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Abstract

1,098 pieces of photographs(1995~2002) of men’s suit style have been classified according to fashion
images in order to examine features and change aspects with statistical analysis. The findings of examining
features of the trend by year with test of homogeneity, correspondence analysis, biplots, correlation analysis
and regression analysis are as follows: (a) there are significant differences on fashion images as the trend by
year with test of homogeneity, (b) there are remarkable differences on the fashion trend by year with
correspondence analysis and biplots. (c) There are significant correlations for appearance among fashion
images by its frequency through correlation analysis, and (d) it is assumed that fashion images are going to be
gradually outstanding according to regression analysis.

Key words: Fashion image, Fashion trend, Statistical analysis; 34 o]7] ], sjd Ed=, F-A|8 2

I. Introduction

At the age of information and economy in the 21th
century, a fashion-related company requires the mass
order and production system to provide products to
meet needs of consumers. The economical value of
the mass production through the past simple designs
and patterns does not satisfy customers who desire
more sensual style, since a society has been diversi-
fied and complicated as well as the lifestyle has been
changed in many ways.

Today the competitiveness of a fashion company
depends on the keen insight to overview the trend
and the proposition of a lifestyle of consumers that
would be changed of the trend, in other words, the
development of various designs to predict the trend.
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A trend on the fashion indicates to a fashion ten-
dency to next season. Therefore, a fashion trend is
not simply a tool for either utility or pleasure of
clothes but cultural codes deeply reflects on the
trend(Yoon, 2002) and so that it is feasible to suggest
the future trend with data analysis of the objective
method about the past fashion tendency.

Previous studies on the fashion trend are insuffi-
cient to objectivity in the analysis method about pos-
itive data as well as subjective interpretations of the
researcher has been too much influenced in those
studies. Furthermore, it is assumed that the analysis
about world famous collection data, which apply to
planning and developing of a design in the fashion
company is essential in order to utilizing of those
analysis in the actual fashion industry.

Therefore, the purpose of this study is to provide
reliable data for change aspects, features and also
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prediction of the trend by analyzing with the statisti-
cal method on men’s clothes that have been recently
arisen as a dark horse on the fashion field through
positive data.

I1. Fashion and Trend

Nystrom(1928), an economist, in his book Eco-
nomic of Fashion refers that a fashion is the style that
is being popular to many people in the specific time
and place. King(1963) mentioned that a fashion is
the social propagation process by the time to be cho-
sen by consumers since new products have been
introduced by designers, while Horn(1968) referred
that the fashion is an expression of collective behav-
iors and dominated style to be commonly accepted in
the specific time.

In addition, a fashion has become a reflection to
the times, which implies a meaning on the creation
and distribution of unlimited value of information as
the change of the times and a zeitgeist as well as an
intermediary between human and social and cultural
environments(Park, 2000).

Meanwhile, a trend refers to the fashion trend to be
appeared in next as the term of fashion, which means
‘a direction, a tendency, movement, vogue’ and so on
(Fashion dictionary, 1999). It indicates that the new
tendency of a fashion can be seen in the fad. The
reason that the trend considered seriously in the
fashion is due to an influence of the society and cul-
ture about clothes of a human and its behavior. In
addition, this opinion is supported by the view point
that the shape of clothes has been changed according
to the social and cultural environment and clothes is
a kind of the symbol, as well as a human wears
clothes as a tool to adapt oneself to a social partici-
pation and the world.

A trend has been set up the current society and it is
the power that always exists to make our future from
now on. Therefore, it is essential to examine current
cultures thoroughly to figure out the future trend
(Popcorn & Marigold, 1998/1999)

Hence, a fashion trend is the feature of the style to
be wide-spread in the following season and the direc-
tion of a movement to be shown in the fashion. In
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addition, it is a tendency to be accepted by consum-
ers in the end(Greenwood, 1987). Moreover, it is
assumed that the analysis about the trend on a view
of a fashion is absolutely necessary as the trend is to
be accepted and taken by a great number of people in
the definite times.

