ol FHHE™ 2
22282 Jee 2B o\ A FZALo|A]
7} o] weldMe FEd4NR Jda fAg A
FE Holy ¥ty ¢ AEFS S2EHR F
gukE MFER e goy 238 £Y AFAEx
goix e 2AaNA AGEF FARE B 3=
20|z AL ¢ AATt

V. 29, d& % M

B d7Me 348 AdsdA aniRE
AREZA T2 o} QAT AFo] AFAF Fofol
w3 FFg FA golryth FAHoE AW
Zz09} AAFATF] FAF £BFAALT ofH
T BATL YEAE Yoty AAA Aol A
2 FAA 7| vlXe GFE GolrH olg A
A BA=MT R uXe S LotEsitt

B 79 Z3E aoks| R WA AAFele} A=
FAF AT F 01§l 2uR ARSE A=t
E A QAT T g2 S2EAA AT, &
FFAFAA Y] T 2HLNA D 223 AA
FA g} AFFAFALFE 2F ¥4 7He 2
240 Akl A JgoE FEHJY. 22Y
28|17 Aelle WA7h GAET B3kon 400-500
gradie) A58 7Y #9 S8l B2 el
et 2HH R Jb2 A2 H Bgken] 100-300
BAY 9] A58 7 AFAF L 2 AUt
‘FEHLHR JD L o] F DY S FE 5

<E 7> NIEAF/MAIF 2vixt Fetel ALK @y, WX FEXZ, +¢ MEFLSE X0|

FdaiA A FEpEppE: e .
(n=184) (n=172) n=112)
A 24 2.83 2.83 2.97 143
A FAAIAZ s e 345 4.40°
Y AFHEE 32 328 329 7,850

53 GAE HE9] HHgk *p<01, *+¥p<.001
"Tukey’s-b test2 & EAZ X7]% A.

—-1093 -



98

Vol. 31 No. 7, 2007
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FREDHA Je R FRFA A DR W2
HAFE BAT ARATEE 944 #4, 99A F
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o2 o] Fael EAle AAF S} AFFTAFA7L
@8] FFEHE ol obd g AALRT o8 e
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