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What's the consideration attribute on purchasing the HMR?
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Abstract

The purpose of this study was to analyze the factors consumers seriously considered when purchasing HMRs and the
difference among the factors according to their demographic characteristics. The subjects were adults in their twenties or older
who had used HMRs and lived in Seoul and Gyeonggi Province in Korea. Random sampling picked 550 of them, who were
distributed a questionnaire from March 12 to 30, 2005. Total 451 questionnaires were retumed(the retum rates were 82%). The
validity of the 27 features was examined by factor analysis. There were seven factors identified, and they were labeled considering
the meaning of their items as follows: ‘Factor 1. food quality,” ‘Factor 2. appearance and packaging,” ‘Factor 3. convenience and
reliability,” ‘Factor 4. access,” ‘Factor 5. familiarity,” ‘Factor 6. positive experiences,” and ‘Factor 7. practicality.’
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<Table 1> Demographic characteristics of the respondents

N=451
Category Frequency Percentage(%6)
Male 84 18.6
Gender Female 337 747
No response 30 6.7
20’s 183 40.6
30’s 118 26.2
Age 40s 61 135
>50's 65 14.4
No response 24 5.3
Mean+SD 35.14 *+ 11.28
Single 233 51.7
Marital status Married 210 46.6
No response 8 1.8
Under high school 63 14.0
College 56 12.4
Education Undergraduate 215 47.7
Graduate school 102 22,6
No response 15 33
Full-time worker 323 71.6
Job status Housewives 65 14.4
Students 56 124
No response 7 1.6
<100 31 6.9
101~200 98 217
Family income  201~300 71 15.7
(10'Korean won ~ 301~400 76 169
/month) 401~500 63 14.0
>501 90 20.0
No response 22 49
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<Table 2> Characteristics of the person influenced by meal

preparation N=451
Category Frequency Percentage(%)
20's 126 279
30’s 108 239
it o i
>50's 133 29.5
No response 24 5.3
10’s 48 10.6
20's 139 30.8
A ho
m%izi SZ o 305 88 195
meal preparation 40 4 o1
>50's 132 29.3
No response 3 0.7
Him(hepself 186 412
Family member Spouse 88 19.5
who influence  Parents 96 213
on meal Child or Grandchild 61 135
preparation Others 17 3.8
No response 3 0.7
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<Table 3> Present condition of using the HMR N=451
Category Frequency Percentage(%)
0 times 81 18.0
1 times/month 46 10.2
Frequency of 2~3 times/month 109 24.2
. 1 times/week 115 256
using HMR 1times/2~3 days 71 158
Everyday 28 62
No response 1 -
Supermarket 125 279
Local market 50 11.2
Grocery at
department 143 319
store
Place of Discount retail 318 711
purchasing chain stores
HMRD Convenience store 52 11.6
Internet 6 13
Home shopping 11 25
HMR special store 25 56
Grocery store 51 11.4
Ordinary meal 340 75.6
Lunch box 43 9.7
Usage of HMRY  Special event 35 7.9
Travel 59 13.3
Others 41 9.2
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<Table 4> The importance of the consideration attributes on

<Table 5> Reliability analysis of the consideration factor on purchasing

purchasing the HMR the HMR
Attributes Mean+SDV Corrected  Alpha if
Sanitary quality 4374+0.73 Attributes tem-total  item
Taste 4.35+0.69 correlation  deleted
Freshness 427+084 Sanitary quality 0.4580 0.8558
Favorite menu 4.06+0.79 Taste 0.3032 0.8595
Own expetiences of enjoying 3.98+0.76 Freshness 04417 08558
Proper price 3.08+0.74 Favorite menu 0.3487 0.8584
Neat and clean appearance 3.95+0.73 Own experiences of enjoying 03502 08584
Consistency of food quality 3.88+0.82 Proper price 01573 08620
Reliability of the brand 3.83+0.88 Neat and clean appearance 0.4877 0.8549
Easiness of keeping(or preserving) 3.79+0.86 Consistency of food quality 05059 08541
Proper packaging unit 3.77+£0.81 Reliability of the brand 0.4932 0.8542
Neat and convenient container 3.76+0.83 Easiness of keeping(or preserving) 04619 08552
Simplicity due to shortened cooking processes  3.75+0.87 Proper packaging unit 0.3959 08571
Use of condiments(MSGs) 3.68+0.99 Neat and convenient container 0.4589 0.8553
Superior nutrients 3.67+0.88 Simplicity due to shortened cooking processes 0.3047 0.8597
Diversity of foods 3.5440.89 Use of condiments(MSGs) 04210 0.8565
The same food as home meals 3.5240.94 Supetior nutrients 04037  0.8569
Use of environment-friendly materials(organic)  3.51£0.90 Diversity of foods 05017 08539
Frequent and familiar foods 3514085 The same food as home meals 0.3897 0.8574
Great access 3.50+0.85 Use of environment-friendly materials(organic) ~ 0.4740 0.8547
Foods difficult to cook at home 3.494+0.99 Frequent and familiar foods 03265 08591
Use of major Korean materials 3.38+0.99 Great access 0.3665 0.8579
Products with a big market share 3371091 Foods difficult to cook at home 0.38%0 08575
Recommendation by others 3.33+0.93 Use of major Korean materials 03915 08575
Detailed explanation about the product 3.321£0.93 Products with a big market share 04813 08545
Special prices(discounts or planning Recommendation by others 0.2924 0.8604
products) or discount coupons 315097 Detailed explanation about the product 0.5381 0.8526
Display of the foods 3.06+0.92 ial pri i ing pr
S . , S e r IS ORI 5120 gy
point Likert type scale(1-very unimportant / 5-very important) Display of the foods 0.3970 0.8571

