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(Abstract)

A company's plan to reform its products’ image
cannot obtain expected results unless a color plan is
included in the reformation plan. A color plan is
essential since color conveys to customers much
information on function, shape, and material quality of
the product. In other words, color is the essential
dimension or criteria that customers use when
evaluating the quality of goods.

Despite the importance of a color plan, companies
in Korea are still behind in researching and receiving
‘color information’ compared to those in more advanced
countries. Recognizing the importance of product’s color,
many international companies constantly make their
efforts to predict trendy colors and preferred styles of
customers before they develop products. It is suggested
that domestic companies invest more in color
infrastructure to be more successful in making products
which can catch the customers’ eyes and emotion.
Different life styles by age, income level, and gender
would be only a few of many factors to be investigated
to build color plans for a product.

In this study, it is attempted to see the color
tendency of young generation by gender, and also to
analyze empirically the influence of product’s color on
its image and customers’ behavior. The results are
analyzed with frequency analysis, cross tabulation
analysis, T-test, one-way ANOVA using SPSS Win 12,
The results of this study show that color preference,
product image and product attitude are influenced by
product’s color, and color is an important factor for
forming additional emotional value together with the
product's original functional value. Judging from the
findings, it is recommended that a company undertake
careful research before developing a product to find out
how customers respond differently to products in
different colors especially when the product belongs to
the product category where color is considered to be a
determinant factor in terms of choosing a brand.

(Keywords)

product color

product attitude

preference, product image,



148

AEL 7tAE A AAF 7txek £33 7R
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F ez 4o gty 34 JiXe FA4H
ojulxjg} BAF 71X E T3y E3) AFEL P
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Fol A omRE Fulsle Aolg T F AL
Lot} o]t Fo] AFe 3ol olm|Ae FLAol
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<E 1>HEQ| MAo| IE & 14 MET

AHME MM 2
TR | X
oty | s | | AEA (p-value)
o 18 23 25 33 99
(182) | (232) | (253) | (33.3) | (100.0)
o 8 14 47 38 107 12.818
75 | (131) | 439 | (355 | (100.0) | (*0.005)
Ha 26 37 72 Fal 206
(126) | (18.0) | (35.0) | (345) | (100.0)

AT A2 AFS] N7t 48] ua}
AFolujAof] ofH J&F& v|H =712

AFEA2e NG wAEE AU 1 F
3 Py rFae 553 AFoA(29.9%,
58.6%), 34& ALF AFo|n| A (37.2%), AHNL
g AFIAGBTI%)E UEKTE sFAe] A
Foln|AE FE5% AFoIUR, MAH AFoln]A,
A AFoInA], g AFo|nA £L2 e
gon, =FAo AFoluAe ZEF AFolvAL
A" AFolujA, 133 AFolnA, AT AF
oju]z] o2 Yehgth 1 I AFojwA
B B ATolnx, AEH AFo|n|A, ;A
AFo|nA, EET AFolv|A] £22 YEit. A
A AFolvAE T AFo|v|A|, AEF Al
Folux, AAR AFIWA, Z5EF AFo|vA &
oz gyt mAEd 3§85 (p-value)o]
000022 §94Z 0055 ¥A Jehgenz =
AFY Ao wet AFolnAst dada & &
otk AHS QokslE <E 2>9 k.

<E 2>HZ0[0IX| * HEAR DARA

e T,
mas | waty | say |zmay) O

{p-value)

diz| 34 19 92 63 208
% | 231 8.0 372 | 313 | 250
Pi={ 36 51 73 48 208
% | 245 | 215 | 296 | 239 | 250
139 10 15 208
% | 299 | 586 4.1 75 25.0
dle] 33 28 72 75 208
% § 224 | 118 | 291 | 373 | 250

Biz| 147 237 | 247 | 201 832
% ] 100.0 | 100.0 | 100.0 | 100.0 | 100.0

A

0
aj
x|

256.543
(*0.000)

H&OZHIMJHIIJEH oo ook HE 2t
3
1l
£

|

o] BE AFolm|Ae] fate] wARAE A
itk 2 A7 FFAAEN Bad YA Ad
g AEOINAZI%), odAE SEF AFo|uA

B7.7%)2 zZtzt G2A Jveistth =34 AFe
ato] gzt Ayl Zol HEF AFo|MA(A
48.9%, 727%)2 JEl}oV A7 o AskA =7
€ Aoz velth 34 AFA digte gdaiel o
A7t 7ol AEF AFolHA(RA 43.2%, 3B.5%)Z
=73 e RAeE vegth AARA AFd H}
o Hxks LG AFoIvA(418%), e AL
AFo|uA(45%)2 Yelgth. AHE ackshd <®
3>¢}

<E BHZO|0|X| * MZAR) * M DRIEA

HZAA 2
SE NS
e | 3| a4 HEA (p-value)
A BIE] 23 | 14 | 38 | 25 | 100
;3‘ % | 267 | 104 | 432 | 275 | 250
el ﬁ Hiz| 24 | 33 | 23 | 20 | 100
B 5| % | 279 | 244 | 261 | 220 | 250
o 3{ slez| 21 [ 66 [ 5 8 | 100 | 92617
x| g| %244 | 9|57 | 88 |250] (000
§ gie] 18 | 22 | 22 | 38 | 100
&|%|209|163] 25 | 418 | 250/
cx |BE] 86 | 135 | 88 | of 400
% | 100.0 | 100.0 | 100.0] 100.0 [100.0
A ezl 11 5 | 53 | 38 | 107
5| %| 18 | 51 | 335 345 | 250
Al Alw=l 12 | 17 | 50 [ 28 [ 107
= %’ % | 197 | 172 | 316 | 255 | 250
o g: Slesl 28 | 72 [ 5 7 | 107 192.882
x| g|%| 377|727 | 316 | 64 |250 (000)
"m (el 15 | 5 | 50 | a7 | 107
Qj % | 246 | 51 | 316 336 | 250
- tzii 61 | 99 | 158 | 110 | 428
% | 100.0 | 100.0 | 100.0] 100.0 | 100.0]

