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(Abstract)

Nowadays, technological differences between companies
have decreased and products launched show more
resemblance to each other. As an alternative plan
companies started developing brands. The excellence in
quality of a product from a company could be easily
copied, but the formless value, brand, cannot be
imitated easily. More importantly, in the globally
competing generation the brand provides distinctiveness
and gives a solution to the relationship between
consumers. Also the design image takes a big part in a
company's competitiveness. The design image that
represents the company reflects the brand, and it
reflects the image and the philosophy of the company.
And the images of each product influence the brand.
Also an effective delivery of a product image would give
a synergistic effect on the brand. A company could
build this design identity to elevate the brand. Therefore,
the identity of design image reflects the brand.
Therefore a study on the area of the absence and
misled identity of design image is important. This study
is fixed on the idea of, development of brand to
increase competitiveness, and the affiliation of design
image with the identity of the brand. This study, on the
basis of preceding research and theoretical background,
aims to find the design identity area focusing on the
product design image of the product purchased by the
consumer. Firstly, we need to examine the affinity of
the product image from the consumer, and analyse the
direction of images to offer a solution that could
advance the design identity strategy.
(Keywords)
brand, design image, design identity
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