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Empirical Analysis of Consumer Behavior on the Internet
Shopping Mall Choice from the Schema Perspective: Comparison
Between Bricks & Clicks and Pure-Player Shopping Mall

Namho Chung, Kun Chang Lee

With the advent of a wide variety of Intemet shopping malls, consumers can choose a best appealing
shopping mall from among the Bricks-and-Clicks and Pure-Player malls. Pure-Players launched their operation
grandiosely with the early stage of Intemnet use in 1995, However, after the burst of Dot-com company
bubbles in 1997, Pure-Players infroduce various types of business models to meet potential needs of consumers.
While Pure-Players suffer skeptical views from market analysts s well as consumers, fraditional offine compao-
nies leamed important lessons from Dot-com companies coliapse phenomena, and expanded their business
channels into online in the name of Bricks-and-Clicks, Nowadays, Bricks-and-Clicks successfully establish in
the market as one of reliable business partners among consumers. Therefore, it is no surprise that recent
competitions between Bricks-and Clicks and Pure-Players become fiercer than ever to atfract potential cus-
tomers to their websites,

In this situation, consumers can choose a shopping mall to their best satisfaction. Consumers can enjoy
both offine and online options for shopping because Bricks-and Clicks provide both offine and online chan-
nels to consumers, which is compared with Pure-Players offering only onfine channel. Offine channel
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is unique in providing consumers with chances to touch and feel target products and services. Meanwhile,
online channel is considered very viable and convenient shopping options for consumers. In this respect,
it is easily assumed that consumers will show different online shopping behavior when they have to choose
either Bricks-and-Clicks mall or Pure-Piayer mall for the sake of shopping.

Remaining research issue in this case is how much consumers’ schema would influence online shopping
behavior between Bricks-and-Clicks and Pure-Players. Basically, schema is a framework for synthetic information
recognition that individual consumers have and is very characteristic in that it focuses not on fragmentary
facts but on the combination of various causes affecting results. Consumers” schema s closely represented
by trust, structural assurance, and perceived relative advantage fowards a specific type of shopping mall.
In literature, there exist a lot of studies comparing Bricks-and-Clicks and Pure-Players. However, there is no
study to pursue the analysis of consumer behaviors comparing Bricks-and Clicks and Pure-Players from the
schema perspective. Therefore, this study aims to investigate this research gap.

Empirical analysis is adopted by gamering valid questionnaires from 514 Interet shopping mall users. 237
were mainly using Bricks-and-Clicks for shopping, while 277 were found to visit Pure-Players for shopping. PLS
waos applied to analyze the survey data to verify the proposed research hypotheses. Findings from the empirical
test results are as follows.

First, consumers perceive more trust and relative advantage in Pure-Players, comparing with Bricks-and-Clicks.
This result is against widely-accepted perception that Bricks-and-Clicks would be perceived by consumers
as more trustworthy and relatively advantageous because they have offine reputation and stores. Therefore,
it becomes more obvious that Intemet is becoming daily necessaries, and consumers increasingly feel very
comfortable in using the Intemet for their own personal purposes.

Second, consumers have firm faith in transaction safety, regardiess Bricks-and-Clicks and Pure-Players, This
seems due to the fact that most of shopping malls showing dubious transaction safety have no place in
the market.

In a nutshell, empirical results tell us that Pure-Players will grow very much in the future, to the extent
that consumers perceive no difference in comparison with Bricks-and-Clicks. Besides, consumers’ schema accu-
mulated through frust and perceived relative advantage plays crucial role in determining consumer behavior.

Keywords : Schema, Bricks-and-Clicks, Pure-Players, Internet Shopping Mall, Trust, Structural Assurance,
Relative Advantage, Channel Satisfaction, Channel Preference.
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