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Abstract

The objective of this research is to find out the BRQ(Brand Relationship Quality) construct perceived
by fashion product consumers. BRQ, Fournier suggested in 1994, examines the depth and intensity of the
enduring association formed by the pattern of interactions enjoining consumers and brands. As BRQ was
supposed to reflect consumers' psychological process, qualitative research and literature review were
conducted together. For qualitative research, two kinds of interviews were carried out in October and
November 2005 to investigate consumers' cognitive, affective, and behavioral insight towards brands. One
of them was in-depth interview with six people in different life situation. The other was focus group
interview. Interviewees were asked to explain about two types of questions: (1) the brand name which
interviewees had bought and (2) the description of interviewees' feeling and thought for the brand which
the interviewees had bought assuming the brand was the person. All interviews were recorded and
analyzed. Finally, it was proved that fashion product consumers had various kinds of relationship with
brands, and BRQ facets including ‘love’, ‘self-connection’, ‘nostalgia’, ‘intimacy’, ‘trust’, ‘commitment’,
‘symbol’, and ‘mystery’ were identified.

Key words: BRQ(Brand Relationship Quality), Qualitative research, In-depth interview, Focus group
interview; A X AA A, 24 A7, AFHH, 2FPAUA
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IMAE AHIXIDE QIS AHE2DIEEN(BRQ)O) HEE 1 (M1 25

AT7F FEEIUR 71E9) Atse vE A7
A H23 vk & AnRie) AR BAlE EA
7190l aujAleA FE] 78 FYse dEF
AATY ofe, Anjabe} AR a3t 1 H
AE A% AZE BHNA Holof & "aA
o] A|7]gr}.

o]# 3t FA A Blackston(1992)& AH)zAe} AR
o] FAE AR} AR 53 FAREA AR
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Fats AaFgolgtar ASIR AL, Fournier(1994)
E 20 AEE QR ST sl ARS-she A #
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1) CHOIZHA o2 &&
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tBALY ALholM Do Fo= AR
1A 3kaL 917) 2ot} Fournier(1998)= thels
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At A3, == At WS B3 ol FoA
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d7uc 3 34" HdHeR AR E AREE T
FapZ|Roke 4R Ao Aol I, AFAA
F71% AL, &H| e F S A EPHA] AH|Rb] uhg
£ glon AnRA EAEH HAFE FE FEY
Z 143t} o)A vk} AR AAE Ded] A}
T-AFEY FAIL o, AARD, Aob-A|29]
Aol o] FAAZ osiHojof 31, o|#F FHL 0¥
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Blackston(1992)2 &-8]z}¢} AR ] #AIE ©]3) 3t
71 fiM e AE tiE Anate] HE 2 5
e A7 AduHolol & Wy, An|Ald iF
AR " 2 5 disixE Aol gk &
Atk T3 7|29 dEo)u| A ARG S A
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& AF A, ojRe] FA A EAAA wEE

Ro| ofyet Fxo|mA g ABANAY B FEE
28|z} Bl=e] A= vletRy] o Folzta 2 A
-5 A3 819 ch(Blackston, 1993).
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£ 23 2140 UdSg HANNY o2 ARBAR
A Brand Relationship Quality: BRQ)1Z}2 3l 2, 2
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comnection), 4}3.2] ¥ (interdependence), Y (commit-
ment), Y7 (intimacy), 48 FHE1] F(brand partner
quality)2 AIFBIYTHE 1). Fournier(1994)2] @7l
o]0}, Hess(1998)= AHIAFRAAE AR 7159
3 AR Rol A 75 g IR,
giRlEA olEoM FHEEHYH A, EY, 7IXRE
Foldghe] A& H7M AT

F X AAY, o1A&2002)3 ZA A (2003)
o] A A7 S E8) Fournier(1994)7} 72 6
A AL EC] F 2HASNAE FL3A
B 1SS #1332, v 4(2002y2 Fournier
(19949 AYVEE =] 2vjAIo A LA $74 3}
243 A3}, AEEAF Aol o], B oER B
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Fo 724, Ad, P02 oS FlsiTh &
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=A% ER B, AAFY 2&S vl Y
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(affective and socioemotive attachment)
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A}&Z ] : Fournier, S. (1998). Consumers and their brands: Developing relationship theory in consumer research. Journal of