To review related studies related to the analysis on
the fashion trend, they are the trend analysis focused
on the fashion information publications(Lee, 2001;
Nahm & Geum, 2001; Oh et al., 1999; Park, 2000)
and the analysis on vocabularies of the trend(Yoon,
2002), the analysis on an acceptance rate of the trend
to examine the degree to be influenced into consum-
ers(Choi, 2002; Kim, 2001; Lee & Lee, 2002; Shin,
2001) and so forth. Those studies mentioned above,
were either focused on the subjective interpretation
of the researcher, which is based on the positive data
through the frequency analysis or were mostly ana-
lyzed on the response of consumers on the view of
the marketing, so that it is insufficient for the trend
analysis to do the objective interpretation by proper
statistical method.

According to related studies, a trend in the fashion
regards as the feature of new fashion selected by
most people in the following season. With this view
point, the trend that is focused on in the recent fash-
ion field, might be men’s fashion.

A fashion for men who desire to work out their
own style with a change of their lifestyle, helps to
build up their unique and differential themselves.
The change of men’s clothes in the fashion field is
truly remarkable and its possibility to develop is
expected to be much bigger and various. Due to the
change code of less complicated design compared to
women’s clothes, the objective analysis for fashion
trend is considered to offer substantial supports to
build up design planning and marketing strategy of
the fashion field.

Since the style that presented in the seasonal col-
lection out of a great deal of fashion information, is
reflected on the fashion company, it might be very
effective to analyze features of the trend through the
statistical analysis with analyzing men’s fashion
shown in the collection. Therefore, the purpose of
this study is to provide reliable data to figure out fea-
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tures and predict the trend by an objectification of the
trend of men’s fashion presented in the collection
through statistical analysis.

II1. Methods

On the design of fashion products, it is important
to the value of an aesthetic image of users. Since the
approach method with image is more suitable than
technical and functional approach in order to develop
designs to be close to consumers(Choi, 1997), a trend
should be presented to be focused on the fashion
image.

1. Data Collection & Classification

In order to analyze the men’s fashion trend, with
consideration of the suit style of jacket and trousers,
which was the basic prototype for the men’s fashion,
we have randomly collected 1,291 clothing photos
according to year, season, and city. Those clothes
were collected from the magazines for men’s fashion
collection, such as Men's Collections and Uomo Col-
lezioni which has been used practically in the aca-
demic and business field and were not overlapped of
year and season.

Before the photos were classified, the terms related
to fashion images were extracted from men’s fashion
magazines, other materials related to fashion trend,
clothing descriptions of collection magazines(1995
~2002), and so forth. Then, those data were analyzed
of frequency.

Collected clothing photos were classified accord-
ing to fashion image by 5 people who have degrees
on fashion(3 Ph.D above, 2 M.A above), and then
1,098 clothes with 12 fashion images accounting for
over 3% of the total were selected. Representative
fashion images selected are Sophisticated, Casual,
Elegant, Active, Natural, Classic, Romantic, Ethnic,
Military, Marine, Colonial, and Avant-garde.

2. Data Analysis

In order to understand the change in the men’s
fashion trend by year through the 12 representative
fashion images, quantitative analysis using statistical
methods was conducted. Therefore, in this study, it
has examined change features of the trend by con-
ducting the test of homogeneity, a correspondence
analysis, a regression, a correlation analysis, biplots
with the frequency sorted the fashion trend by fash-
ion images. There are the statistical analysis method

