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The Important Attributes of Foodservice Encounters According to Life-style Types as Offered

by Young Metropolitan Customers
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Abstract

Life-style factors often include social relationships as well as consumption, entertainment and dress patterns. They
also typically reflect an individual’s attitudes, values and worldview. Life-style types have become and an important
factor for segmenting customer markets ever since significant relationships between life-style and customers’
behavior was proven. This study examined the relationships between the life-styles of young customers’ and the
important attributes of foodservice encounters. Factors analysis with VARIMAX and K-means cluster analysis were
conducted to group the subjects by life-style. According to the factors analysis, four underlying dimensions were
identified and labeled: (1) “actively fashioned”, (2) “luxury picky”, (3) “healthy toward”, and (4) “utilitarian
leisure”. Based on the factor scores derived from the factors analysis, the K-means cluster analysis classified three
groups as statistically significant using ANOVA(p<0.05). The overall mean score for the 3rd cluster “trendy-active
picky” was higher than the other two clusters, and represented very picky attitudes about foodservice attributes. The
3rd cluster also seemed to apply higher standards to all of the foodservice attributes. By order of importance, the
most important attributes of the 2nd cluster “pursue-utilitarian leisure” were food serving time, automation systems,
server’s hygienes, employee kindness, time in line, and menu variety. In spite of low concems for the life-style
attributes, the first cluster “passively indifferent” recognized menu varety, food sanitation, food serving time,
server’s hygiene, menu price, air circulation, and room temperature as important. These results suggest that young
diners in Korea could be classified by their diverse life-styles that are represented as trendy, utilitarian, and
indifferent and will hopefully contribute to the foodservice industry’s ability to segment customer characteristics by
different life-styles in Korea.
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Table 1. Demographic Characteristics of Respondents

(n=288)

Characteristics Frequency %

Age 15-19 yr 129 44.8
20-29 yr 158 549

Gender Male 137 47.6
Female 151 524

Marital status Single 274 91.9
Married 16 5.4

Education level High school 102 342
University student 133 44.6

University graduate 54 18.1

Etc 8 2.7

Occupation Student 223 74.8
Office worker 35 1.7

Profession 16 5.4

Housewives 3 1.0

Etc 19 6.4

Monthly income < 1,000 thousand won 216 725
1,000-2,000 thousand won 55 18.5

2,000-3,000 thousand won 11 37

3,000-4,000 thousand won 1 0.3

> 4000 thousand won 3 1.0

=zl A8 8 %] #23A A 3E(2007)
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Table 2. Factor Structure and reliability analysis of Customers’ Life style

Factor Eigen  Variance Accumulated cronbach’s
Factor . variance
loading value (%) (%) a
Looks good when men use perfume and accessory 737 3.799 25.329 25.329 761
1 Shoes and accessories should be suit to the cloths 741
“Actively ~ Very active in society .590
fashioned” Like to get along with others 750
Dinning out for good foods .548
Picky for taste of foods .614 1.630 10.865 36.193 .654
2 Buy high priced organic foods .629
“Luxury picky” Dinning out at high priced restaurant for good atmosphere 730
Dining out with family frequently .684
3 Fast acceptance of new trend .490 1.415 9435 45.628 .600
“Healthy Usually care for weight and nice figure 734
toward” Instant foods is harmful to health .661
4 Select the job for the aptitude 612 1.174 7.828 53.457 477
“Utilitarian Do interesting activity faithfully 712
leisure” Socializing at community culture center .699

FFze)Hera A A23A A352007)
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“Folsh Avlggel FAVT, “WIFAL B3
gl ta Ay 52 “AeE #3534
(utilitarian leisure)”2 EE YT eigenvalue= 117, A
H o Hge 7.82%2 Ve