Consumer Research, 24(3), 363.
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A RHE71= S ol L By AAAH
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U &AHRES] FM2Ee AlEthE FEAE
3R FkA g AR AA ) F FxAH) Aot
AR Y9 FEHE e T ol AF
£ oslste 9ol A&IA E2H 719 £
& Rolgt EAdn. glRiE It AR g &
< Bdse A7t g%k, 44 478 £+ 9

Oml

o

—-1025 -

£ bl B A% 24 2Ug 2eehe Ao
= BHET o5 @3 =4 HEel dsiie
2 AR B 29 Ado] A AR
gl A LRI ot 7HHol B4t HE
o ASlE AR e 7T YgIE BFekn 7ol
271 9R9A Bohe PEE Tk £ A

A BEA Fole. zi} U7 HisA 2L FE £
P G FE F FAf IRz Slofe. #HIRE T
FHE Bole(C). &5 2L o nhgo EojA Tp HE
Avto 2 EAP YYsFHY e ¥ 5 = YEE E
HAF). EF2= Yo} QAF of &5 £ HH 3 ] E of
W YEZE Y 7 gola YEF] Hjdl Holzl &
2k z8E ESFFEH2)
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A7 o|o| g B4 ARES B 2Tk Apolnt
53 FA9) A9, 2 AEe] B3 2dol} 2 4
RE AF olgale Ao olnlxl7} 2A Y 7]
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ol e Aol AT NE 24 AFsA
Fournier(1994) @414, 044 olvx|ste] Azz
Fgsted, o} o] HAY 719 o AFAYH
HA9) Rjoksh, FEst DB WAL, A S =
Y WIRE PG 7 o ek

QEAY 2 g YT o] Y=, S2)H o] L2/E A
o2 ¢jnjs} o] T Mg YrlE i)y SiH s A
E Y F90/8 AFL HE FH E Yol AL YA 4
go] 2@ F gor 2 W o 28A E4ER AT
R AFo] Y o] ¥ £ wyri) 2 o e
(FE5). ZE$L Hop d of 79 34 75 7 o]
Byl FER 2 A7E A R AV 4L &
Y2l Ao FF HIRE 292 JEY JHE ZF 8

0 2 TS Q. 7o) gjEE wojFel FE YA A
#H 2 A2 F ofgals X Pl AT Z AU7E Y
LR QRITF ZE)de BE 2 AFF Pt ZHE o
yoldoj)7te. o} & Wil 7}H o] Eol7} B
(& 5).

3. 2z

AL A gEV] tig] =2 & e FAH,

H PP o2 #A gEY U5 B} Zo] &
& & 42 o)k YEE A 9@ h(Davis & Holly,
1987). o]} o] Azre FA U g X249
Zojo} AHA=Ho] Utk B 4 9129, Fournier(1994)
£ 347 Aol diste 2 B ABE 2 o8t
T, 238 AT ARE 2 &3 e A FHA WS
B2 2 ge s a8y 3 AnNRES
FdA £3] B UL A5FTEA o= AEH,
A HIEHS Wol dF3L Ueol FRIEHAUT 7}
Zol} 7o ARE, T wEEE Fang EEg
23 5oz <8 AR di¢ Hrt flo] 53 AR
E AHgEA H2, ZAdF ez 2% FARTR B
AatA == E4€E

o o>

Folge 7S] o] o YE HFsR. A
5o/ Wd Bof ijijg} Fgho] R Atz Jfa, ¥ o7}
o7 o9 of Ego] 9 HyFYE 1) ¥ 207 HP=
& o gRJEL] o) Eo] Fojdles BEHEE v E FofstA
Hoja 2 oijEo] gy Ao ¥ 9y z3d
Hi] AE go] BA 28 =87 HeqFE 1) L
oo F7E F 2 FF FYAL R FY ¢JPF
Fu2 FvPE T2 2N 28X JHa GAIE ¥

o] Hf]7E(FE 3). & o &L Hu¥ SIHE FERz,
HAL A mp2o] Wk AFHE 1),

4. M EZt

A2 7+& Fournier(1994)7F A%, 4% 7F BEY
AEg FP3te] A AFtol g ARty HrME
Hgdsle AR JEY A9 Nd3} X%}, Schurr
and Julie(1985)= N oty Qo] W& 3}
3, ZGFAANAM Julde] oFE o Aol ¥
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