Table 1. Distribution of fashion image regarding year (%))
year image 1995 1996 1997 1998 1999 2000 2001 2002 total
Sophisticated | 28(19.58) | 35(22.29) | 29(29.00) | 29(34.52) | 39(27.27) | 59(39.33)| 36(23.68)| 51(30.18)| 306(27.87)
Casual 20(13.99) | 20(12.74) | 10(10.00) | 17(20.24) | 31(21.68) | 32(21.33)| 32(21.05)| 36(21.30) | 198(18.03)
Elegant 20(13.99) | 22(14.01) | 12(12.00) | 13(15.48) | 20(13.99) | 16(10.67) | 12( 7.89) | 8( 4.73) | 123(11.20)
Active 16(11.19) | 13( 8.28) | 15(15.00) | 4( 4.76) | 13( 9.09)| 14( 9.33)| 15( 9.87)| 23(13.61) | 113(10.29)
Natural 16(11.19) | 11( 7.01) | 8( 8.00)} 5( 5.95) | 9( 629)! 10( 6.67)| 3( 1.97)| 7( 4.14)| 69( 6.28)
Classic 17(11.19) | 21(13.38) | 7( 7.00)| 6( 7.14) | 2( 1.40)| 5( 3.33)| 5( 329 | 1(0.59)| 64( 5.83)
Romantic 9( 6.29) | 5( 3.18)| 1( 1.00)| 4( 476) | 4( 2.80)| 6( 4.00)| 12( 7.89)| 18(10.65){ 59( 5.37)
Ethnic 5(3.50) 8( 5.10)( 8( 8.00)| 3( 357y 2( 1.40)( 1( 0.67)| 12( 7.89)| 6( 3.55)( 45( 4.10)
Military 3021001 2(127)| 1( 1.00)| 0( 0.00) | 3( 2.10)| 4( 2.67)| 11( 7.24)| 8( 473)| 32( 2.91)
Marine 9( 6.29)| 8( 5.10)| 4( 4.00)| 0( 0.00) | 1(070)| 1(0.67)| 3(197)! 4( 237)| 30( 2.73)
Colonial 0( 0.00)| 10( 6.37)| 4( 4.00)| 2(238) | 8(559| 0(0.00)| 2(1.32)| 3(1.78)| 29( 2.64)
Avant-garde 0( 0.00)| 2(127)| 1( 1.00)| I 1.19) | 11( 7.69) | 2( 1.33)| 9( 5.92)| 4( 237)| 30( 2.73)
total 143(13.02) | 157(14.30) | 100( 9.11) | 84( 7.65) | 143(13.02) | 150(13.66) | 152(13.84) | 169(15.39) | 1098(100)

degrees of freedom: 77 x*: 218.35(p<.001)
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to be used to interpret-objectively the trend.

IV. Results and Discussion
1. Homogeneity Test on Fashion Trend by Year

Homogeneity test was conducted to understand the
difference of fashion images by year. The test
showed that specific fashion images are relevant to
year. ~

<Table 1> indicates the relationship between year
and fashion image. Generally, Sophisticated and
Causal image are dominant fashion trend through all
the target year. While image of Sophisticated,
Casual, Elegant, Active, and Classic are dominant
fashion trend in 1995, Sophisticated, Casual, Ele-
gant, Active, and Classic image are in 1996. In 1997,
Sophisticated, Casual, Elegant, Natural, and Ethnic
are leading images while Active image becomes
more outstanding than the previous year. In 1998,
with Sophisticated and Elegant image, Casual image
are outstandingly popular. In 1999, while Sophisti-
cated, Causal, Elegant, and Active image are pre-

dominant, Avant-garde image becomes relatively
high in frequency although it is still low compared
with other images. In 2000, Sophisticated, Casual,
Elegant, and Active image are prominent,

Season 2001 has different aspects in that Roman-
tic, Ethnic, Military, and Avant-garde image are rela-
tively shown frequently while Sophisticated, Casual,
and Active image are remarkable. In 2002, Sophisti-
cated, Casual, and Active are main images. In addi-
tion, Elegant image becomes lower in frequency
while Romantic image becomes outstanding.

2. Relationship between Year and Fashion
Image

Correspondence analysis was conducted to find
out the relevance between fashion image and year,
and it was shown on <Fig. 1>.

<Fig. 1> shows that there is different fashion trend
regarding fashion image between period of 1995
~1998 and that of 1999 ~2002. Moreover, as to each
quadrant, fashion trend is changed in each 2 years.