3. 23 24
el ZAEY geleAld] 2As e olzaEd 2
A AFE FHOZ FARAEG AR Y §9

L Zu) s 51

gl f% AelE HFITHTable 4). 7} a:lef o3
234 29 A4S Ed 23 12 BE 2944 #
AAQ Weg HolEA, 55 “AASHE AHEe
ek <A Al {37 FdFHos ¥e 4
Ho| golzxelde] W dFHolL FFHA A=
g 9x gon, AtEA & FRUAHL 4TS
UehdTh 23 2& 8 4Q “AAHA #3487
st ¥ FAFE RolWA, A2 ATHER
A7l aql 2¢] dEiME FFHA AFE HEdh

@ geoz RRAAG 7 2RO dF AFEAL  wHel “#FHA KI4"H “AF FFY) R
Z EAL Table 3¢ Vet uie} 2ok F3 19 £4 L AFFoxn BPAHY ATFES Jerln Slof v
o ZFI TEAE 934, TH 2+ 105%, ¥ 32 A2 AA o8 Ae 5 Fota, AP} A9 AH
g1golgen, A 13 A 32 449 vlg9 o] BZAg So Fostz FAmAge] A, 9
559%9F 64.2%2 ESOH(p<0.05), Z+ F Tl &I = A PEo JANE 7}Ae] FARA L= FFE #
ARAARES A AEYE, I8 FE, IY 59 Asht, wiEe] HIFARow {FP& Pt A i
40 e TARAAT 2 AUpe) AF EASH Ak WS 2THL Azl U TAE 3 A
QA EHL Aol7t gle AeE ZAMEITH 2 veigt 23 32 £ 13 23 29 Hgtod &2
2RY 2UEY B4L FHHT S8R st £ add gsel YoHez B P5E wolH v
o ZRAEF SolZaErd Y ¥ 74 29 T de < I ATFE Ve, 53] 8] 29 “AFA]
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Table 3. Demographic Data of Three Life style Cluster Groups
Cluster 1 Cluster 2 Cluster 3
Chara cteristics (n=93) (n=105) (n=81) X p-value
Freq. % Freq. % Freq. %
Gend Male 41 44.1 63 60.0 29 35.8 11.45 003"
encer Female 52 559 Y 40.0 52 64.2
A 10 - 19yr 43 46.2 46 44.2 36 44.4 0.92 955
£ 20 - 29yr 50 53.8 58 55.8 45 55.6
Marital status Single 91 97.8 99 94.3 76 93.8 1.99 .368
Married 2 22 6 5.7 5 6.2
Education level High school 32 344 42 404 24 29.6 6.03 419
University student 48 51.6 43 41.3 38 46.9
University graduate 11 11.8 18 17.3 16 19.8
Etc 2 22 1 1.0 3 37
Occupation Student 69 75.0 87 82.9 62 76.5 11.91 155
Office worker 10 10.9 6 57 14 17.3
Profession 4 43 6 5.7 4 49
Housewives 1 1.1 1 1.0 0 0
Etc 8 8.7 5 4.8 1 1.2
Monthly income < 1,000 thousand won 70 753 32 78.1 56 69.1 8.66 564
1,000 - 2,000 14 15.1 18 17.1 16 19.8
2,000 - 3,000 2 2.2 1 1.0 4 4.9
3,000 - 4,000 0 0 1 1.0 0 0
> 4,000 thousand won 2 22 0 0 1 12
Etc 5 5.4 3 2.9 4 4.9

T p<0.05
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2 W, 948, 297, A2 59 44 9994 21
A 2% zAsged, BRE 24
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Fedch o4 ANLE F2 | o 5
T AH4 B A% 74 g9 a5 d
=5 060142 ushiglen A 9ql
Cronbach’s azto] 09148 Ueh} 23 =79 §g4
e W9 B Aoz BRI JHAN2 A7t
B 32 $4 3 949 9% 99-24 94, 47
9, AaF HA YA, YA YA-& mE 23
AN R o2 Uehhol g FastE &4
o2 WHATHp<005). ol Yun THQ004) 59 AF
NAE DA d2ED A9 4 F 940 A%
zasl 429 20z Yt ARE IAHE

ZA3}oltt.