AFEA3. AFS] A7 48 e}
AFe o] oA TS v|A=7R

ATFEAB  diEy YL EAE A (one-way
ANOVA)S A3t <& 49| ZAaxe] o3td
AFUN=(EDA, 7HNA, 234, AanK)d de &
2] 8+&(p-value)=.000<0.05(FFF)o)0, FPA)
U3 Aol 88 (p-value)=0018<0.05(£- 2 FF)2H 3
@2t Ha Aot Atk &, fFeeFE 00594 A
of wet AFHE i Aot doke AEES 2
A @t A e AFHE g FT@dS ¢
olEgtth 1 Ax AFAAEFA e GAe &
ZAB36)0l M A udEsten, A14(E17)0
Vg wA JeEgth gaks 3343450 M
A vehgod, dxlele gd 134(3.13)0] 7H
itk =34 AFo) dE G AR A
F348(3.70, 340)0) 7t =A Jephgoew, A
(3.27, 3.04)°] 718 vHA vEbgth 34 AlFel st
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o GRSt ot 7 BRHE, 40)0] AR E < 5> DE BREAD SRS test
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5.4 &

2 d7dX e AFY Y7 AFdzE, AF
oj|z], AFe e wjNE F¥ BF A7E 4
FHLE HEIJAG 2 d7ddAN verd A#d
AAME S Be 2ok A, AF st A
oA AlFe] ARz of| FIFE nX=sP
od W3 AEI}AD FA= AR AFL, ARE
4 AFE P Heste AeE UegeH, 9
AEL ARG FAY AFE AFde ez
stk A, AFY A7 AEo b AF
oAl oE FFE wAEIR A M AER
oSBT =F4 AFY AHe S5 AFol
a1, A AFY AAQe AL AFolnA, A
A AF Ye 1T AFIUAR veyth
a3 dAbe 3 AF AAE AEd AFe]
PR, ARe 5 AFovAE A4 da2A =
7e ALz Yo, =34 AF AAe |
At q77E o] FEF AFOIMAR Al A
2 Yeioy Azt gxEg o FaA =rle
Ao yegt 34 AFY AAe G 93
7} 2ol AEF AFolulA, HAY AF] A=
e 24 AFA, dAe AT AFeln
A2 Yetgth mEkad AFe A3l wet AlFol
A7 el wel 47 gEA =7 AeE U
BTk AR, AF A7 AEed wet AFE=
o of| FFe "AErR o Hel FEFHSG A
AN AFS A AFHE(EAA, THA,
T4, 273, 94, A Fagel M3 =
ton, FF47 e AFY AAd g AF
Hxe] BEge] 7HE we Aoz dEyth 19
T FASEE, =) A3, 3gH)
3 AFH A B BFES A4 e] 7 B
Uebhtew, fA4e Aniol, FAMLE fahgol
71 GA eyt S3AAEd WE AFHEs
Ael7h fle Aoz deiynh =34AF i
AFH=EAY, 704, 24, 234, *34)=
Aol7k = ALE yeyen, duie e)r}

€ Ao vehgth JMAFA g AFe =}
A4, F44, 2794, F94, Aad)e Aozt A
T ZoE yeigton, azde Aolvt gle e
2 yeigt ARZAAFN i AFdee A9
7t e Rez uEhgtt

B 479 222 AFY A w2 AF A
Bk, AlFolv A, AF e AFH =7 S
= 28S A HAew, & d7dMie A9 A7

aFA Yehd 3.y A3xr) gade A9E
deH, AAHeZ FAN AFY AA7t A5,
AFoln A, AFH=o] g FHHUA w5 e
d AL FAN9 FFF ol FHdoluA, Bx
B8, 2% A4, AR, F9 - 293 JE
T YE4(002) 9 A+ WEH dxjete ol

olgdt A= AFY 717 214 24
IS FRE a3 947 AF Axjae 3
7, 53] AF AAt AAGE HlFo] 23H &
HR A MX e &S Al ZARRE AT 9
o] Qe dolm, AHIAte] ¥hgo] oA ©EAle
Ag v FAFL AFY AAE 2Fs= A=
Wo-Zasitty Agztdtt B A7 goz AFE
Aol W& oy 71A FFel Wit o Be& A7
7F Bt AAEE AAEa low, A|EA
Axp 7L A 1 AFQ] HEFL AAANE
8% 8AYE AU FAHA AvlRpe] W
gol AEA L uAEA F 71HH rte]yrt
FAE 7MY Aot

B A7 o8y 28 dAHE sHAa ok
AA, 20 26t do qgAE tidez sy
FEo dntstel] AV & otk 14 tig
A Aol 7ol Ad AUlgS A A4
T Ao v F Ao PZ3oi(e]
9, 2001). €A, APS AT AF 2 AP 4%
o AAX AFAF AR A A FA A
o B & ok 33 A7NEoEE B d7A
AR AP 99 fEg Az g g A
FoAEe A2A YehdeAE #ise AT7E0
A= ool 35t}
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