Regarding fashion image, Sophisticated, Casual,

Dim2
1 -

Colonial
Avant-garde 1999
1998 Elegant
0 ngﬁ&?cated L, Patural 1996
o Classic
2002 1995
Ethnic
Military Romantic Marine
-1 1 T T Y T T T T T T
-4 0 1
*year 2001 and year 2002 overla Dim1 rate of explanation: 66.1%
y y p p

Fig. 1. Correspondence analysis of fashion image regarding year.
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Table 2. Z-score of fashion image regarding year

year image 1995 1996 1997 1998 1999 2000 2001 2002
Sophisticated -0.91 -0.29 -0.82 -0.82 -0.07 1.85 -0.20 1.13
Casual -0.52 -0.52 -1.60 -0.84 0.68 0.79 0.79 1.22
Elegant 0.94 1.35 -0.69 -0.48 0.94 0.13 -0.69 -1.50
Active 0.36 -0.22 0.17 -1.95 -0.22 -0.03 0.17 1.71
Natural 1.87 0.60 -0.16 -0.92 0.10 0.34 -1.42 -0.41
Classic 1.26 1.82 -0.14 -0.28 -0.84 -0.42 -0.42 -0.98
Romantic 0.30 -0.44 -1.17 -0.62 -0.62 -0.25 0.85 1.95
Ethnic -0.17 0.65 0.65 -0.72 -0.99 -1.26 1.74 0.10
Military -0.27 -0.54 -0.81 -1.08 -0.27 0.00 1.89 1.08
Marine 1.60 1.29 0.07 -1.14 -0.84 -0.84 -0.23 0.08
Colonial -1.00 1.76 0.10 -0.45 1.21 -1.00 -0.45 -0.17
Avant-garde -0.92 -0.43 -0.68 -0.68 1.79 -0.43 1.29 0.06

Elegant, and Active image are located together on
the center of the map, which means that 4 fashion
images are noticed as fashion trend regardless of
year.

As to year, year of 1995 corresponds to image of
Classic and Marine, which means that Classic and
Marine image are outstanding as fashion trend in this
year. Year of 1996 corresponds to Classic and Natu-

ral, 1997 to Natural, and 1998 to Elegant. Year of
1999 corresponds to Avant-garde, 2001 and 2002 to
Military and Romantic in spite of low frequency,
these images become trend. Besides, year 2001 and
year 2002 overlap on the map. This means that 12
fashion images have similar frequencies for 2 years,
so there is no difference in fashion trend between
year 2001 and 2002.

Dim2
2 4
1 Marine
Active
Classic Natural Ethnic Romantic
Military
Elegant W\ Casual
0 Colon
Sophisticated
Avant-garde
-1 4
-2
T — T v T T Ty T
2 -1 0 1 2

Dim1

Fig. 2. Biplot of fashion image by Z-score(fashion image-year).
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To understand fashion image whose frequency is
comparatively lower than others on the map of corre-
spondence analysis, Z-score was calculated and <Table
2> indicates the result.

Outstanding fashion images as fashion trend by
year through Z-score of fashion image are as follows.
In 1995, Natural, Marine, Classic, and Elegant image
have positive values, which means that they become
outstanding. Classic, Colonial, Elegant, and Marine
image are prominent in 1996, while Ethnic, Active,
Colonial image have smaller values than the previous
year in 1997.

In 1998, Z-scores of all fashion images are nega-
tive. It means that there is no specific fashion image
considered as main trend in this year. Thus, this year
has different trend from previously. In 1999, Colo-
nial, Elegant, and Casual are outstanding images
while Avant-garde image are noticed as trend. In
2000, Casual and Natural, along with Sophisticated,
are remarkable.

In 2001, along with Military image, Ethnic, Avant-
garde, and Romantic are main trend, which means
that other fashion images differing from previously
become important. In 2002, while Romantic image
are predominant, Active, Sophisticated, Casual, Mili-

Dim2

tary image are noticed as trend.

Yearly outstanding fashion images via Z-score
show slightly different results from distribution result
of frequency. It reflects the importance of change in
fashion images, which are relatively low in fre-
quency, as trend. Thus, it will be a helpful resource to
induce social, cultural factors influencing trend.
Biplots with Z-score was conducted to find out the
relative relationship between year and fashion image.