ool £=4(3.67), MEHF(R7]s) AME AHE(3.51),
A S R8(3.38) BTk PR AAL df &4
gof glof AR Fadt HH0T B4
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Fao oE 240 2919 AL & 4 At
AHAAL Ol gA(HMR) AgA] 1Lgst= &4 27719
A4 (internal consistence reliability) Hetst
Cronbach ‘s alpha A5 3sto] AT HEE 44l
Ant 23 M9l Cronbach’s alpha AT+ 0.862
3o 13 dTAgol #2324 = AU (Table 5).
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WE AT 2 G4, 8 7. AHA ok HAT 7
24, &40 e EFSHT QA of K] A7 43
g2 60.230%%cH
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<Table 6> Validity analysis of the consideration factor on purchasing the HMR

Factorl

Atributes Food quality

Factor 2

Appearance
and package

Factor 4 Factor 5 Factor 6 Factor 7

Factor 3
Convenience
and

reliability

Positive

Accessibility Familiarity experiences

Practicality

T77
760
735
728
715
653
534

Use of major Korean materials

Use of environment-friendly materials(organic)
Use of condiments(MSGs)

Superior nutrients

Freshness

Sanitary quality

Consistency of food quality

Proper packaging unit

Neat and convenient container
Easiness of keeping(or preserving)
Neat and clean appearance

809
774
745
481

Simplicity due to shortened cooking processes
Recommendation by others

Detailed explanation about the product
Products with a big market share

Reliability of the brand

Foods difficult to cook at home

650

576
547
537
524

Great access

Special prices(discounts or planning products)
or Discount coupons

Display of the foods

804
704

637

Favorite menu
Own experiences of enjoying
Diversity of foods

785
547
491

Frequent and familiar foods
The same food as home meals

731
551

Proper price
Taste

724
584

16.106

% of variance (%)

10.068

8.749 7.748 7.161 5.293 5.106

D Total % of variance : 60.230%
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<Table 7> Demographic characteristics affecting the consideration factors on purchasing the HMR")

