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Abstract

Competitions among domestic foodservice businesses get more intense as the presence of new competitors has
rapidly increased. For the past decade, our domestic foodservice industry has shown outstanding growth and
overcome poor industrial environments. The poor work conditions employees suffer from will cause negative effects
on organization values and effectiveness. Although facing severe problems, most of foodservice businesses do not
take aggressive counteraction to climinate these issues. With this in mind, the study has been implemented to
empirically investigate the effects of the foodservice business on organization values and organization effectiveness
and then to utilize the findings of the study to develop various marketing strategies for the foodservice industry.

The findings of the study were as follows: first, with respect to the effects among organization values, job
satisfaction, and organization loyalty, the organization value was found to have positive effects both on job
satisfaction and organization loyalty. The findings demonstrated that the levels of job satisfaction and
organization loyalty of employees may be increased by promoting organization values, as positive relationships
were found between organization values, job satisfaction, and organization loyalty of employees. second,
organization values were found to have a positive effect on organization loyalty. Therefore, job satisfaction
should be considered as a key factor for achieving overall organizational loyalty of employees in the

foodservice industry.
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Table 1. Characteristics of respondents
Characteristics Categories Frequency(N) Percentage(%)
4 Male 287 58.2
Gender Female 206 418
20 years 7 1.4
21~25 years 142 28.8
26~30 years 131 26.6
Age 31—~35 years 115 233
36~40 years 36 7.3
41~45 years 45 9.1
45 and over 17 34
High school 41 83
. Junior collage 236 53.3
Education University 158 320
Graduate 31 6.3
Regular Job 349 70.8
Employment forms Contract Job 144 292
Culinary Kitchen 248 50.3
Food & Beverage 176 35.7
Belonged department Cashier 3 6.7
Office 36 7.3
Fastfood 54 11.0
The organization Family Restaurant 184 373
Hotel 255 51.7
< 1,000,000 82 16.6
Monthly 1,000,000~-2,000,000 176 35.7
Incom 2,000,000 ~ 3,000,000 138 28.0
come 3,000,000~ 4,000,000 75 152
(Won) 4,000,000 ~5,000,000 16 32
> 5,0000,000 6 1.2
Total 493 100.0
A7} 33HOR 6.7%, AHEF o] 36Hoz 73%%2 }Ek
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Table 2. Reliability of organization value items in foodservice business

AL o 2 4.62

Corrected . .
Items MeantSD  Iiem-Toral  /Pra if ltem  Standardized
. Deleted Item Alpha
Correlation
Q1. Proper efficiency of department 4.81+1.25 .65 .87
Q2. Means to acquire knowledge and technique in the organization 4.63+1.12 .69 .86
Q3. Thought about the department and the organization 4.84+1.26 .78 .84 .88
Q4. The choice of the organization 4.62+1.30 71 .85
Q5. Sincere interest on the work in the organization 4.76+1.17 72 .85
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Table 3. Reliability of job satisfaction items in foodservice business
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Items Mean+SD Corrected Item-Total ~ Alpha if Item  Standardized Item
Correlation Deleted Alpha
Q1. Satisfaction with current work 4.75+1.21 .70 .85
Q2. Satisfaction with the senior 4.90+1.30 .70 .85
Q3. Satisfaction with the colleagues 5.03+1.29 .65 85 g8
Q4. Satisfaction with the salary 4.16£1.50 .59 .87 ’
Q5. Opportunity of promotion 4.24+1.39 .65 85
Q6. Satisfaction with the job 4.64+1.26 .79 .83
Table 4. Reliability of organization loyalty items in foodservice business
Corrected Item-Total ~ Alpha if Item  Standardized Item
ltems MeanSD Correlation Deleted Alpha
Q1. Best effort for the success of the organization 5.04£1.30 .66 .89
Q2. Pride in the organization 4.66+1.27 .80 .87
Q3. Job accomplishment in case of life-time job 4.64+1.34 .70 .89
Q4. Valu.es of myself .and‘ the organization after the 4534127 75 58 .90
entering the organization
Q5. Pride in being with the organization 4.66+1.25 76 .88
Q6. Offering the motivation for the better outcome 4.64+1.30 72 .89
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Fig. 2. Model estimation
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