<Fig. 2> shows the biplot in the row for fashion
image. After checked if the slope of a straight line
between two points is close to zero, Natural and
Classic image, Sophisticated and Casual image, and
Romantic and Military image have a relationship.

<Fig. 3> indicates biplot in the column for year.
Like the result from correspondence analysis, the
year movement is changed in 2 year unit. Year 1995
and year 1996 have a relatively similar tendency.
Year 1999 and year 2000, and year 2001 and year
2002 have a similar tendency respectively as well.

<Fig. 4> shows the relative tendency from the
combination of matrix for fashion image and that for
year. In 1995 and 1996, Marine, Classic, Natural,
Elegant, and Colonial are comparatively outstanding
compared with other years. Avant-garde and Sophis-

2

1995,

1996 .

+ 2002

+2001

1997

2000

1999

0

Dim1

Fig. 3. Biplot of year by Z-score(fashion image-year).
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Dim2
2
1995,
' 1996 Marine
« Active »2002
Classic . . i » Romantic
Naturate Ethnic “Mitary 2001
Elegant .
0 9 Colonial , «Casual
. Sophisticated
Avant-garde
1997°
*2000
-1 1999
1998*
.2 .

0

Dim1

LA s Su S Mt S S S S S B

1 2
rate of explanation: 60.4%

Fig. 4. Biplot of fashion image-year by Z-score.

ticated image are main trend in 1999 and 2000. Eth-
nic, Active, Romantic, Military, and Casual are
leading trend in 2001 and 2002. In 1998, unlike other
years, there is no relationship between this year and
special fashion image, which shows a different
aspect from others. These results make it possible to
notice images, which are not remarkable in fre-
quency, such as Marine, Colonial, Military, and Eth-
nic as trend.

3. Correlation among Fashion Images

Correlation among fashion images through the
biplot in the row can be understood in detail by cor-
relation coefficient through the correlation analysis
among fashion images by Z-score. The distance
between the origin and the point of biplot has relation
to correlation coefficient.

The result of correlation analysis in <Table 3> shows
that there is a strong relationship between Sophisti-
cated and Casual; Causal and Military; Classic and
Marine; and Romantic and Military respectively.
Weak relationship is in between Casual and Roman-
tic; Active and Romantic; and Natural and Marine,

—843 -

and among Elegant, Classic, and Natural respec-
tively. It can be interpreted that more Sophisticated
images are there, more Casual images are shown.
This result is helpful to predict which fashion images
will together come into fashion.

4, Linearity of Fashion Images

In order to predict upcoming fashion trend by
checking the change in fashion image by year,
regression analysis was conducted with 8 years fre-
quency of each fashion image. Although its not easy
that fashion image becoming outstanding as fashion
trend has a stable direction because of change in
fashion environment, it is necessary to predict the
tendency because it will be helpful in reducing the
level of inventory in the fashion industry.

To understand the linearity of fashion image accor-
ding to year, the result through the simple linear
regression analysis is shown in <Table 4>. P-value in
<Table 4> is a standard to determine the linearity of
fashion image. If p-value of fashion image is lower
than 0.1, the null hypothesis that there is no linear
relationship with fashion image with smaller value
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Table 3. Correlation coefficient among fashion images by Z-score

image sophisti- Casual | Elegant | Active | Natural | Classic [Romantic; Ethnic | Military [ Marine |Colonial Avant-

cated garde

Sophisticated 100000

Casual 0.76489| 1.00000
0.0270

Elegant -0.22109(-0.18660| 1.00000

& 0.5988 | 0.6582

Active 0.43464] 0.47863(-0.28681| 1.00000
0.2819 | 0.2302 | 0.4910

Natural -0.07454|-0.21832| 0.68895| 0.19003| 1.00000
0.8608 | 0.6035 | 0.0588 | 0.6522

Classic -0.45468(-0.50765| 0.68124|-0.13844| 0.64034| 1.00000
0.2577 | 0.1990 | 0.0628 | 0.7437 | 0.0872