Mean1SD
Factorl Factor 2 Factor 3 Factor 4 Factor 5 Factor 6 Factor 7
Demographic characterisics Food qurlity App;:‘j{‘;;eeand gﬁg‘iﬂﬁfy Accessibility  Familiarity exi(;:z:;s Practicality
Male 3.40+0.66 3.80+0.65 3.44%0.58 3.23+072 380056 3.46+0.68 4.17£0.48
Gender Female 3.93£0.61 3821063 3.54£0.56 325+067 386%+063 3531075 4161061
t-value 6.964** 0.214 1.436 0.791 0.572 0.299 0.92
Single 3.61+0.61 3.80+0.61 3454056 325+068 388+058 3441074 4.2010.50
Marital status Married 4061058 3.8210.62 3.58%0.59 320+£075 382%065 3.60%£0.75 411£0.65
t-value 2.097 0.015 0.001* 0.397 0.210 0.666* 2.849
Under high school ~ 3.98+0.59 3.8840.63 3.47+0.63 3404079® 3.80+072 3.671086 4.1310.74
College 3.9440.56 3721058 3.5110.57 3274069 379+061  343+075 4.15%0.59
Education Undergraduate 3.74+0.68 3.80+0.06 3.50£0.58 32540707 390£061 3544071 4144056
Graduate school 3.83+0.58 3.81+051 3.56+0.56 3074068 3844057 3444076  425+050
F-value 3.238* 0.631 0.284 3.109* 0.728 1611 0.856
Full-time worker 3.82+0.64° 3821061 353+0.57 3254072 387%061 3521074 4161058
Job status Housewives 4.09+0.58¢ 3.811+0.69 3.51+0.64 3171067 371£065 3524078 4124067
Students 3.55+0.55 3.81+0.58 3431053 324+072 396057 3511072 4224046
F-value 11.379** 0.003 0.859 0.287 2.943 0.006 0.474
<100 3.51+0.58 3.77+10.44 3.4410.61 3381079 3941050 3631071 4351039
101~200 3654063 3.91£0.65 3.40+0.60 3324062 3762070 349+0.71 4031067
Family income ~ 201~300 3861058 3791063 3424050  314+083 3831058 353+073  410+060®
(10* Kotean 301~400 3.90+0.65> 3.66+0.65 3.60+0.56 3304073 3954056  3.60+075  426X057
won /month) 401~500 3.87+0.63 3.79£0.60 3.61+0.65 3274070 3804066 3504085  4.17+0.62%
>501 3.97+£0.65 3.86+0.58 3.61+0.50 3104066  387£062 3494071 4224044
F-value 4.445" 1.656 2.393" 1.613 1.068 0.398 2.810*
D 5 point Likert type scale(1-very unimportant / 5-very important)
*p<.05, *p<.01, **p<.001, > Tukey multiple comparison
<Table 8> The consideration factors on purchasing the HMR through usage™)
Mean+tSD
Factorl Factor 2 Factor 3 Factor 4 Factor 5 Factor 6 Factor 7
Category Fond qalty APPEICE N Comenence gy paninty 29 pracicay
Purchaser 3.76£0.60 3.831+0.59 3.55+0.56 3224069 390056 33504074 4214051
Ordinary meal Non-purchaser 4.00£0.72 377072 339+0.63 3294075 373+075 355075 4.00£0.71
t-value -3.379* 0.894 2.378 -0.875 2.186* -0.581 3.346"
Purchaser 3.87+061 3.74+0.61 3.34+0.62 3161081  391+058  353+060  4.14+048
Lunch box Non-purchaser 3.8110.64 3.82+062 3.53+0.57 3.24£070 3853062 351075 417£0.58
t-value 0.552 -0.831 -2.010* -0.673 0.609 0.188 -0.297
Purchaser 4.07+0.59 3.941+0.62 3.54+0.54 3321055 3961062 3444086 4141076
Special event Non-purchaser 3.8010.64 3.8110.62 3.51+0.58 3234072 3851062 352+073 4171055
t-value 2421* 1.232 0.281 1.007 1.016 -0.594 0.174
Purchaser 3900062 3924057 3.60+0.49 3421062 3871060 355140063 4152043
Travel Non-purchaser 3.81+0.65 3.8010.63 3.49+0.59 3214072 386+0.62 351+0.76 4.17£0.59
t-value 0975 1.282 2.111* 2,083 0.130 0.401 -0.166
D'5 point Likert type scale(1-very unimportant / 5-very important)
*p<.05, *p<01
A eAt A7l A ‘a1 &4 F (pd.oonel E2 ok, ‘el 7, APA (p<.05)ol oAM= 500 o
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<Table 9> The consideration factors on purchasing the Home Meal Replacement through characteristics of the person influenced by meal preparation

1)

2 APolAE A o

Mean£SD
Factorl Factor 2 Factor Factor 4 Factor 5 Factor 6 Factor 7
Category . Appearance and Convenience s e Positive L
Food quality package and reliability Accessibility  Familiarity experiences Practicality
20's 3.53+£0.68° 3.80+0.69 3.44£0.55 326+073 388+060 350£070 417£0.53
Age of who 30's 3.86+0.60° 3811052 3.5810.63 3204074 3874065 3464080 4191054
rge are meal 40's 403053 3.80+0.68 3591058 324+070 384%£072  369+071  4.03%0.56
prep 50s 3044062 384064 3531054 327+066 3844054 3484073 421064
F-value 13.350*** 0.120 1.546 0.219 0.146 1.451 1.604
10’s 3984054 380055 3.54£0.65 3174067 3904052 376£070P 396+052°
Age of who 20’s 3.59%0.69* 3.80+0.68 3454056 3284070 388+060 350+0.71% 415+0.59®
in%luence on 30's 38040590 379054 3.52+0.64 3204077 385065 347+078% 4231051
meal preparation 40's 4.10£0.53¢ 3814072 3.56+0.56 3254072 3761082 3.66+0.70% 40740.65%®
prep >50's 3024062 3851063 3551056 325+068 3854057 34840760 4242057
F-value 8.659" 0.142 0.567 0331 0.395 2.630° 2.730*
Him(hen)self 3.69+0.662 3.78+0.66 3471057 318+073 386+064 348+076  417%051
. Spouse 3.98+0.68" 3.88+0.67 3.5910.63 3354077 376072 3521076  4.16+073
Family member b
who influence on Parents 3.82£0.58 380+0.58 3.54+0.56 328+061 389+055 3454072 4261046
. Child or Grandchild ~ 4.02£0.520 3.84+0.56 3.54+0.59 3254064 391+050  3.68%0.71 4.01+0.66
meal preparation
Others 3.53+0.59° 3.79£0.59 3321052 3224086 3.83+047 371x064 4031051
F-value 5.864** 0.465 1.284 0.996 0.719 1.338 1.951
1 5 point Likert type scale(1-very unimportant / 5-very important)
*p<.03, **p<.001, 2 Tukey multiple comparison
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(Table 9), 20t AJAMEH| A= ohE A= o] AARER|A}
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