‘N2 584 48 F77Pd &ake 238 3 A
o2 A2 QIFLRE F82 299 HFe A4,
B97], AHlA S 47) 999 217 G2 tstg =
52 AFE Bo 0 itz e Ao 4Fe 7
U 1r:’r 53 207) FEA iﬂd 19«23

B2z 23 2 9 “AdFH
gt ¥ A4S YA BE %‘%oﬂﬂ AR
Aol & JERA ait‘r(p<0.05). =3 30 7 Fastgx
Brtet FES JAYYLR 324(4.332082), 47]
(4.3220.77), A&7 F2(4.2820.74), = Y(4.28+0.88)
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Table 4. ANOVA for Between Life style Cluster Groups and Four Factors

Custer 1 “Purg lzsltiirlitilﬁan Cluster 3
“Passively indifferent” u' " “Trendy-active picky” F-value
(1=93) leisure (m=81)
(n=105)
Factor 1 0.011"™ -0.339" 0.452° 15877
(Actively fashioned) ' ‘ ’ '
Factor 2 -0.839° 0.060° 0.885° 12032
(luxury picky)
Factor 3 a a N -
-0.1404 -0.1 0.415 10.
(Healthy toward) 140 0.195 0.5
Factor 4 -0.656" 0.834° -0.328° 107.86™

(Utilitarian leisure)

Y factor score of each life style cluster group, as the higher the value the higher response rate of the factor

2)

Rl p<0.001

#222 H8 A A237D 7352007

value in the row with different superscripts are significantly different by Tukey HSD test
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9 2E(4.23+0.71) AN T2 AA S Fol disto
% A2 71Eg AAGL AN “d8F 3
FFAQ A 28 22 h7]AZH391£0.94), A5}
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o Wt FastA e o2 YehrlE g, 2
AFoA g Zo) AuA Jde et ¥ F/ES
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Table 5. Analysis of Foodservice Important Attribute of Each Life style Cluster Group

Cluster 1 Cluster 2 Cluster 3
" “Passively “Pursue utilitarian “Trendy active Cronbach’s
Characteristics F valve indifferent” leisure” picky” a
n=93) (n=105) (n=81)

Taste 7.887 375+ 87" 3.73+1.03* 422+ 81° 757
Presentation 15667 3.30+ .84° 3.61+ .79° 3.99+ 76°
Menu Food temperature 11.83:" 371 .90 3.67+ .90: 423+ .71:
Nutrition 2.85 3.71+ .98 3.83+ .88 4.04+ .80
Variety 652" 3.89+ .90° 3.80+ .98° 427+ 84°
Price 9.54" 3.83+ .84" 3.64+ 91° 420+ .81°

Food 9.127 3.89+ .88 3.79+ 92° 433+ 82° .826
Sanitation Dish 10.20:: 381+ 94° 3.75+ 97 432+ .77:
Table & Seat 932 3.80+ .90° 377+ 95° 428+ 74
Server 5.39" 3.85+ 99" 3.83+ 93° 425+ 88°

Interior design 6327 3.55+ 93 3.73+ .99 4.05+ .80° .801
Noise 5.88" 343+ 92° 3.70+ 97 391+ .89°
Atmosphere Lightening 3.39: 3.56+ 91 3.62 .86a: 3.89+ .88:
Music 435 3.30+1.04* 3.63+ .94° 3.72+1.02
Air circulation 9.88" 3.80+ .91° 3.63+ .94° 421+ 778"
Room temperature 5.35" 3.79+ 87 3.69+ .89° 4.10+ 78"

Service facility 5727 3.55+ .89° 3.63+ .89" 3.99+ 94° 78
Employee kindness 6.49” 3.75+ .96" 3.81+ 96 422+ 85°
Service Queuing time 3.00 3.76+1.01 3.80+ .98 4.09+ 79
Food serving time 436 3.86+ 97° 391+ 94° 423+ 72"
Automation system 459 3.73+ 93° 3.86+ 957 4.15+ 82°

Y Mean#S.D of each life
2

style cluster group

P p<005, 7 :p<001, 77 : p<0.001
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