Romantic 0.40847| 0.69965|-0.47428| 0.68951{-0.15798|-0.24560} 1.00000
0.3150 | 0.0534 | 0.2351 | 0.0585 | 0.7087 | 0.5577

Ethnic -0.37199]-0.12180(-0.26033| 0.28819-0.34585| 0.22910| 0.28008| 1.00000|
0.3642 | 0.7739 | 0.5335 | 0.4888 | 0.4014 | 0.5852 | 0.5017

Milit 0.39786{ 0.74991|-0.43852| 0.60154(-0.40894(-0.36141| 0.80699| 0.51616 1.00000

ay 0.3290 | 0.0321 | 0.2771 | 0.1147 | 0.3144 | 0.3791 | 0.0155 | 0.1904
Marin -0.34614(-0.28108| 0.41280| 0.40405] 0.67249| 0.82114| 0.17361| 0.41871|-0.01175|1.00000
arine 0.4010 | 0.5001 | 0.3094 | 0.3208 | 0.0677 | 0.0125 | 0.6810 | 0.3019 | 0.9780

Colonial -0.16916{-0.10171] 0.44926|-0.06547| 0.00871| 0.25915(-0.30301| 0.13864]-0.23425] 0.15909| 1.00000
0.6888 | 0.8106 | 0.2641 | 0.8776 | 0.9837 | 0.5354 | 0.4657 | 0.7434 | 0.5766 | 0.7067

Avant-carde 0.17354| 0.61684|-0.00178| 0.13033(-0.44162}-0.51145| 0.19200| 0.13685| 0.54131(-0.39087| 0.34219|1.00000

) vant-g 0.6811 | 0.1033 | 0.9967 | 0.7584 | 0.2733 | 0.1951 | 0.6488 | 0.7466 | 0.1659 | 0.3383 |} 0.4067

p<l

than 0.1 is rejected. So the fashion image was inter-
preted that it has an increasing or decreasing ten-
dency according to year.

P-value of Causal image is 0.02, which means that
it has the linearity according to yearly change. The

slope of the change is positive value(3.00), so it can -

be explained that Casual image has an increasing ten-
dency in frequency. From this perspective, Military
and Sophisticated image have a increasing trend
according to year respectively.

P-value of Classic image is 0.01, which means it
has the linearity according to year. However, the
slope of the change is negative value(-2.41). It means
that the frequency of appearance of Casual image is
decreasing year by year. Similarly, Elegant and Natu-
ral image has a decreasing trend according to year
respectively. With these results, the frequency value
for the next years fashion image can be calculated
through the regression formula.

Through the regression formula above, the fre-
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quency forecast for Sophisticated image in 2003 can
be computed as 24.000+3.166667x. X-value is 1, 2,
3, etc. By putting x=9 into the formula, the forecast
for the frequency of Sophisticated image in 2003 is
52.50.

This regression formula is made out of frequencies
of fashion image in the collection for 8 years. What
should be considered is that various factors such as
society and culture can affect trend. Thus, in case of
predicting the quantity forecast in the fashion indus-
try, it needs adjustment of the forecast according to
image or concept which a brand publishes.

V. Conclusions

The purpose of this study is to make a basic
resource for predicting future fashion trend and
designing by examining the feature of fashion trend
through the objective method statistical analysis.

The results of the study are as follows:
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Table 4. Regression of fashion image regarding year

item image Variable DF P;r a‘meter Standard t-value Pr> |t
stimate Error
. Intercept 1 10.64 4.07 2.61 0.04
Active
year 1 0.77 0.81 0.96 0.37
Intercept 1 -0.32 2.87 -0.11 0.91
Avant-garde
year 1 0.91 0.57 1.59 0.16
Intercept 1 11.25 4.67 2.41 0.05
Casual
year 1 3.00 0.93 3.24 0.02
Intercept 1 18.82 3.41 5.51 0.00
Classic
year 1 -2.41 0.68 -3.56 0.01
Intercept 1 4.96 2.99 1.66 0.15
Colonial
year 1 -0.30 0.59 -0.50 0.63
Intercept 1 21.54 3.04 7.09 0.00
Elegant
year 1 -1.37 0.60 -2.28 0.06
. Intercept 1 5.36 3.08 1.74 0.13
Ethnic
year 1 0.06 0.61 0.10 0.93
. Intercept 1 7.39 2.20 3.36 0.02
Marine
year 1 -0.81 0.436 -1.86 0.11
Intercept 1 -0.92 2.15 -0.43 0.68
Military
year 1 1.10 0.43 2.57 0.04
Intercept 1 13.61 243 5.60 0.00
Natural
year 1 -1.11 0.48 -2.30 0.06
) Intercept 1 1.32 3.65 0.36 0.72
Romantic
year 1 1.35 0.72 1.86 0.11
o Intercept 1 24.00 6.85 3.50 0.01
Sophisticated
year 1 3.17 1.36 2.33 0.06
p<.1

First, there are relations on certain fashion images
by year as the result of the homogeneity test to exam-
ine a variation of the fashion trend by year. In gen-
eral, the trend has presented that Sophisticated and
Casual image were appeared as the dominated fash-
ion trend and it has a tendency that a fashion image
having its outstanding variation in every year. In
1995 Natural, Marine, and Classic image and in 1997
Ethnic, Active, Colonial image and there was no spe-
cific trend in 1998. Avant-garde image was shown
remarkably in 1999 and Sophisticated and Casual in
2000, Natural image have mostly shown, and Mili-
tary image in 2001 and Romantic, Active, and Casual
image in 2002.

Therefore, in men's fashion, except from change in

~ 845

detailed parts in design, Sophisticated, Casual and
Elegant image are the predominant fashion trend.
Other fashion images become trendy factors by fash-
ion environment including society, politics, and cul-
ture.

Second, to examine an aspect of the combination
how relations have been presented between the year
and fashion image, the result of correspondence anal-
ysis is as follows. It is shown that mainly 1995~1998
and 1999~2002 have different figures that indicates
that the year of 1998 and 1999 is a turning point that
different fashion images were shown outstanding as
the fashion trend. In addition, it shows that the fash-
1on trend tends to change every two years. Further-
more, Sophisticated, Casual, Elegant, Active images
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have shown remarkable as the fashion trend regard-
less of year.

Meanwhile, to examine an importance of fashion
images as the trend, which have relatively low fre-
quency, the result of biplots with Z-score reveals
slightly different aspects compared to the earlier
result of the distribution by frequency. In this part,
marine, colonial, military, ethnic images can be seen
as the trend, which were not significantly obvious to
change due to relatively low frequency. This reflects
the importance of change in fashion image, which is
shown in relatively low frequency, as trend. It will be
good resource to induce social, cultural factors influ-
encing trend.

Third, to figure out correlation between fashion
images, the result of correlation analysis is that there
are strong relations in between Sophisticated-Casual,
Casual-Military, Classic-Marine, Romantic-Military
images, while weak relations in between Casual-
Romantic, Elegant-Classic-Natural, Active-Romantic,
Natural-Marine images.

Newly rising fashion images as trend have rele-
vance with similarity or relevance given by the fea-
ture of design or image; with external fashion environ-
ment.

Fourth, the result of regression analysis to predict
next seasons frequency through the linearity of sea-
sonal fashion image shows that Causal, Military,
Sophisticated image have an increasing trend year
after year while Classic image is apt to decline.

Therefore, it can be predicted that Casual, Military,
Sophisticated image will be strong continuously.
Thus, it will be helpful to adjust the amount of prod-
ucts considered inventory and proportion of develop-
ment in the fashion industry.

This study is meaningful in that it scientifically
analyzed the features of the men's fashion trend
through the collection analysis actually reflected in
design planning in the fashion industry. The worth of
the study would arise if the following studies ana-
lyzed and examined the changing cycle by expand-
ing the range of study so that the database for
predicting the men's fashion trend was completed.
The other side, this paper was exclusive of the study
for the complex image and so that it deems that more
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specific study should be conducted for complex and
delicate images.
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